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$V� ZH� UHȵHFW� RQ� WKH� SDVW� \HDU�� Ζ� DP� SOHDVHG�
to present the Annual Report of the Mauritius 
Tourism Promotion Authority for the Financial 
Year 2023-2024. This past year has been a 
MRXUQH\�RI�JURZWK�� LQQRYDWLRQ��DQG�UHPDUNDEOH�
achievements. 

Just two years after reopening our borders in 
2FWREHU�������WKH�WRXULVP�LQGXVWU\�LQ�0DXULWLXV�
KDV�URDUHG�EDFN�WR�OLIH��ΖQ�WKH�ȴQDQFLDO�\HDU������
������ ZH� ZHOFRPHG� D� UHPDUNDEOH� ����������
visitors representing a 10% increase over the 
same period in 2022-2023 and a 96% recovery 
of pre-pandemic levels. This surge in tourism 
has not only revitalized our economy but also 
VKDWWHUHG�UHFRUGV��ZLWK�WRXULVP�HDUQLQJV�VRDULQJ�
WR�5V������ELOOLRQ��D�VLJQLȴFDQW�LQFUHDVH�RYHU�WKH�
SUH�SDQGHPLF�ȴJXUH�RI�5V������ELOOLRQ��

The positive impact of tourism extends far 
beyond the industry itself. Statistics Mauritius 
FRQȴUPHG� WKDW� WRXULVWV� DUH� VWD\LQJ� ORQJHU��
VSHQGLQJ�PRUH��DQG�VXSSRUWLQJ�ORFDO�EXVLQHVVHV��
SDUWLFXODUO\� PLFUR�� VPDOO�� DQG� PHGLXP�
enterprises. The resurgence of tourism is 
HYLGHQW�LQ�WKH�QDWLRQDO�DFFRXQWV��ZLWK�WKH�VHFWRU�
FRQWULEXWLQJ�VLJQLȴFDQWO\�WR�RXU�HFRQRP\��$V�ZH�
ORRN�DKHDG�WR�WKH�QH[W�ȴQDQFLDO�\HDU������������
ZH�DUH�FRQȴGHQW�WKDW�ZH�ZLOO�VXUSDVV�����PLOOLRQ�
tourist arrivals and achieving record-breaking 
earnings of over Rs 100 billion.

This remarkable achievement is a testament 
WR�WKH�SDUWQHUVKLS�DQG�FROOHFWLYH�H΍RUWV�RI� WKH�
SXEOLF� DQG� SULYDWH� VHFWRUV�� 7RJHWKHU�� ZH� KDYH�
GHȴHG� H[SHFWDWLRQV� DQG� WUDQVIRUPHG� ZKDW�
VHHPHG� LPSRVVLEOH� LQWR� UHDOLW\�� ΖQ� MXVW� WKUHH�
\HDUV�� ZH� KDYH� QRW� RQO\� UHEXLOW� RXU� WRXULVP�
industry but built it back better and elevated it 
to new heights.

The Mauritius Tourism Promotion Authority has 
fully played its role and has been at the forefront 
of the resurgence of our tourism sector. By 
FROODERUDWLQJ�FORVHO\�ZLWK�LQGXVWU\�VWDNHKROGHUV��

we have developed and implemented innovative 
marketing campaigns like ‘Mauritius Now’ and 
Ȇ)HHO� 2XU� ΖVODQG� (QHUJ\�ȇ� 7KH� ODWWHU� FDPSDLJQȇV�
international recognition is a testament to our 
dedication to excellence and creativity.

As a long-haul destination far away from its 
PDLQ� PDUNHWV�� VWURQJ� DLUOLQH� SDUWQHUVKLSV� DUH�
essential. We have invested heavily in fostering 
UHODWLRQVKLSV� ZLWK� DLUOLQHV�� HVSHFLDOO\� $LU�
0DXULWLXV��DV�WKH\�UHEXLOG�WKHLU�QHWZRUN��0RYLQJ�
IRUZDUG��ZH�ZLOO�FRQWLQXH�WR�IRUJH�DOOLDQFHV�ZLWK�
DLUOLQHV�� ERWK� H[LVWLQJ� DQG�QHZ�� WR� H[SDQG�RXU�
global reach. By introducing new routes and 
LQFUHDVLQJ� ȵLJKW� IUHTXHQFLHV�� ZH� FDQ� WDS� LQWR�
untapped markets and welcome visitors from 
every corner of the world. 

7R� HQVXUH� RXU� WRXULVP� LQGXVWU\ȇV� UHVLOLHQFH��
we will continue to diversify our markets while 
solidifying our position in key regions like 
(XURSH�� 6RXWK� $IULFD�� DQG� 5«XQLRQ�� 6WURQJ� DLU�
connectivity therefore remains crucial to our 
VXFFHVV�� DQG� ZH� ZLOO� ZRUN� WLUHOHVVO\� WR� DWWUDFW�
more airlines and expand our global reach.

7KH�WRXULVP�LQGXVWU\�IDFHV�QXPHURXV�FKDOOHQJHV��
including the growing trend of imposing heavy 
taxes on long-haul travel to combat climate 
change. Such a simplistic solution would 
VHYHUHO\� KDUP� 6PDOO� ΖVODQG� 'HYHORSLQJ� 6WDWHV�
OLNH� 0DXULWLXV�� ZKLFK� UHO\� KHDYLO\� RQ� WRXULVP�
IRU� HFRQRPLF� JURZWK� DQG� MRE� FUHDWLRQ�� ΖW� LV�
WR� EH� XQGHUVFRUHG� WKDW� ZKLOH� 6Ζ'6� FRQWULEXWH�
OHVV� WKDQ����RI�JOREDO�&2��HPLVVLRQV�� WKH\�DUH�
GLVSURSRUWLRQDWHO\� D΍HFWHG� E\� FOLPDWH� FKDQJH��
/RQJ�KDXO�WUDYHO�LV�NH\�WR�6Ζ'6�DQG�LW�LV�WKHUHIRUH�
imperative to explore sustainable alternatives 
that ensure climate justice for these vulnerable 
nations.

$V�ZH�WDFNOH�WKH�FKDOOHQJHV�IDFLQJ�RXU�LQGXVWU\��
we must transition from our short-term plan 
which focused on the recovery of the sector to a 

CHAIRMAN’S
MESSAGE



THE ONLY 
WAY THAT WE 
CAN LIVE IS IF 
WE GROW

longer term one. Once our policymakers have 
FKRVHQ� ZKLFK� REMHFWLYH� WKH\� ZDQW� WR� SXUVXH��
it will be timely for the Mauritius Tourism 
Promotion Authority to set the ball rolling for 
D�QHZ�EUDQG�SRVLWLRQLQJ�RI� WKH�GHVWLQDWLRQ�� D�
WDVN�ZKLFK�FDQ�EHQHȴW�IURP�WKH�YDVW�H[SHUWLVH�
and experience within our industry. 

Ζ� ZRXOG� QRZ� ZLVK� WR� H[WHQG� P\� VLQFHUH�
JUDWLWXGH� WR� +RQ�� 6WHYHQ�2EHHJDGRR�� 'HSXW\�
3ULPH�0LQLVWHU��0LQLVWHU�RI�+RXVLQJ�DQG�/DQG�
8VH� 3ODQQLQJ� DQG� 0LQLVWHU� RI� 7RXULVP�� IRU�
his exceptional leadership during the most 
challenging period ever faced by our industry. 
Ζ� DOVR� WKDQN�P\� FROOHDJXHV� DW� WKH�0LQLVWU\� RI�
7RXULVP�DQG�LWV�DJHQFLHV��DV�ZHOO�DV�RXU�LQGXVWU\�
SDUWQHUV��LQFOXGLQJ�DLUOLQHV��KRWHOV��'HVWLQDWLRQ�
0DQDJHPHQW� &RPSDQLHV�� DQG� FRXQWOHVV�
060(V� LQ� WKH� WRXULVP� YDOXH� FKDLQ�� 7RJHWKHU��
we have delivered unforgettable experiences 
to our visitors and ensured the success of our 
tourism industry.

/DVW�EXW�QRW�OHDVW��Ζ�ZRXOG�OLNH�WR�DFNQRZOHGJH�
the invaluable contributions of my fellow Board 
members and extend my warmest thanks 
to the entire team of the MTPA led by their 
'LUHFWRU��0U��$UYLQG�%XQGKXQ��7KHLU�XQZDYHULQJ�
VXSSRUW��GHGLFDWLRQ�DQG�KDUG�ZRUN�KDYH�EHHQ�
instrumental in achieving the remarkable 
results of FY 2023-2024 and setting the stage 
for future success.

Tourism is more than just an industry; it’s a 
catalyst for positive change. By fostering cultural 
exchange and understanding between people 
IURP�GLYHUVH� EDFNJURXQGV�� WRXULVP�SURPRWHV�
people to people diplomacy. Beyond its social 
LPSDFW��WRXULVP�LV�D�SRZHUIXO�HFRQRPLF�GULYHU��
creating jobs and stimulating growth. Having 
ZHDWKHUHG�WKH�FKDOOHQJHV�RI�WKH�SDQGHPLF��WKH�
LQGXVWU\�KDV�HPHUJHG�VWURQJHU��GHPRQVWUDWLQJ�
its resilience and adaptability. The MTPA is 
SURXG�WR�KDYH�FRQWULEXWHG�VLJQLȴFDQWO\�WR�WKHVH�
DFKLHYHPHQWV�� ZRUNLQJ� WLUHOHVVO\� WR� SRVLWLRQ�
Mauritius as a world-class destination.
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The tourism sector’s revival since 
September 2021 has been an ongoing, 
challenging journey. We had the foresight 
to embrace transformative changes 
and re-orient our strategy towards 
the ‘high-value’  segments.  Central to 
this resurgence has been the complete 
overhaul of marketing strategies,  with 
a sharp focus on digitalization. These 
efforts have collectively positioned the 
sector to not only recover but to thrive 
in an increasingly competitive global 
tourism landscape.

2023-24 has been full of promises

Tourism earnings increased from Rs 63.1 billion 
LQ�������PRUH� WKDQ� UHFRYHUHG� WR�5V������ELOOLRQ�
LQ� ������ DQG� VXUJHG� WR� 5V� ����� ELOOLRQ� LQ� ������
7KH�VHFWRUȇV�FRPELQHG�GLUHFW�DQG�LQGLUHFW�H΍HFWV�
FRQWULEXWHG�DQ�HVWLPDWHG�����WR�WKH�*'3�������
according to the World Travel & Tourism Council 
(WTTC). Our goal is to attract 1.4 million tourists 
in 2024 and generate Rs 100 billion in tourism 
earnings. ‘Main markets’ have shown a strong 
UHFRYHU\�� UHDFKLQJ� ������ RI� WKHLU� SUHYLRXV�
OHYHOV��DQG�ȆRSSRUWXQLW\�PDUNHWVȇ�KDYH�H[FHHGHG�
H[SHFWDWLRQV�� UHFRYHULQJ� WR� ����� FRPSDUHG� WR�
������ (DVWHUQ� (XURSH� �5XVVLD�� 3RODQG�� &]HFK�
5HSXEOLF�� +XQJDU\�� DQG� 5RPDQLD�� KDV� EHHQ�
established as a key growth area with the region 
witnessing a noticeable increase in tourist 
DUULYDOV�� IURP�������� LQ������ WR�������� LQ�������
Africa is gradually carving its own way. 

A coordinated marketing strategic approach

A harmonious combination of digital creativity 
ZLWK� LQWHQVLYH� RɞLQH� SUHVHQFH� KDV� FROOHFWLYHO\�
strengthened Mauritius’ visibility and appeal 
across the global markets.

The ‘Feel Our Island Energy’ campaign,launched 
LQ�������DQ�LQQRYDWLYH�RQH�DZD\�IURP�FRQYHQWLRQDO�
marketing has garnered international accolades 
during the prestigious 2023 World Travel Awards 
LQ�'XEDL��Our online content was crafted into 
an experience that is truly immersive, vibrant, 
and colourful. From video content that vividly 
showcased the island’s allure to interactive social 
PHGLD�FDPSDLJQV��HDFK�HOHPHQW�ZDV�PHWLFXORXVO\�
FUDIWHG� WR� HQJDJH�� LQVSLUH�� DQG� FRQYHUW� LQWHUHVW�
into action.

:H� IRUJHG� SDUWQHUVKLSV� ZLWK� LQȵXHQFHUV��
FHOHEULWLHV�� DQG� SUHPLXP� EUDQGV� �%0:�� DFURVV�
PDUNHWV��DPSOLI\LQJ�RXU�UHDFK��2XU�FROODERUDWLRQ�
with Liverpool Football Club played a 
VLJQLȴFDQW�UROH� LQ�HOHYDWLQJ�0DXULWLXVȇ�EUDQG�
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on the global stage, reaching millions of fans 
worldwide.� /HJHQGDU\� ȴJXUHV� OLNH� 5REELH� )RZOHU�
and Jason McAteer visited Mauritius as part of this 
FROODERUDWLRQ��ZLWK� WKHLU�YLGHRV�EHLQJ�ZLGHO\�VKDUHG�
online. This partnership extended its reach through 
strategic TV advertising during Liverpool’s home 
PDWFKHV��WKH�ODXQFK�RI�WKH�Ȋ0HPRULHV�/DVW�)RUHYHUȋ�
FDPSDLJQ�� DQG� D� VHULHV� RI� FUHDWLYH� LQLWLDWLYHV� OLNH�
treasure hunts and quiz competitions. Thanks to this 
SDUWQHUVKLS�� WKH� LVODQGȇV� EUDQG� ZDV� EURDGFDVW� WR� D�
JOREDO� DXGLHQFH�� UHDFKLQJ� D� FXPXODWLYH� ���� PLOOLRQ�
IRRWEDOO� IDQV� ZRUOGZLGH�� ΖQ� DGGLWLRQ�� VRFLDO� PHGLD�
campaigns generated over 152 million impressions, 57 
million video views, and 6 million engagements, making it 
one of the most successful digital initiatives in Mauritius’ 
tourism history.

5HVRQDWLQJ� RXU� GLYHUVLȴHG� WRXULVP� SRUWIROLR�
across markets.

:H� VROLGLȴHG� WKH� GHVWLQDWLRQ� LPDJH� DV� D� WRS�WLHU�
destination for diverse experiences much ‘beyond the 
EHDFKȇȃZKHWKHU�IRU�DGYHQWXUH��OX[XU\��VXVWDLQDELOLW\��
JROI��FXOWXUH��RU�VSRUWV�

These facets were being actively supported during 
MTPA’s participation in leading international tourism 
IDLUV� VXFK� DV� Ζ7%� �%HUOLQ��� :70� �/RQGRQ��� 7RS� 5HVD�
�3DULV��� 6$77(� �1HZ� 'HOKL��� 270� �0XPEDL��� $70�
�'XEDL��� DQG� D� VHULHV� RI� WDUJHWHG� URDGVKRZV�� 7KHVH�
prestigious events provide platforms for Mauritius 
to showcase its evolving brand and attract high-end 
travelers from key markets. The presence at these 
IDLUV�DQG�URDGVKRZV�KDV�VROLGLȴHG�

What lies ahead?

While it is acknowledged that the tourism sector 
KDV�PDGH� UHPDUNDEOH� SURJUHVV�� LW� KDV� D� VLJQLȴFDQW�
role to play in the broader economy. Such progress 
ZRXOG� UHTXLUH� RQJRLQJ� DGDSWDWLRQ�� LQQRYDWLRQ��
and collaboration between the government and 
stakeholders to sustain growth as the island seeks to 
solidify its global premium global stance.

More than strengthening our presence

We will continue to expand our reach in high-
YDOXH� WRXULVP� VHJPHQWV�� ZKHWKHU� LQ� WKH� ȆPDLQȇ� RU�
‘opportunity’ markets. Achieving this aspiration 
requires a strong alignment with world-class 
brands and prestigious events, which will be an 
essential prerequisite for elevating our destination’s 
global standing and appeal to discerning travelers. 

Our primary focus would remain the consolidation 
RI�WKH�PDLQ�PDUNHWV��HQVXULQJ�FRQVLVWHQW�KLJK�YDOXH�
growth. 

With the foundation for growth into Eastern Europe 
QRZ�IXOO\�HVWDEOLVKHG�ZLWK�WKH�QHZO\�VHW�35�VWUXFWXUH��
ZH� ZLOO� LQWHQVLI\� PDUNHWLQJ� H΍RUWV� WR� DWWUDFW� KLJK�
value travelers. 

$IULFD�ZLOO�DOVR�EH�D�NH\�DUHD�RI� IRFXV��ZLWK�JURZLQJ�
connectivity through Kenya and South Africa 
EROVWHULQJ�RXU�UHDFK��ΖQGLD�KROGV�VLJQLȴFDQW�SURPLVH��
SDUWLFXODUO\�ZLWK�ΖQGLJRȇV�LQWHUHVW�DQG�RWKHU�DLUOLQHV�
2XU�FRPSHWLWLYH�DGYDQWDJH�OLHV�LQ�WKH�GLYHUVH�R΍HULQJV�
WKDW� H[WHQG� EH\RQG� WUDGLWLRQDO� EHDFK� WRXULVP��
enabling us to cater to varied tourist preferences. 
7KLV�� FRPELQHG� ZLWK� RXU� VWHDGIDVW� FRPPLWPHQW� WR�
VXVWDLQDELOLW\�� FOLPDWH� FKDQJH� DFWLRQ�� DQG� D� WRXULVP�
PRGHO� WKDW� LV�HTXLWDEOH�DQG� LQFOXVLYH��ZLOO�JXLGH�RXU�
development moving forward.

:H� ZLOO� FRQWLQXH� WR� OHYHUDJH� WKH� SRZHU� RI� $Ζ� DQG�
advanced technology to ensure we remain at 
the forefront of enriching tourist experiences 
and engaging with our audience in increasingly 
sophisticated ways. Our partnership with industry 
VWDNHKROGHUV�ZLOO� UHPDLQ� XQPDWFKHG�� VWUHQJWKHQLQJ�
our position in the global tourism landscape.

2Q� WKLV� QRWH�� Ζ�ZLVK� WR� H[SUHVV�P\�KHDUWIHOW� WKDQNV�
WR� WKH� +RQ�� 'HSXW\� 3ULPH� 0LQLVWHU� DQG� 0LQLVWHU�
RI� 7RXULVP�� +RQ�� /RXLV� 6WHYHQ� 2EHHJDGRR�� ZKRVH�
unwavering support and trust enabled us to thrive 
even in the most challenging times.

Ζ�ZRXOG� OLNH�WR�KHDUWIXOO\�DFNQRZOHGJH�WKH� LPPHQVH�
FRQWULEXWLRQ� RI� 0U�� 'RQDOG� 3D\HQ�� &KDLUPDQ� RI�
WKH�073$�� DORQJ� ZLWK�P\� %RDUG�PHPEHUV� DQG� WKH�
dedicated cadres of the Ministry of Tourism. My 
GHHSHVW�JUDWLWXGH�DOVR�JRHV�WR�WKH�073$�WHDP��ZKRVH�
pivotal role in implementing our tourism strategy 
DQG� VXVWDLQHG� H΍RUWV� LQ� NH\� PDUNHWV� VXFFHVVIXOO\�
reinstated Mauritius on the global tourism map.

Arvind Bundhun
Director 
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CORPORATE
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Overview of the MTPA 

The Mauritius Tourism Promotion Authority 
(MTPA) is a parastatal organisation established 
in 1996 by the MTPA Act. It is administered by 
a Board of Directors and operates under the 

aegis of the Ministry of Tourism.

GOVERNANCE STRUCTURE

Mission statement

To enhance the image of Mauritius 
as a prime holiday and up-market 

destination through consolidation of 
traditional markets and tapping into 

new and emerging market segments.
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PRINCIPLE 1: OBJECTS OF THE MTPA 

1. To promote Mauritius abroad as a tourist 
destination by:

 • Conducting advertising campaigns and  
 participating in tourism fairs;

� ȏ� 2UJDQLVLQJ��LQ�FROODERUDWLRQ�ZLWK�WKH�ORFDO��
� WRXULVP�LQGXVWU\��SURPRWLRQDO�FDPSDLJQV��
 and activities in Mauritius and abroad;

2. To provide tourists with information about 
IDFLOLWLHV��LQIUDVWUXFWXUHV�DQG�VHUYLFHV�DYDLODEOH�WR�
them in Mauritius;

3. To initiate such actions as may be necessary 
to promote cooperation with other tourism 
agencies;

4. To research market trends and opportunities as 
well as disseminate such information and other 
relevant statistical data on Mauritius.

5. To advise the Minister on all matters relating to 
the promotion of tourism.

CORPORATE GOVERNANCE

7KH�%RDUG��0DQDJHPHQW�DQG�VWD΍�RI� WKH�073$�
are fully supportive and committed to principles 
RI� LQWHJULW\�� WUDQVSDUHQF\� DQG� SURIHVVLRQDOLVP�
as recommended by the code of Corporate 
*RYHUQDQFH�� )XUWKHUPRUH�� WKH� 073$� HQVXUHV�
that all its activities are conducted in compliance 
with the characteristics of good corporate 
JRYHUQDQFH��QDPHO\�

� 'LVFLSOLQH
 Transparency
� ΖQGHSHQGHQFH
 Accountability
 Responsibility
 Fairness

PRINCIPLE TWO: THE STRUCTURE OF THE BOARD 
AND ITS COMMITTEES

%RDUG�RI�'LUHFWRUV
The MTPA is headed by a Board comprising the 
&KDLUSHUVRQ� DQG� VL[� PHPEHUV�� WKUHH� RI� ZKRP�
represent the private sector and three the public 
VHFWRU��DV�SURYLGHG�LQ�WKH�073$�$FW��

)RU� WKH�ȴQDQFLDO�SHULRG� -XO\������ WR� -XQH������� WKH�
MTPA was administered by the following Board 
members:

Chairperson
0U��'RQDOG�(PPDQXHO�3D\HQ�

Corporate Governance

Members
Mr Mohammad Salim Joomun
6HQLRU�&KLHI�([HFXWLYH�
Ministry of Tourism  
(until 29 January 2024) 

0U�-HDQ�'DQLHO�3KLOLSSH�/DERQQH
3HUPDQHQW�6HFUHWDU\�
Ministry of Tourism  
(as from 29 January 2024)

0UV�ΖVKUDW�0RRUDE\�
$VVLVWDQW�3HUPDQHQW�6HFUHWDU\�
Ministry of Tourism  
(Alternate)

Mrs Bibi Fatwma Abdool Raman Ahmed
3HUPDQHQW�6HFUHWDU\�
0LQLVWU\�RI�)LQDQFH��(FRQRPLF�3ODQQLQJ�DQG�
'HYHORSPHQW

0U�'KDUDPUD]��6DFKLQ��0RKDEHHU
'HSXW\�&KLHI�([HFXWLYH�2ɝFHU
('%�0DXULWLXV

Mr Jocelyn Kwok
&KLHI�([HFXWLYH�2ɝFHU��
$+5Ζ0

Mr. Bruno Lebreux
Executive Chairman
KlikMoris Services Ltd 
  
0UV��*HQHYLªYH�'DUGDQQH
'LUHFWRU�DQG�3DUWQHU
Kreola Ltd 

Mauritius Tourism Promotion Authority Annual Report 2023/248
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Corporate Governance

Committees reporting to the Board

Finance and Procurement 
CommitteeAudit Committee HR Committee

Board

HR Committee
7KH�UROH�RI�WKH�+5�&RPPLWWHH�LV�WR�SURYLGH�DQ�HɝFLHQW�
mechanism for the detailed examination of selection and 
DSSRLQWPHQW�SURFHVVHV�FRQFHUQLQJ�WKH�$XWKRULW\ȇV�RɝFHUV��
The MTPA HR Committee met six times during the period 
July 2023 to June 2024.

'XULQJ�WKH�SHULRG�XQGHU�UHYLHZ��WKH�IROORZLQJ�ZHUH�
members of the HR Committee:

Chairperson
0UV��ΖVKUDW�0RRUDE\
$VVLVWDQW�3HUPDQHQW�6HFUHWDU\��
Ministry of Tourism

Members
Mr. Bruno Lebreux
([HFXWLYH�&KDLUPDQ��
KlikMoris Services Ltd

Ms Mary Mootoosamy 
0DQDJHU�Ȃ�+5�	�*HQHUDO�$GPLQ�
('%�0DXULWLXV
 
Mr Arvind Bundhun - Director MTPA (in attendance) 

Finance and Procurement Committee - FPC
The Finance and Procurement Committee (FPC) looks into 
all matters regarding procurement of goods and services 
including consultancy services. The Terms of reference of 
WKH�&RPPLWWHH�DUH�FXUUHQWO\�EHLQJ�ȴQDOLVHG��

)RU�WKH�SHULRG�-XO\������WR�-XQH�������WKH�073$�)LQDQFH�
and Procurement Committee met 21 times.

7KH�PHPEHUV�RI�WKH�'HSDUWPHQWDO�%LG�&RPPLWWHH�DUH�DV�
follows:

Chairperson
Mrs Bibi Fatwma Abdool Raman Ahmed
3HUPDQHQW�6HFUHWDU\��0LQLVWU\�RI�)LQDQFH��
(FRQRPLF�3ODQQLQJ�DQG�'HYHORSPHQW�

Members
0UV��ΖVKUDW�0RRUDE\
$VVLVWDQW�3HUPDQHQW�6HFUHWDU\��
Ministry of Tourism

0UV��*HQHYLªYH�'DUGDQQH
'LUHFWRU�DQG�3DUWQHU�
Kreola Ltd

Mr. Bruno Lebreux (Alternate Member)
([HFXWLYH�&KDLUPDQ��
KlikMoris Services Ltd

Audit Committee 
The Audit Committee was set up on 28 November 2011 
and comprises the following members:

Chairperson
0U��'KDUDPUD]��6DFKLQ��0RKDEHHU
'HSXW\�&KLHI�([HFXWLYH�2ɝFHU��
('%�0DXULWLXV

Members
Mr Rajagopalan Subbrahmanya Pillay Amourdon 
'HSXW\�3HUPDQHQW�6HFUHWDU\��
0LQLVWU\�RI�)LQDQFH��(FRQRPLF�3ODQQLQJ�DQG�'HYHORSPHQW

Mr J. Kwok
&KLHI�([HFXWLYH�2ɝFHU��
$+5Ζ0

7KH�ΖQWHUQDO�$XGLWRU�6HQLRU�ΖQWHUQDO�$XGLWRU�ZKR�LV�WKH�
+HDG�RI�WKH�ΖQWHUQDO�$XGLW�6HFWLRQ�DWWHQGV�DQG�UHSRUWV�WR�
the Audit Committee.

The main axes of the Audit Committee’s Terms of 
Reference are:

�D�� 5LVN�$VVHVVPHQW�DQG�ΖQWHUQDO�&RQWUROV�

�E�� ΖQWHUQDO�$XGLW�EDVHG�RQ�ΖQWHUQDO�$XGLW�3ODQ�

(c) External Audit; and

(d) Financial Statements.

The Audit Committee is authorised by the MTPA Board to 
LQYHVWLJDWH�DQ\�DFWLYLW\�ZLWKLQ�LWV�WHUPV�RI�UHIHUHQFH��ΖW�LV�
authorised to seek any information it requires from any 
employee and all employees are directed to cooperate 
with the Committee upon any request therefrom.

'XULQJ�WKH�SHULRG�-XO\������WR�-XQH�������WKH�$XGLW�
Committee met two times.

7R�HQDEOH�WKH�%RDUG�WR�JLYH�FORVHU�DWWHQWLRQ�WR�LPSRUWDQW�LVVXHV�IDFLQJ�WKH�073$��WKUHH�VXE�FRPPLWWHHV�
were created. These committee memberships have been determined based on their appointed 

PHPEHUVȇ�H[SHULHQFH��VNLOOV�DQG�FRPSHWHQFLHV�

ΖQ�FRPSOLDQFH�ZLWK�WKH�&RGH�RI�&RUSRUDWH�*RYHUQDQFH�IRU�0DXULWLXV��D�%RDUG�DQG�$XGLW�&RPPLWWHH�
Charters have been developed and are available online at https://trade.mymauritius.travel/download/

PWSD�FKDUWHUV��7KH�&KDUWHUV�RI�WKH�RWKHU�6WDWXWRU\�&RPPLWWHH�DUH�FXUUHQWO\�EHLQJ�ȴQDOLVHG�
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Representation on Board and Committees

The members of the Board and Sub-Committees for the period July 2023 to June 2024 is as follows:

Name Board Audit 
Committee HR Committee

Finance and 
Procurement 
Committee

0U�'��3D\HQ •
Mr M. S. Joomun •
0U�-��'��3��/DERQQH •
Mr J. Kwok • •
Mrs B. F. Abdool Raman Ahmed • •
0U�'��0RKDEHHU • •
Mr B. Lebreux • • •
0UV�*��'DUGDQQH • •
0UV�Ζ��0RRUDE\� • • •
Mr R. S. P. Amourdon •
Ms M. Mootoosamy •

Name Board Audit 
Committee HR Committee

Finance and 
Procurement
Committee

Total Number of Meetings 10 2 6 21

0U�'��3D\HQ��Chairperson) 10

Mr M. S. Joomun 3

0U�-��'��3��/DERQQH 5

0UV�Ζ��0RRUDE\�(Alternate) 2 6 17

0U�'��0RKDEHHU 6 2

Ms M. Mootoosamy 6

Mrs B. F. Abdool Raman Ahmed 7 13

Mr R. S. P. Amourdon 2

Mr J. Kwok 9 2

Mr B. Lebreux 7 5 1

0UV�*��'DUGDQQH 9 18

7KH�'LUHFWRU�DWWHQGV�HYHU\�PHHWLQJ�RI�WKH�%RDUG�DQG�RIWHQ�WDNHV�SDUW�LQ�WKH�GHOLEHUDWLRQV�EXW�GRHV�QRW�YRWH�
on any matter before the Board.

'LUHFWRUVȇ�3URȴOH
Mr Donald E Payen, BEM
Chevalier de l’Ordre National du 
Mérite (France)

0U��'RQDOG�(PPDQXHO�3D\HQ�LV�D�VHQLRU�
airline and tourism professional. He 
joined Air Mauritius in 1979 and spent 
most of his career with the national 
airline. He has held several Management 
SRVLWLRQV� LQ� &DUJR�� &RPPHUFLDO��
&RPPXQLFDWLRQV�� &XVWRPHU� ([SHULHQFH�
and Operations from 1988 and served 
the Company in Mauritius (Airport and 
+HDG� 2ɝFH��� 5HXQLRQ�� 6LQJDSRUH� DQG�
France. He was appointed member of 
WKH� /HDGHUVKLS� 7HDP� LQ� ������ LQLWLDOO\�
DW� 'LUHFWRU� OHYHO� �([HFXWLYH�� DQG� DW�
Executive Vice President level in 2007.

Mr. Payen retired from Air Mauritius 
at the end of July 2020 and joined the 
Ministry of Tourism as Senior Adviser at 
the beginning of August 2020. 

He was appointed Chairperson of the 
Mauritius Tourism Promotion Authority 
as from 3 April 2023.

0U�� 3D\HQ� KROGV� D� Ȋ'LSORPH� 6XSHULHXU�
HQ� $GPLQLVWUDWLRQ� GHV� (QWUHSULVHVȋ�
(University of Mauritius) and a master’s 
in business administration (University of 
Surrey). He is a Fellow of the Chartered 
0DQDJHPHQW�ΖQVWLWXWH�)&0Ζ��8.���D�)HOORZ�
RI� WKH� &KDUWHUHG� ΖQVWLWXWH� RI� /RJLVWLFV�
RI�7UDQVSRUW�)&Ζ/7� �8.���D�)HOORZ�RI� WKH�
&KDUWHUHG� ΖQVWLWXWH� RI� 0DUNHWLQJ� )&Ζ0�
�8.���D�)HOORZ�RI� WKH�5R\DO�$HURQDXWLFDO�
6RFLHW\�)5$H6� �8.���DQ�+RQRUDU\�)HOORZ�
of the Aeronautical Society of Mauritius 
)$H60�� DQG� D� )HOORZ� RI� WKH� 0DXULWLXV�
ΖQVWLWXWH�RI�'LUHFWRUV�)0ΖR'��

He was made a Knight of the Order of 
0HULW� Ȋ&KHYDOLHU� GH� Oȇ2UGUH�1DWLRQDO� GX�
0HULWHȋ� E\� WKH� )UHQFK� *RYHUQPHQW� LQ�
2016. He also received a special Award 
at the World Travel Awards Grand Finale 
in Oman in 2019 for his outstanding 
contribution to Aviation. The British 

Empire Medal (BEM) was conferred upon 
him by Her Majesty Queen Elizabeth ll in 
2021. The French Government awarded 
KLP� WKH� Ȋ0HGDLOOH� GH� Oȇ$HURQDXWLTXHȋ� LQ�
2022 for his contribution to aviation.

Mr Jean Daniel Philippe Labonne 
(As from January 2024) 

0U�� -HDQ�'DQLHO�3KLOLSSH�/DERQQH�KROGV�
a Commonwealth Executive Master 
of Business Administration and a BSc 
(Hons) in Human Resource Management 
DQG�'HYHORSPHQW��+H�ZDV�DZDUGHG�WKH�
James Stewart Cook Convocation Trust 
Prize at the London School of Economics 
DQG� 3ROLWLFDO� 6FLHQFH�� 8QLYHUVLW\� RI�
London.

Mr. Labonne has years of experience 
in the Public Sector. He is currently the 
Permanent Secretary of the Ministry of 
Tourism.

He began his career in the public service 
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in 1987 and has since served in various 
PLQLVWULHV�� LQFOXGLQJ� WKH� 0LQLVWU\� RI�
7UDGH� DQG� 6KLSSLQJ�� 0LQLVWU\� RI� &LYLO�
6HUYLFH� DQG� (PSOR\PHQW�� 0LQLVWU\� RI�
)RUHLJQ� $΍DLUV�� 0LQLVWU\� RI� &RPPHUFH��
0LQLVWU\� RI� 3XEOLF� ΖQIUDVWUXFWXUH� DQG�
/DQG� 7UDQVSRUW� �1DWLRQDO� 'HYHORSPHQW�
8QLW��� 0LQLVWU\� RI� *HQGHU� (TXDOLW\�
DQG� )DPLO\� :HOIDUH�� 0LQLVWU\� RI� %OXH�
(FRQRP\�� 0DULQH� 5HVRXUFHV�� )LVKHULHV�
DQG� 6KLSSLQJ�� 0LQLVWU\� RI� +HDOWK� DQG�
:HOOQHVV� DQG� 0LQLVWU\� RI� ΖQGXVWULDO�
'HYHORSPHQW�� 60(V� DQG� &RRSHUDWLYHV��
He is currently the Permanent Secretary 
of the Ministry of Tourism.

0U�� /DERQQH� VHUYHV� RQ� VHYHUDO� %RDUGV��
notably Airport Terminal Operations Ltd 
�$72/��� *DPEOLQJ� 5HJXODWRU\� $XWKRULW\�
�*5$��� 1DWLRQDO� (QYLURQPHQW� &OHDQLQJ�
Authority (NECA) and Amedee Maingard 
Foundation.

Mrs Bibi Fatwma Abdool              
Raman Ahmed

Mrs. Bibi Fatwma Abdool Raman 
$KPHG� MRLQV� WKH� 0LQLVWU\� RI� )LQDQFH��
(FRQRPLF�3ODQQLQJ�DQG�'HYHORSPHQW�DV�
Permanent Secretary since March 2023.  
She has years of experience in the Public 
Sector.  She holds a Master of Business 
Administration with Specialisation in 
Human Resource Management from the 
University of Mauritius.

Mrs. Abdool Raman Ahmed has been 
involved in advising the Government on 
SROLFLHV� DQG� VWUDWHJLHV�� � ΖQ� KHU� FDSDFLW\�
DV� 3HUPDQHQW� 6HFUHWDU\�� VKH� KDV� EHHQ�
called upon to represent her Ministry 
on various Boards and Committees such 
DV� ΖQIRUPDWLRQ� DQG� &RPPXQLFDWLRQ�
7HFKQRORJLHV� $XWKRULW\� �Ζ&7$��� 8WLOLW\�
5HJXODWRU\�$XWKRULW\��85$���DQG�0DXULWLXV�
ΖQVWLWXWH� RI� %LRWHFKQRORJ\� /WG� �0Ζ%/����
She has also led delegations and act 
as Panellist/Moderator in international 
IRUD�� WKH� ODVW� RQHV� EHLQJ� WKH� $350�
Annual Ministerial Meeting: National 
'HYHORSPHQW� 3ODQQLQJ� &RPPXQLW\� RI�
3UDFWLFH�� ������ 6HSWHPEHU� ������ &DLUR��
Egypt and the Twenty-Ninth Session of 
WKH� ΖQWHUJRYHUQPHQWDO� &RPPLWWHH� RI�
6HQLRU�2ɝFLDOV� DQG� ([SHUWV� �Ζ&62(�� IRU�
Southern Africa from 09 to 09 November 
������LQ�*DERURQH��%RWVZDQD�

Mr Mohammad Salim Ferhat Joomun
(until  January 2024)  

Mr. Mohammad Salim Ferhat Joomun 
KROGV� D� %6F� �+RQV�� &KHPLVWU\�� 06F�
&KHPLVWU\�� D� 'LSORPD� LQ� 0DQDJHPHQW�
(with specialisation in Public 
Administration) and a Master of Business 
Administration.

He joined the Civil Service as Assistant 
Permanent Secretary in 1992 and 
ZDV� SURPRWHG� WR� 'HSXW\� 3HUPDQHQW�
Secretary in 2005 and appointed as 
Permanent Secretary in September 2018. 
2Q� �� 0DUFK� ������ KH� ZDV� DSSRLQWHG�
Senior Chief Executive.

He has served as Permanent Secretary at 
WKH�0LQLVWU\�RI�ΖQGXVWU\��&RPPHUFH�DQG�
&RQVXPHU�3URWHFWLRQ��ΖQGXVWU\�'LYLVLRQ���

0LQLVWU\� RI� /RFDO� *RYHUQPHQW�� 0LQLVWU\�
RI� (QHUJ\� DQG� 3XEOLF� 8WLOLWLHV�� 0LQLVWU\�
of Housing and Land Use Planning and 
0LQLVWU\� RI� 7RXULVP�� DQG� LV� FXUUHQWO\�
SRVWHG�DW�WKH�0LQLVWU\�RI�%OXH�(FRQRP\��
Marine Resources and Shipping.

Mr. Joomun has previously served on 
YDULRXV� %RDUGV� RI� SXEOLF� RUJDQLVDWLRQV��
including the National Housing 
'HYHORSPHQW� &RPSDQ\� /WG�� WKH� 7RZQ�
DQG� &RXQWU\� 3ODQQLQJ� %RDUG�� WKH�
0DXULWLXV�6WDQGDUGV�%XUHDX��WKH�)DVKLRQ�
DQG� 'HVLJQ� ΖQVWLWXWH�� WKH�0RUFHOOHPHQW�
%RDUG��WKH�0DXULWLXV�3RVWV�/WG��WKH�6WDWH�
ΖQIRUPDWLFV� /WG�� WKH� 6WDWXWRU\� %RGLHV�
)DPLO\� 3URWHFWLRQ� )XQG�� WKH� 0DXULWLXV�
Housing Company Ltd and the Central 
Electricity Board.

Mr Dharamraz (Sachin) Mohabeer

0U� 'KDUDPUD]� �6DFKLQ�� 0RKDEHHU� LV�
WKH� 'HSXW\� &KLHI� ([HFXWLYH� 2ɝFHU� DW�
WKH� (FRQRPLF� 'HYHORSPHQW� %RDUG� RI�
Mauritius. He has been in investment 
promotion and business facilitation 
IRU� PRUH� WKDQ� ��� \HDUV�� ZLWK� ��� \HDUV�
LQ� WKH� SURPRWLRQ� RI� WKH� UHDO� HVWDWH��
hospitality and tourism sector. Mr. 
0RKDEHHU� VWDUWHG� R΍� KLV� FDUHHU� LQ� WKH�
Freeport before moving into real estate 
and hospitality. he has worked in the 
setting up of various schemes including 
the Smart City Scheme and the Property 
'HYHORSPHQW� 6FKHPH� DQG� IDFLOLWDWHG�
the development of major investment 
projects. He has also been involved in 
country marketing and organized several 
investment promotion campaigns in 
various countries with the objective to 
attract investors to set up operations 
in Mauritius. He has demonstrated 
WUDFN� UHFRUG� LQ� VWUDWHJLF� DVVHVVPHQW��
LGHQWLI\LQJ� PDUNHW� RSSRUWXQLWLHV�� DQG�
PDQDJLQJ�DQG�H[HFXWLQJ� ODUJH��FRPSOH[�
LQYHVWPHQW� SURMHFWV� WKDW� OHG� WR� )'Ζ� LQ�
H[FHVV�RI�86'���ELOOLRQ�LQ�WKH�ODVW����\HDUV

Mr Jocelyn Kwok

Mr. Jocelyn Kwok is since 2011 the Chief 
([HFXWLYH�2ɝFHU�RI�$+5Ζ0��$VVRFLDWLRQ�RI�
+RWHOLHUV�DQG�5HVWDXUDQWV� LQ�0DXULWLXV���
the main professional association of 
private operators and lead spokesperson 
LQ� WKH� WRXULVP� DQG� KRVSLWDOLW\� LQGXVWU\��
OLDLVLQJ� ZLWK� *RYHUQPHQW�� ΖQVWLWXWLRQV�
DQG� WKH� 0HGLD�� ΖQ� KLV� FDSDFLW\�� -RFHO\Q�
Kwok is also involved with the main 
WRXULVP� ERGLHV�� QDPHO\� DV� D� %RDUG�
member of the MTPA (Mauritius Tourism 
Promotion Authority) and a member 
of the Star Rating Committee under 
the Tourism Authority. He is also often 
called upon to co-chair public-private 
sector meetings on tourism issues. He 
currently chairs a Working Group on the 
ΖPSURYHPHQW�RI�7RXULVP�6WDWLVWLFV�XQGHU�
the aegis of Statistics Mauritius.

3ULRU� WR� MRLQLQJ� $+5Ζ0�� 0U�� .ZRN� ZDV�
the General Secretary of the Mauritius 
Chamber of Agriculture where he led 
industry positions with particular focus 
on international sugar trade and local 
IRRG� SURGXFWLRQ�� )URP� ����� WR� ������
Jocelyn Kwok was a Management 
&RQVXOWDQW� DW� 'H� &KD]DO� 'X� 0«H��

acquiring the Partner status in 1998. He 
was Head of the Marketing and Economic 
6WXGLHV�6HUYLFH�/LQH��VSHFLDOLVLQJ�QDPHO\�
LQ� VRFLR�HFRQRPLF� VWXGLHV�� PDUNHW�
research surveys and impact studies.  
Jocelyn Kwok also had the opportunity 
to serve as Co-Chair of the Maurice 
ΖOH� 'XUDEOH� )XQG� ������ Ȃ� ������ DQG�
Councillor at the National Economic and 
Social Council (2009 – 2014).

Mr. Kwok holds a master’s degree in 
business management (Maitrise de 
6FLHQFH� GH� *HVWLRQ� �� ������ DQG� D� ȴUVW�
'LSORPD� ΖQ� (FRQRPLFV� �'(8*� 6FLHQFHV�
Economiques - 1989) both from the 
8QLYHUVLW\�RI�0RQWSHOOLHU��)UDQFH�

'XULQJ� WKH� SHULRG� XQGHU� UHIHUHQFH�� KH�
VHUYHG�DV�D�&RXQFLO�PHPEHU�RI�WKH�+5'&�
�+XPDQ�5HVRXUFH�'HYHORSPHQW�&RXQFLO��
and a Member of the National Wage 
Consultative Council.

Mr Bruno Lebreux

Mr Bruno Lebreux is the Executive 
Chairman of KlikMoris Services Ltd and 
also serves as Member on the National 
Star Rating Committee.

0U� /HEUHX[� KROGV� DQ� Ζ$7$� $GYDQFHG�
diploma and an advanced Tourism 
Strategy & Marketing diploma. He is a 
FHUWLȴHG�PHPEHU�RI�*03�(66(&�%XVLQHVV�
School (Paris / Cape Town / Shanghai).

Mr. Lebreux has held the position of 
chairmanship in several organisations. He 
ZDV�&KDLUPDQ�RI�WKH�$Ζ20��$VVRFLDWLRQ�
RI� ΖQERXQG� 2SHUDWRUV� RI� 0DXULWLXV��
GXULQJ� VXFFHVVLYH� SHULRGV�� �����������
���������� DQG� ����������� &KDLUPDQ�
RI�0$Ζ7$� �0DXULWLXV�$VVRFLDWLRQ�RI� Ζ$7$�
Travel Agents) from 2008 to 2011 and 
Chairman of AJPC / Airlines & Travel 
Agent from 2009 to 2011. He was also a 
%RDUG�'LUHFWRU�RI�$+5Ζ0��D�PHPEHU�RI�
0&&Ζ� &RXQFLO� �7RXULVP� 5HSUHVHQWDWLYH��
DQG� D� PHPEHU� RI� Ζ70$� �ΖQWHUQDWLRQDO�
Travel Meeting Association).

Mrs Geneviève Dardanne

0UV��*HQHYLHYH�'DUGDQQH�LV�WKH�)RXQGHU�
	�'LUHFWRU� RI� .UHROD� /WG�� 6KH� KDV� EHHQ�
in the tourism sector since 1981 having 
held several managerial positions at 
-HW� 7RXUV��:KLWH� 6DQG� 7RXUV� DQG�+LOWRQ�
Mauritius & the Seychelles. 

0UV�� 'DUGDQQH� LV� FXUUHQWO\� WKH� 3DVW�
3UHVLGHQW�RI�WKH�$VVRFLDWLRQ�RI�ΖQERXQG�
Operators Mauritius.

6KH� LV� DOVR� WKH� 'LUHFWRU� 	� 3DUWQHU� RI�
Mauzil Services and Travel by Kreola 
since 2021.
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$V�SHU�WKH�073$�$FW�������WKH�073$�LV�DGPLQLVWHUHG�E\�D�%RDUG�
ZLWK�D�&KDLUSHUVRQ�DQG�VL[�PHPEHUV��WKUHH�RI�ZKRP�UHSUHVHQW�
WKH�SULYDWH�VHFWRU�DQG�WKUHH��WKH�SXEOLF�VHFWRU�
$V�SHU�WKH�073$�$FW��PHPEHUV�DUH�DSSRLQWHG�E\�WKH�0LQLVWHU�WR�
whom the responsibility for the subject of tourism is assigned. 
They are selected on the basis of experience and proven ability 
LQ�WKH�ȴHOG�RI�WRXULVP��LQGXVWU\��WUDGH��ȴQDQFH��DGPLQLVWUDWLRQ�RU�
VSHFLDO�NQRZOHGJH�RU�H[SHULHQFH�WKDW�UHQGHU�WKHP�ȴW�DQG�SURSHU�
for membership.
(YHU\� DSSRLQWHG� PHPEHU� KROGV� RɝFH� IRU� WZR� \HDUV� DQG� DUH�
eligible for re-appointment.

PRINCIPLE FOUR: DIRECTOR DUTIES, REMUNERATION AND 
PERFORMANCE

Board meetings
The Chairperson and the Secretary to the Board are responsible 
for scheduling the Board meetings. These meetings are 
XVXDOO\� FRQGXFWHG� RQ� D� PRQWKO\� EDVLV�� )RU� XUJHQW� PDWWHUV��
special meetings are convened or decisions passed by written 
UHVROXWLRQV��ZKHUH�DSSURSULDWH�
'XULQJ� WKH� SHULRG� -XO\� ����� WR� -XQH� ������ WKH� %RDUG�PHW� WHQ�
WLPHV�XQGHU�WKH�&KDLUPDQVKLS�RI�0U�'��(��3D\HQ�
ΖW� LV� WKH� GXW\� RI� WKH� 6HFUHWDU\� WR� WKH� %RDUG� WR� FLUFXODWH� DOO�
necessary documents in a timely manner prior to the meetings 
to facilitate discussions and allow members to take informed 
decisions. Professional advice is also sought where required to 
assist Board members in their duties.
7KH� WKUHH� VXE�FRPPLWWHHV�� $XGLW�� +5� DQG� )LQDQFH� DQG�
3URFXUHPHQW��UHSRUW�WR�WKH�073$�%RDUG��0DWWHUV�DGGUHVVHG�E\�
the sub-committees are submitted to the Board for information 
or approval.

Remuneration of Members
'XULQJ�WKH�SHULRG�-XO\������WR� -XQH�������D�WRWDO�DPRXQW�RI�5V�
��������KDV�EHHQ�SDLG�DV�'LUHFWRU�IHHV�

3HUIRUPDQFH�HYDOXDWLRQ�DQG�DSSUDLVDO
$V�SHU�*RYHUQPHQW�GHFLVLRQ��WKH�0LQLVWU\�RI�)LQDQFLDO�6HUYLFHV��
*RRG�*RYHUQDQFH�DQG�ΖQVWLWXWLRQDO�5HIRUPV�LV�UHVSRQVLEOH�IRU�WKH�
systematic evaluation of the performance of the Chairpersons 
DQG�%RDUG�0HPEHUV�RQ�WKH�EDVLV�RI�SUH�GHȴQHG�.H\�3HUIRUPDQFH�
ΖQGLFDWRUV��.3ΖV��DQG�6HOI�$VVHVVPHQW�4XHVWLRQQDLUHV�

PRINCIPLE FIVE: RISK GOVERNANCE & INTERNAL CONTROL
The Board views risk management as an integral component of 
good business practice with a view to supporting Management’s 
GHFLVLRQ� PDNLQJ�� LPSURYLQJ� WKH� UHOLDELOLW\� RI� EXVLQHVV�
performance and assisting in the preparation of the Financial 
Statements.
The Board delegates to Management the responsibility for 
GHVLJQLQJ�� RSHUDWLQJ� DQG� PRQLWRULQJ� ERWK� WKH� V\VWHP� DQG�
PDLQWHQDQFH�RI�H΍HFWLYH�FRQWURO���7KH�V\VWHP�RI�LQWHUQDO�FRQWURO�
LV�EDVHG�XSRQ�DQ�RQJRLQJ�SURFHVV�RI�LGHQWLI\LQJ��HYDOXDWLQJ�DQG�
managing key risks and includes the risk management process 
DV�ZHOO���7KH�ΖQWHUQDO�$XGLW�IXQFWLRQ�SURYLGHV�0DQDJHPHQW�DQG�
Audit Committee with the assurance that the internal controls in 
SODFH�DUH�DSSURSULDWH�DQG�H΍HFWLYH�
7KH� ΖQWHUQDO� $XGLW� IXQFWLRQ� LV� JRYHUQHG� E\� DQ� ΖQWHUQDO� $XGLW�
Charter as approved by the Audit Committee. The services of 
WKH� ΖQWHUQDO�FRQWURO�FDGUH�RI�WKH�0LQLVWU\�RI�)LQDQFH��(FRQRPLF�
3ODQQLQJ�	�'HYHORSPHQW�KDV�EHHQ�UHWDLQHG�WR�DVVLVW�WKH�073$�LQ�
the preparation of a risk assessment framework for the Authority 
LQ� OLQH�ZLWK�&LUFXODU���RI�������*XLGHOLQHV� IRU�HVWDEOLVKPHQW�RI�
Risk Management in the Public Sector. The scope of the Audit 
Committee will thereafter be expanded and will in future be 
referred to as the Audit and Risk Committee.
The Anti-Corruption Committee has been set up by the 
Mauritius Tourism Promotion Authority Management upon 
UHFRPPHQGDWLRQ�PDGH�E\�WKH�ΖQGHSHQGHQW�&RPPLVVLRQ�DJDLQVW�
Corruption.
7KH� $QWL�&RUUXSWLRQ� &RPPLWWHH� KDV� DV� REMHFWLYHV� WR� SODQ��
oversee and closely monitor the conduct of the Corruption Risk 
Management exercise until its completion.

PRINCIPLE THREE: DIRECTOR APPOINTMENT PROCEDURES

The aim of the Anti-Corruption Committee is to identify 
a realistic set of potential areas that may be vulnerable to 
FRUUXSWLRQ��GHWHUPLQH�ZKLFK�VKRXOG�EH�SULRULWLVHG��GHYHORS�
DQG�LPSOHPHQW�PLWLJDWLRQ�FRVW�H΍HFWLYH�PHDVXUHV�
Another objective of Anti-Corruption Committee is to conduct 
&RUUXSWLRQ� 5LVN� $ZDUHQHVV� LQ� GL΍HUHQW� DUHDV�IXQFWLRQV� RI�
the organisation.

PRINCIPLE SIX: REPORTING WITH INTEGRITY
MTPA Financial Statements are submitted to the Audit 
Committee for examination. The Annual report containing 
the corresponding Financial Statements are thereafter 
submitted to MTPA Board for approval and to the National 
$XGLW� 2ɝFH�� $XGLWHG�073$� $QQXDO� 5HSRUWV� DUH� SXEOLVKHG�
RQOLQH�DV�SHU�WKH�UHTXLUHPHQWV�RI�WKH�0R�ΖEUDKLP�ΖQGH[�DQG�
copies tabled at the National Assembly.
The Financial Statements 2023/2024 were submitted to 
WKH� 1DWLRQDO� $XGLW� 2ɝFH� DV� SHU� WKH� VWDWXWRU\� GHDGOLQH�
established by the Statutory Bodies (Accounts and Audit) Act 
following amendments made in the Finance (Miscellaneous 
Provisions) Act 2017.
MTPA’s budget for 2023-2024 was pre-allocated by the 
0LQLVWU\�RI�)LQDQFH��(FRQRPLF�3ODQQLQJ�DQG�'HYHORSPHQW�WR�
operating costs and destination marketing support.

Corporate Social Responsibility
073$� LV� D� QRQ�SURȴW� PDNLQJ� RUJDQLVDWLRQ� DQG� GRHV� QRW�
KDYH� D� &65� VWUDWHJ\�� ΖW� QHYHUWKHOHVV� DVVLVWV� LQ� FRPPXQLW\�
GHYHORSPHQW� WKURXJK� SURPRWLRQ� RI� ORFDO� WDOHQW� �DUWLVWV��
SDJHDQWV��FKHIV��DV� OLVWHG�KHUHXQGHU� LQ�UHFRJQLWLRQ�WR�WKHLU�
direct and indirect contributions to the tourism industry:
• Miss Tourism Mauritius competition held in Sri Lanka
ȏ�0LVV�:RUOG�)LQDO�KHOG�LQ�ΖQGLD
• Wow Miss Asia Global held in London
• Miss Mauritius 
ȏ�%RFXVH�'ȇ2U�1DWLRQDO�)LQDO�KHOG�LQ�)UDQFH
• Caudan Food Festival
• China Town Food & Cultural Festival
ȏ�/D�ΖVOD������KHOG�DW�&KDWHDX�GH�/DERXUGRQQDLV�LQ�0DSRX
• Festival Kiltir ek Langaz Kreol Morisien
7KH� 073$� VSRQVRUHG� WKH� )HVWLYDO� )DP� 2FHDQ� ΖQGLHQ�� DQ�
HYHQW�RUJDQL]HG�E\�6KDUS�(OHYHQ�(YHQWV��ZKLFK�JDWKHUHG�D�
GLYHUVH�JURXS�RI�DUWLVWV�DQG�HQWUHSUHQHXUV�DW�WKH�'RPDLQH�
GH� /DERXUGRQQDLV� RQ� ��� -XO\� ������ &RQFHLYHG� E\� ZRPHQ��
this festival primarily aims to promote music exchange 
EHWZHHQ� WKH� LVODQGV�RI� WKH� ΖQGLDQ�2FHDQ��$GGLWLRQDOO\�� WKH�
IHVWLYDO� VXSSRUWHG� WZR� 1*2V�� 626� )(00(6� DQG� /Ζ1.� 72�
/Ζ)(�� ZLWK� WKH� SURFHHGV� EHLQJ� XVHG� WR� SURYLGH� WKHP� ZLWK�
ȴQDQFLDO�DVVLVWDQFH�
7KH� 073$� VSRQVRUHG� WKH� 1DQGRȇV� 2SHQ� :DWHU� 6ZLP�� D�
VZLPPLQJ� FRPSHWLWLRQ� RUJDQL]HG� E\� )XHOHG� 6SRUWV� /WG��
ZKLFK�WRRN�SODFH�RQ����$SULO�������DW�3HUH\EHUH�DQG�*UDQG�
Bay public beaches. The event raises funds for the Royal Life 
Saving Society of Mauritius.

Social Issues
$V�SDUW�RI� LWV�FXOWXUDO�WRXULVP�VWUDWHJ\��073$�DOVR�SDUWQHUV�
ZLWK� UHOLJLRXV�� VRFLDO� DQG� FXOWXUDO� VWDNHKROGHUV� IRU� WKH�
RUJDQL]DWLRQ�RI�HYHQWV�OLNH�WKH�0HVVH�GX�7RXULVPH��WKH�3ªUH�
/DYDO�3LOJULPDJH��DQG�*DQHVK�&KDWXUWKL�
$V�KDV�EHHQ�WKH�SUDFWLFH�RYHU�WKH�SDVW�IHZ�\HDUV��073$�KDV�
given assistance to SME associations of the tourism sector 
to promote the destination by co-funding their marketing 
DFWLRQV�� )XUWKHUPRUH�� WKH� 60(� 5HIXQG� VFKHPH� ZKLFK� LV�
a budgetary measure is administered by MTPA for SMEs 
participation in international tourism fairs.
The MTPA runs an internship scheme aimed at enhancing 
WKH�HPSOR\DELOLW\�RI�XQHPSOR\HG�\RXQJ�SHRSOH��'XULQJ�WKH�
SHULRG�XQGHU� UHYLHZ��DURXQG����\RXQJVWHUV� IURP�GL΍HUHQW�
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Corporate Governance

%DVHG�RQ� WKH�DXGLW�SODQ�� LQWHUQDO�DXGLW�H[HUFLVHV�DUH�FDUULHG�
RXW�DQG�DOO�GLVFUHSDQFLHV��ZHDNQHVVHV��HUURUV�DQG�RPLVVLRQV��
observations and shortcomings noted during the course of the 
internal audit exercise are assessed with due diligence.
The impact and risks associated with discrepancies are 
analysed in depth and the internal audit ensures that the 
LPSDFW�RI� WKH�ULVNV�GR�QRW�D΍HFW� WKH�QRUPDO�EXVLQHVV�RI� WKH�
073$�� � 1RUPDOO\�� DOO� WKH� REVHUYDWLRQV� DQG� GLVFUHSDQFLHV�
QRWHG�DUH�ȴUVW�GLVFXVVHG��FOHDUHG�DQG�DJUHHG�ZLWK�WKH�RɝFHUV�
responsible of the department and markets and submitted to 
Management for corrective actions with recommendations.
)ROORZLQJ� 0DQDJHPHQWȇV� YLHZV�� FRPPHQWV� DQG� SRVLWLYH�
UHVSRQVH�IRU�FRUUHFWLYH�DFWLRQV��WKH�UHSRUW�LV�VXEPLWWHG�WR�WKH�
$XGLW�FRPPLWWHH�WR�WDNH�FRJQL]DQFH�RI�DQG�ȴQDOO\�VXEPLWWHG�WR�
the Board for consideration.
ΖQWHUQDO� FRQWURO� SURFHGXUHV� DUH� VHW� LQ� VXFK� D�ZD\� WR� GHWHFW�
risks and to ensure that all activities undertaken by the MTPA 
are according to established rules and regulations.
Risk mitigation actions are taken into consideration to do away 
with such risks.

PRINCIPLE EIGHT: RELATIONS WITH SHAREHOLDERS AND 
OTHER KEY STAKEHOLDERS
Market Round Table / Focus Group
$W� WKH� EHJLQQLQJ� RI� HDFK� ȴQDQFLDO� \HDU�� D� 5RXQG� 7DEOH� LV�
RUJDQL]HG� IRU� HDFK� PDUNHW�� EULQJLQJ� WRJHWKHU� ORFDO� DQG�
LQWHUQDWLRQDO� LQGXVWU\� VWDNHKROGHUV�� LQFOXGLQJ� 'HVWLQDWLRQ�
0DQDJHPHQW�&RPSDQLHV��WRXU�RSHUDWRUV��WUDYHO�DJHQWV��KRWHOV��
WRXULVP� DVVRFLDWLRQV�� DLUOLQHV�� DQG� 073$ȇV� 3XEOLF� 5HODWLRQV�
Consultants. This forum aims to identify market strategies 
DQG�GLVFXVV�XSFRPLQJ�SURMHFWV�VXFK�DV�SDUWLFLSDWLRQ� LQ� IDLUV��
URDGVKRZV��DQG�SUHVV�DQG�IDPLOLDUL]DWLRQ�WULSV�
The collaboration between the public and private sectors 
UHPDLQV� VWURQJ�� ZLWK� QXPHURXV� PHHWLQJVȃERWK� LQ�SHUVRQ�
and online—to present MTPA activities to local stakeholders 
and conduct interactive sessions aimed at maximizing returns 
for the destination.

Task Force
'XULQJ�WKH�\HDU�XQGHU�UHYLHZ��WZR�WDVN�IRUFHV�ZHUH�VHW�XS�IRU�
WKH�5HXQLRQ�DQG�ΖQGLDQ�PDUNHWV�UHVSHFWLYHO\�DQG�FRPSULVLQJ�
LQGXVWU\�H[SHUWV��KRWHOLHUV��DLUOLQH�UHSUHVHQWDWLYHV�DQG�RWKHUV���

Reunion 
The objective of the Reunion task force was to fully leverage 
market potential where air connectivity was not a concern. 
The task force convened multiple times from September 2023 
to January 2024 to create a new communication strategy and 
UHSRVLWLRQ�RXU�GHVWLQDWLRQ�WR�IRFXV�RQ�VSHFLȴF�VHJPHQWV�

India
7KH� SXUSRVH� RI� WKH� WDVN� IRUFH� ZDV� WR� FROODERUDWH� DQG� R΍HU�
constructive suggestions for launching the marketing 
FDPSDLJQ�IRU�WKH�XSFRPLQJ�VHDVRQ��ZLWK�WKH�JRDO�RI�RSWLPL]LQJ�
VHDW�FDSDFLW\�DQG�DFKLHYLQJ�SUH�&29Ζ'�DUULYDO�OHYHOV�

Other joint initiatives in the pipeline are:
$UWLȴFLDO�ΖQWHOOLJHQFH�SURMHFW
7KH�073$��LQ�SDUWQHUVKLS�ZLWK�WKH�0LQLVWU\�RI�7RXULVP�DQG�WKH�
0DXULWLXV�(PHUJLQJ�7HFKQRORJLHV�&RXQFLO��0(7&���LV�GHYHORSLQJ�
$Ζ�HQDEOHG�WRROV��LQFOXGLQJ�DQ�2SHQ$Ζ�EDVHG�FKDWERW�WKDW�FDQ�
EH� VHDPOHVVO\� LQWHJUDWHG� LQWR� WKH� 073$ȇV� GLJLWDO� SODWIRUPV��
VXFK�DV�LWV�ZHEVLWH�DQG�PRELOH�DSS��XVLQJ�D�XVHU�IULHQGO\�$3Ζ�

7UDYHO�'LJLWDO�)RUP
7KH�073$��LQ�FROODERUDWLRQ�ZLWK�WKH�0LQLVWU\�RI�+HDOWK�DQG�WKH�
3DVVSRUW�DQG�ΖPPLJUDWLRQ�2ɝFH�� LV�ZRUNLQJ�RQ�XSGDWLQJ�WKH�
$OO�LQ�2QH�7UDYHO�'LJLWDO�)RUP��ZKLFK�FDQ�EH�IRXQG�DW�KWWSV���
safemauritius.govmu.org/.

LQVWLWXWLRQV� EHQHȴWHG� IURP� WKLV� VFKHPH�� JDLQLQJ� YDOXDEOH�
experience and skills to improve their job prospects.

The MTPA is also deeply committed to the welfare and health 
of its employees. To support the health and well-being of its 
VWD΍��WKH�073$�R΍HUV�D�FRQWULEXWRU\�PHGLFDO�LQVXUDQFH�VFKHPH�
DQG�PDLQWDLQV�D�6WD΍�:HOIDUH�&RPPLWWHH�WKDW�IRFXVHV�RQ�WKH�
overall development of employees. This committee organizes 
YDULRXV� LQLWLDWLYHV�DQG�HYHQWV��VXFK�DV�&KULVWPDV�FHOHEUDWLRQV�
DQG� HQG�RI�\HDU� SDUWLHV�� IRVWHULQJ� D� SRVLWLYH� DQG� VXSSRUWLYH�
work environment.
The MTPA also places a strong emphasis on continuous 
WUDLQLQJ� DQG� SURIHVVLRQDO� GHYHORSPHQW�� R΍HULQJ� D� UDQJH� RI�
RSSRUWXQLWLHV�IRU�VWD΍�WR�HQKDQFH�WKHLU�VNLOOV�DQG�NQRZOHGJH��
Several online and face-to-face training sessions were 
FRQGXFWHG�� FRYHULQJ� WRSLFV� HVVHQWLDO� WR� GDLO\� RSHUDWLRQV�� )RU�
LQVWDQFH�� FRXUVHV� VXFK� DV� $GYDQFHG�0LFURVRIW� ([FHO�� :ULWLQJ�
(΍HFWLYH� 0LQXWHV� RI� 0HHWLQJV�� %XVLQHVV� (QJOLVK� 	� )UHQFK��
(΍HFWLYH� %RRNNHHSLQJ� DQG� 3D\UROO� IRU� 3XEOLF� 2ɝFHUV�� DQG�
Advanced Secretarial Course were provided by the Civil Service 
College during the Financial year 2023-2024. 
)XUWKHUPRUH��HPSOR\HHV�LQ�WKH�&XVWRPHU�6HUYLFH�DQG�0DUNHWLQJ�
units received specialized training in Essential Knowledge 
RI�0DXULWLXV��&XVWRPHU�&DUH� IRU�073$�2ɝFHUV�� DQG�7RXULVP�
3URMHFW� 0DQDJHPHQW�� $GGLWLRQDOO\�� VWD΍� LQ� WKH� SURFXUHPHQW�
XQLW� EHQHȴWHG� IURP� D� FRXUVH� RQ� 6WUDWHJLF� 3URFXUHPHQW�
0DQDJHPHQW�� HQVXULQJ� WKH\� DUH�ZHOO�HTXLSSHG� WR� FRQWULEXWH�
H΍HFWLYHO\�WR�WKH�RUJDQL]DWLRQȇV�JRDOV�
$V� SDUW� RI� WKH� $XWKRULW\ȇV� JRYHUQDQFH� V\VWHP�� WKH� $XWKRULW\�
SURPRWHV�D�KDUPRQLRXV�LQGXVWULDO�UHODWLRQ�ZLWK�WKH�073$�6WD΍�
Union (MTPASU). Consultations are held with the MTPASU 
RQ�DOO�PDWWHUV�JRYHUQLQJ�HPSOR\PHQW��KHDOWK�DQG�VDIHW\�DQG�
welfare.

Environmental issues
The MTPA has been a member of the World Travel and Tourism 
Council (WTTC) since 2020. The WTTC collaborates on various 
sustainable tourism initiatives with leading associations 
DQG� RUJDQL]DWLRQV� WR� HQVXUH� WKDW� WUDYHO� DQG� WRXULVP� EHQHȴW�
SHRSOH��EXVLQHVVHV��DQG�WKH�HQYLURQPHQW�� ΖW�KRVWV�D�UDQJH�RI�
JOREDO� HYHQWV� DQG� ZHELQDUV� WKURXJKRXW� WKH� \HDU�� SURYLGLQJ�
a valuable platform for networking and sharing insights with 
governmental and sector peers. The MTPA is actively involved 
in the WTTC’s Sustainability Task Force.
With approximately 80% of goods and services in the travel 
DQG�WRXULVP�VHFWRU�GHSHQGHQW�RQ�QDWXUH��LW�LV�HVVHQWLDO�WR�WDNH�
SUDFWLFDO�VWHSV�WR�SURWHFW�RXU�RFHDQV��UHVWRUH�WKH�HQYLURQPHQW��
and promote sustainable growth.
/DXQFKHG� LQ� 0D\� ������ WKH� 6XVWDLQDEOH� 7RXULVP� 0DXULWLXV�
$ZDUGV��670$���LQLWLDWHG�E\�WKH�7RXULVP�$XWKRULW\��KDV�EHFRPH�
an annual event. This well-regarded initiative recognizes 
organizations and individuals in both Mauritius and Rodrigues 
IRU� WKHLU� H[HPSODU\� H΍RUWV� DQG� VLJQLȴFDQW� SURJUHVV� LQ�
sustainability. Aligned with the government’s vision to achieve 
JUHHQ�GHVWLQDWLRQ�VWDWXV�E\�������WKH�073$�IXOO\�VXSSRUWV�WKLV�
initiative in partnership with the Tourism Authority.
Winners of the second edition held in May 2023 were invited to 
participate in three major international fairs led by the MTPA: 
7RS�5HVD�LQ�3DULV��:RUOG�7UDYHO�0DUNHW�LQ�WKH�8.��DQG�6$77(�LQ�
ΖQGLD��7KH�073$�DOVR�VXSSRUWHG�WKH�WKLUG�HGLWLRQ�KHOG�LQ�0D\�
2024.
Sustainable tourism is not only a growing trend but also a 
necessity for tourism businesses worldwide. As outlined in the 
%XGJHW������������WKH�JRYHUQPHQW�DLPV�WR�WUDQVIRUP�0DXULWLXV�
into a sustainable destination. To promote sustainability 
SUDFWLFHV��WKH�0DXULWLXV�6WDQGDUGV�%XUHDX�KRVWHG�D�ZRUNVKRS�
RQ�6XVWDLQDEOH�7RXULVP�&HUWLȴFDWLRQ�EUDQGHG�DV�WKH�%OXH�2DVLV�
in April 2024. This workshop served as a key platform to discuss 
DQG�FHOHEUDWH�DGYDQFHPHQWV�LQ�VXVWDLQDEOH�WRXULVP�SUDFWLFHV��
KLJKOLJKWLQJ�WKH�LPSRUWDQFH�RI�WKH�%OXH�2DVLV�&HUWLȴFDWLRQ��7KH�
MTPA was invited to share its expertise during this event.

PRINCIPLE SEVEN: AUDIT
An internal audit plan is prepared and submitted to 
Management for its views and additional area to be audited.  
7KHUHDIWHU��WKH�$XGLW�SODQ�LV�SUHVHQWHG�WR�WKH�$XGLW�&RPPLWWHH�
and submitted to the Board for approval.
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1. France
2. UK
���5HXQLRQ�ΖVODQG
4. South Africa
5. Germany
���ΖQGLD
7. Switzerland
���ΖWDO\
9. Saudi Arabia
10.  Austria
11. Benelux
12. Australia
13. Spain & Portugal
14. Russia
15. Poland
16. Kenya
17. United Arab Emirates

MARKET
ACTIVITIES
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FRANCE

A study shows that 4 out of 5 French people consider 
WUDYHO� HVVHQWLDO�� ZLWK� ���� VHHLQJ� LW� DV� QHFHVVDU\� IRU�
relaxation and escape. They need at least 15 days of 
vacation to break from routine and enrich their lives.

'HSDUWXUHV� GXULQJ� ORZ� VHDVRQ� LV� LQFUHDVLQJ� RYHU� WKH�
\HDUV�DQG�HYHQ�PRUH�WKLV�\HDU��WKHUH�LV�D�UHDO�LQWHUHVW�
to travel during the low season and we will continue to 
showcase & push it.

6LQFH� 6HS����� 0DXULWLXV� KDV� EHHQ� WKH� �QG� ORQJ�KDXO�
GHVWLQDWLRQ�RQ�WKH�)UHQFK�PDUNHW�EHKLQG�WKH�'RPLQLFDQ�
5HSXEOLF��DQG�LW�HYHQ�PRYHG�LQWR��VW�SODFH�VLQFH�)HE�����
SDUWO\�GXH�WR�WKH�FORVXUH�RI�DLU�OLQNV�WR�WKH�'RPLQLFDQ�
Republic.

1. Club Med
2. Gotogate
3. Opodo
4. Exotismes
5. Fram/Karavel
6. Beachcomber Tours
7. Solea
���9R\DJH�3ULY«
9. Nautil
10. Austral Lagons

The French want to immerse themselves in a totally 
GL΍HUHQW�FXOWXUH������RI�WKHP�DUH�ORRNLQJ�IRU�H[SHULHQFHV�
WKDW�UHȵHFW�ORFDO�FXOWXUH�ZKHQ�WKH\�WUDYHO�

French people consistently associate holidays with sun 
DQG�EHDFK��� LW� LV� WKH�SUHIHUUHG�KROLGD\�W\SH�RI�������RI�
the population and continues to be n°1 in 2023.But they 
are also in need of slowing down and unwinding (34%)

About 77% of French people say they want to travel more 
VXVWDLQDEO\�LQ�WKH�QH[W����PRQWKV��HYHQ�LI�SULFHV�DQG�WKH�
LQȵDWLRQ�LQ�JHQHUDO�UHPDLQ�D�EDUULHU��ΖW�LV�DOVR�RQH�RI�WKH�
trendiest topic in the media.

2023 results are already exceeding 2019 levels. Travel 
EXGJHWV� FRQWLQXH� WR� JURZ� H[SRQHQWLDOO\�� ΖQȵDWLRQ� KDV�
had no impact on this clientele.

Market Situation

Market Performance

Market Strategy

Vacations are essential for the French

Low season sales are strengthening

Mauritius a top-of-mind travel destination

TOP 10 TOs/OTA selling Mauritius (Jan-Jul 2024)

Overview of the French Arrivals in Mauritius

Authentic travels

���'RPLQLFDQ�5HSXEOLF
2. Mexico
3. Thailand
4. Mauritius
5. Tanzania

Top long-haul destinations in June 2024
Sun & chill

The Paris Olympics led to a 31% rise in international air 
WUDɝF�� ZLWK� 3DULV� VHHLQJ� D� ���� LQFUHDVH�� 2WKHU� FLWLHV�
H[SHULHQFHG� WUDɝF� ERRVWV� EHIRUH� WKH� *DPHV�� DQG�
outbound travel rose by 13% the week prior.

Travels during the Olympic Games

Boost the interest of French travelers for its unique 
VHOOLQJ�SRLQWV�VXFK�DV�FXOWXUH��JDVWURQRP\��QDWXUH��
OX[XU\��HWF�

Engage with tourism professionals to present them 
0DXULWLXVȇV� R΍HUV� DQG� HQFRXUDJH� WKHP� WR� FUHDWH�
more dedicated packages and boost their sales.
ΖQFUHDVH�VLJQLȴFDQWO\�YLVLWRUVȇ�DUULYDOV�E\�SDUWQHULQJ�
with key operators/agencies and by diversifying 
our target audiences.
ΖQFUHDVH� YLVLWRUVȇ� DYHUDJH� OHQJWK� RI� VWD\� E\�
highlighting the wide range of activities available 
for everyone’s taste and the interesting yet 
XQGLVFRYHUHG�VSRWV� WR�H[SORUH�WKH�GHVWLQDWLRQ�R΍�
the beaten paths
3RVLWLRQ�0DXULWLXV�DV�WKH�LGHDO��PRVW�WUXVW��ZRUWK\��
but also most exciting incentive destination and 
VHFXUH�PDMRU�HYHQWV�UDLVLQJ�WKH�GHVWLQDWLRQȇV�SURȴOH

&RQWLQXH�WR�DSSHDO�WR�NH\�WDUJHWV�VXFK�DV�UHSHDWHUV��
LQWHJUDWLQJ� D� QHZ� VWUDWHJ\� DQG� SRVLWLRQLQJ�� E\�
showing them Mauritius’ unexpected landscapes 
and activities.

Cut through the noise of other competitors’ 
FDPSDLJQV� WKURXJK� FUHDWLYLW\� DQG� RULJLQDOLW\��
ensuring that Mauritius retains mindshare.

ΖQVSLUH� DQG�HGXFDWH�ZLWK� D� JRDO� RI� H[WHQGLQJ� WKH�
reach and strengthen the desirability of Mauritius 
WR�QHZ�DXGLHQFHV�ZLWK�D�QHZ�SRVLWLRQLQJ��LQ

Keep Mauritius as the favourite destination of French tourists and…

7KH� DYHUDJH� KRXVHKROG� EXGJHW� LV� ������ HXURV� IRU� ����
ZHHNV�� ZLWK� D� SUHIHUHQFH� IRU� VXQQ\�� LQWHUQDWLRQDO�
GHVWLQDWLRQV�� ����RI�KROLGD\PDNHUV�SODQ� WR�JR�DEURDG��
especially those from Île-de-France.

Looking for sun, without spending too much

Sustainable tourism

Luxury travel is expected to be one of the 
top spending drivers

Year July Aug Sept Oct Nov Dec Jan Feb March Apr May June
2022/2023 ������ ������ ������ ������ ������ ������ ������ ������ ������ ������ ������ ������

2023/2024 23,603 22,132 18,009 35,196 36,337 36,920 28,322 30,788 25,809 32,903 24,363 13,826
Y1/Y2 26.39% 15.87% 27.32% 19.74% 14.71% 13.85% 1.07% 1.91% 9.41% 10.72% 7.50% 5.36%

 #1  #5

 #6

 #7

 #8

 #2

 #3

 #4
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TRADE ACHIEVED KPI SOCIAL MEDIA ACHIEVED KPI

• Number of posts
• Person reached
• Number of new fans

Facebook
166

9,056,546
5,287

• Number of posts
• Engagement rate
• Number of new followers

ΖQVWDJUDP
391

7,1%
20,366

ȏ�ΖPSUHVVLRQV
• Reach

Paid
10,456 451
3,981,254

• Media calls
• Press realeases &    
   Newsletter
• TV Shows
• Media Partnerships
• Press Trips
• Number of pieces
• Media Value

148

18,048,664 €

x4 - 26,313,000 Viewers

x4 - 14 total participants

4

537

13

PR ACHIEVED

• Sales call
• Newsletters
• Webinars
• B2B Events
• Travel Agents Trained
• Trade Campaigns
• B2C Fairs
• FAM Visitors

121
x10

6
10

930

12
3

102

(sent to 4K contacts)
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IFTM TOP RESA 
DATE: OCTOBER 2023

Partners on the booth:
3DUWQHUV��$LU�0DXULWLXV��%HDFKFRPEHU�+RWHOV��7KH�/X[�
&ROOHFWLYH��6XQ�5HVRUWV��5RJHUV�+RVSLWDOLW\��0DUULRWW��
6RXWKHUQ�&URVV�+RWHO��6HD�5HVRUWV�+RWHOV��3HDUOH�
%HDFK�5HVRUW��6KDQWL��7KH�5HVLGHQFH��$WWLWXGH�+RWHOV��
6RȴWHO�+RWHOVȐ
��'0&V��$+5Ζ0��73$��5RGULJXHV��$VVRFLDWLRQ�GHV
KRWHOV�GH�FKDUPHȐ

• MTPA booth: more than 200 square meters
• 30 349 visitors in total during the fair
• 33 000 square meters in total
• 1 000 journalists & medias represented
• 200 foreign & French destinations represented
• 1 700 brands

WEBINARS
6 IN TOTAL DURING THE YEAR

Webinars with partners for French market:
• Update travel trade on relevant industry and            
���SDUWQHUV�QHZV��KRWHOV��DLUOLQHV�
• Give opportunity to our partners to share news     
   and content with the French travel trade
ȏ�3DUWQHUVKLS�ZLWK��+DYDV��/HJHQG�+LOO��7XUTXRLVH�����
���72��0-�+ROLGD\V��6RȴWHO�+RWHOV��&RQVWDQFH�+RWHOV

Acheivements:
6 webinars with partners on the french market

MARKET ACTIVITIES
Trade Activities

Achievements:
• 42 trade meetings organized during the fair
ȏ���LQWHUYLHZ�UHDOL]HG�ZLWK�'RQDOG��

NEWSLETTERS
 10 IN TOTAL DURING THE YEAR

Institutional thematic newsletter 
(every 2 months):
• Update travel trade on relevant destination news   
   to support them on sales and production
• Keep a contact with the French trade industry
• Showcase diversity of the destination assets   
���WKURXJK�VSHFLȴF�DQJOHV

Partners newsletter (every 2 months):
• Update travel trade on relevant industry and            
���SDUWQHUV�QHZV��KRWHOV��DLUOLQHV�
• Give opportunity to our partners to share news
   and content with the French travel trade

Achievements:
• 5 institutional thematic newsletters:
� ��$YHUDJH�RI�������FRQWDFWV������RSHQLQJ�UDWH
• 5 partners newsletters
� ��$YHUDJH�RI�������FRQWDFWV������RSHQLQJ�UDWH
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JOINT MARKETING PROMOTION
14 IN TOTAL DURING THE YEAR
Campaigns with Tour Operators:
Campaigns organized all year round to highlight 
Mauritius through travel trade and help tour 
operators to better sell their MRU products.
:H�KDG�-03V�ZLWK���%HDFKFRPEHU�7RXUV��1DXWLO�
)UDP��6ROHD��1*�7UDYHO��([RWLVPHV��.XRQL��
7XUTXRLVH��)7Ζ��&OXE�0HG��)DLUPRRYH�DQG�$XVWUDO�
Lagons

&DPSDLJQV����ZLWK�D�ȵDVK�VHOOHU����ZLWK�DQ�27$�
and an airline company

Campaigns organized during the low season (and 
the Olympic Games) to highlight Mauritius through 
travel trade and help those partners to better sell 
their MRU products during this period
)ODVK�VHOOHU���9R\DJH�3ULY«
OTA : Odigeo in partnership with Air Mauritius

Achievements
���HYHQWV�SDUWLFLSDWLRQ�LQ����GL΍HUHQW�FLWLHV
208 agents trained
10 dedicated newsletters sent to partners database
4 sales challenges organized

MTPA FAMTRIPS & SUPPORT
ALL YEAR ROUND
)DPWULSV�ȴQDQFHG�E\�073$
7UDLQ�WUDYHO�WUDGH�DERXW�WKH�GHVWLQDWLRQ��KRWHOV�	
DLUOLQHV�R΍HUV�DQG�VKRZFDVH�GLYHUVLW\�RI�WKH�
GHVWLQDWLRQ�DVVHWV�WKURXJK�VSHFLȴF�DQJOHV
Give opportunity to our partners to share news 
DQG�VKRZ�WKHLU�SURGXFWV�WR�WKH�)UHQFK�WUDYHO�WUDGH��
we worked with nearly all partners and hotel chains
We focused on special operations for sales team
(travel agents)

Famtrips organised by MTPA
7UDLQ�WRXU�RSHUDWRUV�DERXW�WKH�GHVWLQDWLRQ��JLYH�
WKHPRSSRUWXQLWLHV�WR�GHYHORS�SURGXFWV��PDNH�
contacts and new business opportunities
1 with a thematic around luxury and unique
experiences
1 with a thematic around sport and adventure

Achievements
157 people sent to Mauritius and trained about the 
destination

MARKET ACTIVITIES
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INTER-FRANCE TOURISM1
DATE: JUNE TO JULY 2024

Objectives
3URPRWH�WKH�NH\�PHVVDJHV�RI�Ȋ9LYH]�QRWUH�°OHȋ�
campaign and inspire the French to discover Mauritius 
during Olympic Games
3URPRWH�FRPPHUFLDO�R΍HUV�ZLWK�%�%�SDUWQHUV��$LU�
Mauritius) to increase sales and boost last-minute 
bookings

Media plan: 
Awareness
'22+�FDPSDLJQ�LQ�DLUSRUWV�DQG�WUDLQ�VWDWLRQV�WR�
inspire people to visit Mauritius during Olympic 
Games in France
Sales
'LVSOD\�FDPSDLJQ�1DWLYH�$GV��Ζ$%��ΖQVWHUVWLWLHO��WR�
FUHDWH�WUDɝF�DQG�JHQHUDWH�FRQYHUVLRQ 
 

PRESS RELEASES & NEWSLETTERS
Press releases:
Update travel and consumer medias on relevant 
GHVWLQDWLRQ�QHZV��WRXULVW�QXPEHU��FRUSRUDWH�
communication..)
Keep a contact with the French press industry
Showcase diversity of the destination assets through 
VSHFLȴF�DQJOHV

Newsletter (every 2 months): 
Update medias on relevant industry and partners 
QHZV��KRWHOV��DLUOLQHV�
+LJKOLJKWLQJ�GL΍HUHQW�HGLWRULDO�DQJOHV�WR�LQVSLUH
MRXUQDOLVWV�DQG�FRQȴUP�SUHVV�UHSRUWV�

Achievements:
8 press releases :
�$YHUDJH�RI�������FRQWDFWV������RSHQLQJ�UDWH
5 newsletters :
�$YHUDJH�RI�������FRQWDFWV������RSHQLQJ�UDWH

ORGANIZATION OF INDIVIDUAL PRESS TRIPS
Individual press trips organized:
ΖQGLYLGXDO�SUHVV�WULS�WR�SURPRWH�0DXULWLXV�DV�
D�OHDGLQJ�GHVWLQDWLRQ�ZLWK�R΍�WKH�EHDWHQ�WUDFN�
accommodation and experiences.
Showcase diversity of the destination assets 
WKURXJK�VSHFLȴF�DQJOHV
:H�KDG�GL΍HUHQW�PHGLDV�WUDYHOLQJ��
/ȇ(VW�5«SXEOLFDLQ��)UDQFH�ΖQWHU��/ȇK¶WHOOHULH
5HVWDXUDWLRQ��<RQGHU��/HV�/RXYHV��$FXPHQ

Achievements:
6 journalists traveling
7 articles published following the trips

MARKET ACTIVITIES

Digital activities

35�	�ΖQȵXHQFH�DFWLYLWLHV

Targeting strategy:
Primary target: Millenials/Early Careers - 25 / 
35 years (solo or couple) + 35 - 50+ (Family and 
Couple)
6HFRQGDU\��+RQH\PRRQHUV����������:DWHU�VSRUWV�
IDQV����������*ROI�IDQV��1RPDGLF�FRXSOHV 

Achievements:
23M impressions
11M people reached
18K clicks

MARKET ACTIVITIES
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MARKET ACTIVITIES MARKET ACTIVITIES

MTPA GROUP PRESS TRIPS
IN APRIL 2024 & JUNE 2024
MTPA Press trips organized:
Group press trip to promote Mauritius as a 
OHDGLQJ�GHVWLQDWLRQ�ZLWK�R΍�WKH�EHDWHQ�WUDFN�
accommodation and experiences.
Showcase diversity of the destination assets 
WKURXJK�VSHFLȴF�DQJOHV
Give opportunity to our partners to share news 
DQG�VKRZ�WKHLU�SURGXFWV�WR�WKH�)UHQFK�WUDYHO�WUDGH��
we worked with nearly all partners and hotel chains
We focused on two angles :
- Press trip focusing on wellness
- Press trip focusing on sport

Achievements
8 journalists traveling
5 articles published following the trips and

TV
ALL ROUND YEAR
TV Projects initiated by MTPA France:
79�3URMHFWV�WR�VKRZFDVH�GL΍HUHQW�DVVHWV�RI�
Mauritius and lighten new aspects
Showcase diversity of the destination assets 
WKURXJK�VSHFLȴF�DQJOHV�DV�ZHGGLQJ�RU�VSRUW
Thanks to their large audiences and their 
UHSXWDWLRQ��WKHVH�SURMHFWV�KDYH�EHFRPH�UHIHUHQFHV�
for promoting the destination
TV 5 Monde and Canal+ for the Tour Cyclist
��ȇΖQVLGH��7)���[�
=RQH�ΖQWHUGLWH��0��

Achievements
15h of shows for le Tour Cyclist
����ȇΖQVLGH�DERXW�0DXULWLXV�LQ�JHQHUDO
��VSHFLDO���ȇΖQVLGH�IROORZLQJ�0LVV�)UDQFH�WULS
��=RQH�ΖQWHUGLWH�VKRZFDVLQJ�WKH�IDFLOLWLHV�DQG�WKH�
EHQHȴWV�RI�JHWWLQJ�PDUULHG�LQ�0DXULWLXV

SOCIAL ADS
ALL ROUND YEAR
Sponsoring budget:
.HHS�LQFUHDVLQJ�WKH�)DFHERRN�DQG�ΖQVWDJUDP�
DXGLHQFHV�DQG�HDUQ�QHZ�IDQV�ZKRVH�SURȴOHV�
correspond to Mauritius’s targets;
Raise awareness about Mauritius and the campaign 
Ȋ9LYH]�QRWUH�°OHȋ�WKURXJK�WKH�DGV�WR�RXU�WDUJHW�
audiences.
Engage a sponsoring budget monthly to boost 
trending and quality content to ensure a large 
coverage of our posts on social media.

Fan recruitment campaign:
These campaigns will aim at maintaining a strong 
presence of the destination and growing the 
audience on Facebook. Those will take place 
GXULQJ�NH\�ERRNLQJ�VHDVRQV�DQG�ZLOO�WDUJHW�VSHFLȴF�
populations on social media.

Achievements:
�������IDQV�RQ�)DFHERRN�DQG�ΖQVWDJUDP
�����������SHRSOH�UHDFKHG
�����������SDLG�LPSUHVVLRQV
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UNITED KINGDOM

Sales and Marketing
Successfully trained a total number of 314 sales agents 
with over 7 new training webinars and training events

ΖQFUHDVHG�073$ȇV�+DEOR�SURȴOH�ZLWK�1,700 new followers

Attended two tradeshows on behalf of MTPA and held 
more than 60 one-to-one meetings

ΖQLWLDWHG�RYHU�65 sales meetings throughout the year

Hosted three trade events for key tour operators and 
local stakeholders throughout the year

Successfully completed six JMA campaigns with key tour 
RSHUDWRUV�LQFOXGLQJ��3UHPLHU�+ROLGD\V��%OXH�%D\�7UDYHO��
/RYH�+ROLGD\V��'HVWLQDWLRQ��DQG�/X[XU\�+ROLGD\V

Achieved 3,832,830 impressions�ZLWK�RXU�%�&�FDPSDLJQ��
supporting four tour operators as call-to-action partners

Ensured 5 product managers visited to Mauritius
Created and shared three trade newsletters and
three press releases

Supported the trade with tickets to Liverpool FC as 
incentive prizes

PR
Secured 198 pieces of coverage��LQFOXGLQJ�41 print 
pieces, 133 online pieces and 24 broadcast pieces. 

Reached 651,902,182 readers/viewers and generated 
coverage with a total AVE  of £32,966,934.17

'LVWULEXWHG�9 press releases including Mauritius to target 
UK media

Joined over 89 media meetings to discuss Mauritius’ latest 
news and potential story angles

Hosted 1 media breakfast to update key press contacts on 
Mauritius news

Secured broadcast opportunities with 2 major tv channels

Secured 1 brand partnership with luxury swimwear 
brand Heidi Klein

Attended 11 industry events on MTPA’s behalf

Organised one group FAM trips and 9 individual trips to 
Mauritius for top tier media including publications such as:
��7KH�'DLO\�7HOHJUDSK
- Financial Times
- Aspire

Social Media
Published 396 pieces RI�FRQWHQW�DFURVV�)DFHERRN��
ΖQVWDJUDP�DQG�7ZLWWHU

'DLO\�FRPPXQLW\�PDQDJHPHQW�WR�QXUWXUH�WKH�FRPPXQLW\�
and grow destination advocates

2QJRLQJ�LQȵXHQFHU�UHODWLRQV��DVVLVWLQJ�ZLWK�DG�KRF�
UHTXHVWV�DQG�LQȵXHQFHU�PHHWLQJV

Results:
- Total Impressions: 1,843,964
- Total Reach: 739,091
- Total Engagements: 837,381
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GOLF AND SPA DAY
DATE: 18TH APRIL, 2024.

The Mauritius Tourism Promotion Authority 
KRVWHG�WKH�0DXULWLXV�*ROI�DQG�6SD�'D\�DW�7KH�
5R\DO�$XWRPRELOH�&OXE��(SVRP�RQ�7KXUVGD\���WK�
$SULO�������

MTPA gathered together UK representatives 
IURP�0DXULWLXV�KRWHOLHUV��'0&V�DQG�DLUOLQHV�DORQJ�
ZLWK�NH\�WRXU�RSHUDWRUV�VXFK�DV��$LU�0DXULWLXV��
(PLUDWHV��6XQOLIH��$WWLWXGH�*URXS�DQG�0DXWRXUFR�
to name a few plus key media contacts. This event 
ZDV�D�JUHDW�ZD\�WR�KLJKOLJKW�0DXULWLXVȇ�R΍HULQJ�IRU�
golf and leisure activities.

The event consisted of two itineraries that the 
sponsors and tour operators could choose from. 
7KH�HYHQLQJ�IROORZHG�ZLWK�D�GULQNV�UHFHSWLRQ��
three-course dinner and a prize giving ceremony. 
.H\�WRXU�RSHUDWRUV��PHGLD�DQG�VSRQVRUV�
thoroughly enjoyed the day.

7KH�'LUHFWRU�DQG�=HHQDW�IURP�073$�WUDYHOOHG�WR�
London to attend the event.

ITV THE VOICE
Description 
Flight Centre was the headline sponsor of The Voice 
8.�LQ�2FWREHU�������D�VLQJLQJ�FRPSHWLWLRQ��SRSXODU�
ZLWK�WKH�IDPLO\�PDUNHW�������VKRZQ�RQ�SULPH�WLPH�
Saturday night TV with a reach of up to 5.1 million 
viewers.

The series was broadcast in late September - 
'HFHPEHU�$V�SDUW�RI�WKLV�SDUWQHUVKLS��)OLJKW�
&HQWUH�SURPRWHG�D�GHVWLQDWLRQ�RI�WKHLU�FKRLFH�LQ����
60-second slots which was used to promote The 
9RLFHȇV�e�������FRPSHWLWLRQ��0DXULWLXV�ZDV�FKRVHQ�
DV�WKLV�GHVWLQDWLRQ��SURYLGLQJ�073$�DPSOLȴHG�WKH�
SDUWQHUVKLS�ZLWK�D�e�������MRLQW�PDUNHWLQJ�FDPSDLJQ�
with Flight Centre which promoted nature and 
ZLOGOLIH��LQVSLULQJ�FXVWRPHUV�WR�H[SORUH�PRUH�EH\RQG�
the beach in Mauritius. The campaign ran in store 
and online while the Voice was being broadcast on 
national television.

The integrated campaign saw activity run across 
Flight Centre’s owned channels and a large paid 
PHGLD�EX\��LQFOXGLQJ�RXWGRRU�DGYHUWLVLQJ�DFURVV�
/RQGRQ�FRPPXWHU�WXEH�DQG�UDLO�VLWHV��DV�ZHOO�DV�
VLJQLȴFDQW�GLJLWDO�DFWLYLW\��ZLWK�D�SUHVV�XSOLIW��WR�
GULYH�DZDUHQHVV�WKURXJK�WR�FRQYHUVLRQ��ZLWK�073$ȇV�
investment and creative focused on conversion 
JHQHUDWLQJ�FKDQQHOV��DV�ZHOO�DV�RQ�)OLJKW�&HQWUH�UHDO�
estate.

MARKET ACTIVITIES
Hero Moments 

Result 
$LUOLQH�WLFNHWV�VDOHV�WR�0DXULWLXV�-XO\�WR�'HFHPEHU�
ZHUH������XS�����YHUVXV�ODVW�\HDU��ZKLOVW�UHYHQXH�ZDV�
XS�����YO\��%HWZHHQ�2FWREHU�WR�'HFHPEHU��RYHUDOO�
sales to Mauritius were up 10% prior period and 
����\HDU�RQ�\HDU��:H�JHQHUDWHG�����URRP�QLJKWV��
WUDFNLQJ�WR�����RI�WDUJHW��DQG�e��N�UHYHQXH��:KLOVW�
DLU�GHPDQG�LV�VWURQJ��KRWHO�URRP�QLJKW�QXPEHUV�
indicate that they need to continue reviewing its land 
attachment and product mix to better capitalise on 
demand to Mauritius.

The marketing campaign saw positive metrics with 
�������HQTXLULHV�JHQHUDWHG�DFURVV�DOO�FKDQQHOV��
7KH�FDPSDLJQ�KRPHSDJH�VDZ��������SDJH�YLHZV�
IURP��������XVHUV�������<R<���JHQHUDWLQJ�������
RU�����PRUH�HQTXLULHV�<R<��7RWDO�'HDOV�7LOH�FOLFNV�
were up 205% YoY and banner clicks up 390% YoY. 
ȆΖQWHUFRQWLQHQWDO�0DXULWLXVȇ�SDFNDJH�VDZ�WKH�JUHDWHVW�
WUDFWLRQ��JHQHUDWLQJ�����RU�����RI�DOO�'HDOV�7LOH�FOLFNV�
Email marketing generated >£33k of attributable 
779��XS�����RQ�WKH�SULRU�SHULRG�UHWXUQLQJ�WKH�KLJKHVW�
HQJDJHPHQW��)XUWKHU��ZH�VXSSRUWHG�WKH�FDPSDLJQ�RQ�
all organic social channels reaching an unprecedented 
DXGLHQFH�RI�!���N�DFURVV�)DFHERRN��ΖQVWDJUDP�DQG�
Twitter.

)LQDOO\��33&�FDPSDLJQ�VDZ�DQ�XSOLIW�RI�����RQ�
Mauritius paid enquiry.

2YHUDOO��WKLV�FDPSDLJQ�KDV�GHOLYHUHG�VLJQLȴFDQW�
insights for Flight Centre which will allow us to 
capitalise on the growing interest in travel to 
0DXULWLXV�WKLV�ȴQDQFLDO�\HDU�DQG�EH\RQG�

MARKET ACTIVITIES
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MARKET ACTIVITIES

PRESENCE AT ASCOT
DATE: MAY, 2024.

MTPA sponsored a box at the prestigious Royal 
Ascot Racecourse in May 2024.

$WWHQGHHV�LQFOXGHG�NH\�PHGLD�FRQWDFWV��9Ζ3�JXHVWV�
LQFOXGLQJ�/RUGV��/DGLHV��3ULQFHVVHV�DQG�&(2ȇV�RI�
businesses that align well with the Mauritius brand. 
Sponsoring the box at this prestigious event raises 
WKH�SURȴOH�RI�WKH�GHVWLQDWLRQ�LQ�WKH�8.�

SALES DRIVING CAMPAIGNS

HEIDI KLEIN PARTNERSHIP
+HUR�0RPHQWV7KLV�\HDU��WKH�0DXULWLXV�7RXULVP�
3URPRWLRQ�$XWKRULW\��073$���SDUWQHUHG�ZLWK�
/RQGRQ�EDVHG�OX[XU\�VZLPZHDU�ODEHO��+HLGL�.OHLQ��
WR�ODXQFK�D�EUDQG�QHZ�FROOHFWLRQ��ȆΖQVSLUHG�E\�
Mauritius’. The brand partnership involved sending 
a photographer and model to Mauritius to take 
images of the collection in destination.

Heidi Klein has posted the images captured in 
0DXULWLXV�YLD�LWV�VRFLDO�PHGLD�FKDQQHOV��WDJJLQJ�
073$��RXU�KRWHO�SDUWQHU�DQG�DLU�PDXULWLXV��DV�ZHOO�
as geo-tagging Mauritius as a destination.

Heidi Klein will also utilise the images taken to 
accompany bespoke blog content named ‘The 
ΖQVLGHU�'LDULHVȇ��VSRWOLJKWLQJ�DWWUDFWLRQV�WKURXJKRXW�
Mauritius which will sit on the Heidi Klein website 
and shared amongst it’s database.

8VLQJ�WKH�LPDJHV��+HLGL�.OHLQ�ZLOO�UXQ�DQ�LQWHUQDO�
competition to their database of customers and 
SURPRWH�WKLV�RQ�ΖQVWDJUDP��0HDQZKLOH�073$�ZLOO�
ODXQFK�D�GLJLWDO�FRPSHWLWLRQ�GULYLQJ�WUDɝF�WR�WKH�
OX[XU\�WRXU�RSHUDWRU�'HVWLQRORJ\�WR�KHOS�JHQHUDWH�
ERRNLQJV��+HLGL�.OHLQȇV�FRPSHWLWLRQ��073$V�GLJLWDO�
FRPSHWLWLRQ�DQG�ΖQVLGHU�'LDULHV�EORJ�SRVW�LV�
ongoing.

MARKET ACTIVITIES
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HABLO SUBSCRIPTION
MMGY Hills Balfour has continued its subscription with 
Hablo during 23-24. The MMGY Hills Balfour team has 
used this subscription to post weekly on the platform 
with inspirational content and messaging.

$V�SDUW�RI�WKH�VXEVFULSWLRQ��00*<�+LOOV�%DOIRXU�
ODXQFKHG�D�+DEOR�'DLO\�4XL]�7DNHRYHU�ZKLFK�LQYLWHG�
DJHQWV�WR�OHDUQ�DERXW�WKH�DPD]LQJ�'0&V��KRWHOV�DQG�
resorts across Mauritius. Through entering the quiz 
each day on the platform agents got the chance to win 
RQH�RI�WKH�WZR�GDLO\�SUL]H�YRXFKHUV�RQ�R΍HU�

��7RWDO�QXPEHU�RI�SDJH�IROORZHUV�������
��1XPEHU�RI�QHZ�IROORZHUV�LQ�WKH�SDVW�\HDU�������
��1XPEHU�RI�WRWDO�SDJH�YLHZV�LQ�WKH�SDVW�\HDU�������
��1XPEHU�RI�SRVW�LPSUHVVLRQV�LQ�WKH�SDVW�\HDU��������
- Number of post interactions in the past year: 637
- Number of impressions during the takeover quiz: 2398
- Number of entries for the Hablo takeover quiz: 831

MARKET ACTIVITIES
ongoing Activities

AGENT TRAINING VIRTUAL AND IN PERSON

$V�SDUW�RI�WKLV�DFWLYLW\��00*<�SDUWLFLSDWHG�LQ�WKH�
following: 

Hablo Unplugged Chester Event (March 2024)
��$�WUDLQLQJ�HYHQW�LQ�&KHVWHU��GHGLFDWHG�WR�0DXULWLXV�� �
  events
��2YHU����DJHQWV�DWWHQGHG�����0DXULWLXV�VSRQVRUV
��&RQWULEXWLRQ�RI�e���������IURP�EXGJHW

.XRQL�0DXULWLXV�7UDLQLQJ�'D\��0D\������
- Trained more than 30 agents
- Over 10 partners participated in the bespoke event

0DXULWLXV�%RRNLQJ�ΖQFHQWLYH�� -DQXDU\���0DUFK������
- A sales incentive to encourage sales to Mauritius      
  using the platform Hablo.
��$JHQWV�TXDOLȴHG�IRU�WKH�LQFHQWLYH�E\�ORJJLQJ�DQ\���� �
  bookings made between 2nd January 2024 - 29th      
  March 2024.
- The incentive was a success with 92 bookings made.
��&RQWULEXWLRQ�RI�e���������IURP�EXGJHW

Annual Hablo Subscription (September 2023 - 
September 2024)

MARKET ACTIVITIES
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MARKET ACTIVITIES

MEDIA AND AGENT EVENTS
$V�SDUW�RI�WKLV�EXGJHW��00*<�ODXQFKHG�WZR�MRLQW�
marketing campaigns with Blue Bay Travel and 
Value Added Travel to push low season bookings for 
June 2023.

Blue Bay Travel
Blue Bay Travel is an independent online travel 
agent specialising in long-haul holidays to the 
&DULEEHDQ��0H[LFR�DQG�WKH�ΖQGLDQ�2FHDQ��7KH�
campaign consisted of a landing page showcasing 
Mauritius for a total of 29 days and in house 
PDUNHWLQJ�DFWLYLW\�ZKLFK�LQFOXGHG��HPDLO�PDUNHWLQJ��
IHDWXUHV�LQ�YDULRXV�QHZVSDSHUV��SDLG�IDFHERRN�
promotion and a destination blog. The campaign 
promoted hotels in Mauritius such as; Radisson Blu 
$]XUL�5HVRUW�	�6SD��/DJXQD�%HDFK�+RWHO�	�6SD�DQG�
7KH�ΖQWHUFRQWLQHQWDO�5HVRUW�0DXULWLXV�WR�QDPH�D�
few.

7KLV�FDPSDLJQ�UHVXOWHG�LQ�����ERRNLQJV��D�����
FRQYHUVLRQ�UDWH������WRWDO�SDVVHQJHUV�YLVLWLQJ�
0DXULWLXV�ZKLFK�UHVXOWHG�LQ�e�����������WRWDO�LVODQG�
revenue.

Value Added Travel/Luxury Holidays
9DOXH�$GGHG�7UDYHO��/X[XU\�+ROLGD\V�DQG�+DODO�
Holidays are 3 specialist tour operating brands 
EDVHG�LQ�&UR\GRQ��8.��7KH�FDPSDLJQ�FRQVLVWHG�RI�D�
7UDYHO]RR�SURPRWLRQ��+ROLGD\V�3LUDWHV�SURPRWLRQ��
a Telegraph solus banner and e-shot and Luxury 
Holidays direct solus newsletters and homepage 
banner ads.

7KLV�FDPSDLJQ�UHVXOWHG�LQ�RYHU����ERRNLQJV�PDGH��
but saw 274 email requests for quotes. This 
FDPSDLJQ�UHVXOWV�DQG�UHSRUW�ZHUH�XQGHUZKHOPLQJ��
ZH�ZHUHQȇW�DEOH�WR�VLJQ�R΍�RQ�DFWLYLW\�DQG�ZRXOGQȇW�
UHFRPPHQG�ZRUNLQJ�ZLWK�/X[XU\�+ROLGD\V�DJDLQ��
other than for an awareness campaign.

TRADE COMMUNICATION
2YHU�WKH�\HDU��00*<�KDV�FUHDWHG�DQG�GLVWULEXWHG
three MTPA Newsletters to the UK trade.

The aim of the MTPA newsletter is to educate 
DQG�XSGDWH�WKH�8.�WUDGH�RQ�DQ\�QHZ�RSHQLQJV��
UHIXUELVKPHQWV��DFWLYLWLHV�DQG�H[SHULHQFHV�LQ�
Mauritius as well as providing a short update on 
what MTPA UK have been up to.

We have received great feedback from the trade 
regarding these newsletters and our partners enjoy 
sharing the news with us to be published.

Each newsletter has been sent to approximately 
340 people. 

$VLGH�IURP�QHZVOHWWHUV��WKH�WUDGH�RɝFH�KDV�VKDUHG
three press releases with the trade.

MARKET ACTIVITIES

The team at MMGY Hills Balfour attended meetings 
with various members of the press in order to 
GLVFXVV�SUHVV�WULS�RSSRUWXQLWLHV��XSFRPLQJ�HGLWRULDO�
plans and brainstorming new angles for the 
destination.

'XULQJ�WKLV�ȴQDQFLDO�SHULRG��WKH�WHDP�PHW�ZLWK�NH\�
editors/contributors to tier one publications such as 
the following:
• National Geographic Traveller
• The Times
• The Sybarite
ȏ�&RQG«�1DVW�7UDYHOOHU
ȏ�7KH�'DLO\�7HOHJUDSK
• Travel Weekly
• SheerLuxe
• Reach PLC
• Thomas Cook (Trade)
• Kamal Nunkoo (Trade)
• OutThere Magazine (PR)
• Metro Editors (PR)
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REUNION

7RXULVW�)ORZV��7RXULVWV�IURP�5HXQLRQ�PDNH�XS�D�VLJQLȴFDQW�SRUWLRQ�RI�YLVLWRUV�WR�0DXULWLXV��ZLWK�VHYHUDO�WHQV�RI�WKRXVDQGV�
RI�YLVLWRUV�DQQXDOO\�EHIRUH�WKH�&29Ζ'����SDQGHPLF��7KLV�PDUNHW�LV�LQ�WKH�UHFRYHU\�SKDVH��ZLWK�SRVLWLYH�LQGLFDWRUV�IRU�������

$OWKRXJK�WKH�5HXQLRQ�PDUNHW�LV�OHVV�LPSRUWDQW�LQ�WHUPV�RI�YROXPH�WKDQ�VRPH�RWKHU�LQWHUQDWLRQDO�PDUNHWV��LW�QHYHUWKHOHVV�
UHPDLQV�D�FUXFLDO�VHJPHQW�RI�WKH�0DXULWLDQ�WRXULVP�LQGXVWU\�GXH�WR�LWV�SUR[LPLW\��UHJXODULW\�DQG�HFRQRPLF�FRQWULEXWLRQ�

$V�RI�-XQH���WK��5HXQLRQ�ΖVODQG�LV�WKH��UG�PRVW�LPSRUWDQW�PDUNHW�DIWHU�)UDQFH�DQG�8.�IRU�WRXULVWV�DUULYDOV��$QG�WKH�PDUNHW�
KDV�H[FHHGHG�WKH�ȴJXUHV�RI�ODVW�\HDU������DQG�SUH�FRYLG�\HDUV�

$V�RI�-XO\���WK��5HXQLRQ�ΖVODQG�EHFRPHV�WKH��QG�PRVW�LPSRUWDQW�PDUNHW�DIWHU�)UDQFH�IRU�WRXULVWV�DUULYDOV��

Ȋ0DXULFH�6DQV�SDVVHSRUWȋ� IRU�5HXQLRQHVH�SHRSOH�KDV�EHHQ�D�JRRG�LQLWLDWLYH�WR�KHOS�WKH�PDUNHW�NHHS�DQG�HYHQ�ULVH�WR�
0DXULWLXV��7KH�H[WHQVLRQ�WLOO�-XQH������RI�WKH�PHDVXUH�LV�JUHDW�QHZV�IRU�DOO�72V�DQG�IRU�SHRSOH��7KLV�VFKHPH�LV�D�VLJQLȴFDQW�
DGYDQWDJH��VSHFLȴFDOO\�GHGLFDWHG�WR�WKH�SHRSOH�RI�5HXQLRQ�ΖVODQG��PDNLQJ�LW�HDVLHU�WR�ERRN�ȵLJKWV�WR�RWKHU�GHVWLQDWLRQV��
and boosting tourism to the sister island.

Market Situation/
Performance

Mauritius Tourism Promotion Authority Annual Report 2023/2428



Mauritius Tourism Promotion Authority Annual Report 2023/24 29

General fact for
Reunion Market
Proximity and Accessibility: Mauritius is a destination of 
FKRLFH�IRU�5HXQLRQ�ΖVODQGHUV��ORFDWHG�MXVW�D����PLQXWH�ȵLJKW�
away. This proximity makes Mauritius particularly attractive 
IRU� VKRUW� DQG� IUHTXHQW� JHWDZD\V�� ΖW� VWD\V� D� JRRG� UHSRUW�
FRVW�EHQHȴW�

ΖQ� WUDYHO� DJHQFLHV�� WKH� VLWXDWLRQ� LV� FOHDU�� SULFHV� KDYH�
increased by nearly 20% on average since last year.

$LUOLQHV� ��$LUOLQHV�DUH�DOVR�D΍HFWHG�E\� LQȵDWLRQ��7KH�VXUJH�
LQ� WKH�SULFH�RI�SHWUROHXP�SURGXFWV�� FDXVHG�E\� WKH�ZDU� LQ�
Ukraine is hitting them hard. You should know that the cost 
of fuel weighs between 30% and 45% in the price of a plane 
WLFNHW��7LFNHW�ȵLJKWV�KDYH�LQFUHDVHG�IURP�5HXQLRQ��

/HQJWK� RI� 6WD\�� 2Q� DYHUDJH�� 5HXQLRQ� ΖVODQGHUV� VWD\� LQ�
0DXULWLXV�EHWZHHQ���DQG���GD\V��RIWHQ�IRU�ORQJ�ZHHNHQGV�
or family vacations.

Average Spending: Although spending per stay is slightly 
ORZHU�WKDQ�WKDW�RI�(XURSHDQ�WRXULVWV��WKH�IUHTXHQF\�RI�YLVLWV�
makes up for this gap.

/R\DOW\�DQG�*URZWK�3RWHQWLDO��5HXQLRQ� ΖVODQGHUV�DUH� OR\DO�
YLVLWRUV� WR� 0DXULWLXV�� ZLWK� VWURQJ� JURZWK� SRWHQWLDO� LI� WKH�
R΍HUV� FRQWLQXH� WR� PHHW� WKHLU� H[SHFWDWLRQV� LQ� WHUPV� RI�
TXDOLW\�� DFFHVVLELOLW\�� DQG� DXWKHQWLFLW\�� (YHQ� WKRXJK� WKH�
5HXQLRQHVH�PDUNHW� LV� VPDOOHU�� LW� FDQ�EH�PRUH� VWDEOH� DQG�
less volatile than some more distant international markets. 
7RXULVWV� IURP� 5HXQLRQ� WHQG� WR� YLVLW� 0DXULWLXV� UHJXODUO\��
which can contribute to a more constant source of tourism 
UHYHQXH��HYHQ�LQ�WLPHV�RI�VORZGRZQ�LQ�RWKHU�PDUNHWV�

&RPSHWLWLRQ� DQG� LQIRUPDWLRQ� DERXW� RWKHU� ΖQGLDQ� 2FHDQ�
destination:
��7KDLODQG��0DGDJDVFDU��6RXWK�$IULFD�DQG�'XED±�DUH�PRUH�
and more popular for Reunionese to live other experiences 
DQG� KDYH� DFFHVV� WR� D΍RUGDEOH� OX[� DERUDG�7KH� KRWHOV� DUH�
less expensive and the quality of services is high.
��7LFNHW�ȵLJKWV�WR�6RXWK�$IULFD�DUH�EHFRPLQJ�FKHDSHU��DQG�
may be less expensive to go there compared to Mauritius 
IURP�5HXQLRQ�ΖVODQG�LQ�IHZ�SHULRGV�

Airline Companies situation 
7KH�WZR�DLUOLQHV��0.�DQG�$LU�$XVWUDO��VHW�XS�GDLO\�ȵLJKWV�DQG�
LQFUHDVH�FDSDFLW\�GXULQJ�SHDN�SHULRGV��H�J���0DUFK�DQG�0D\�
vacations).

MK Airline 
�� ΖQ� EHJLQQLQJ� RI� ����� �� IDFHG� D� FULVLV� VLWXDWLRQ� GXH� WR�
the Cyclone / lack of planes and lots of Reunionese were 
very angry for the situation (many days without news for 
D� UHWXUQ� WR�5HXQLRQ� ΖVODQG��� 7KH�&LH�QHHGV� WR� UHDVVXUH�
people and communication campaigns and attractive 
prices.
��0.�KDG�DQ�R΍HU�IRU�9DOHQWLQHȇV�'D\�WLOO�-DQXDU\���VW�IRU�
224€. A digital campaign were done by MTPA.
�� 0.� IDFHG� GLɝFXOWLHV� �DLUFUDIWV� EUHDNGRZQV�� ȵLJKW�
delays...)

Air Austral
��)DFHG�D�ȴQDQFLDO�GLɝFXOW�VLWXDWLRQ��HQG�RI�)HEUXDU\��DQG�
UHYLHZHG�LWV�ȵLJKW�SURJUDP�IRU�WKH�FRPLQJ�PRQWKV��
- This does not have any impact for Mauritius destination 
DV� DOO� WKH� ȵLJKW� VFKHGXOHV� DUH� PDLQWDLQHG� EHWZHHQ� 6W�
'HQLV�	�0DXULFH�HW�3LHUUHIRQGV�	�0DXULWLXV��
�� �� URWDWLRQV� �� GD\� EHWZHHQ� 6DLQW�'HQLV� DQG�0DXULWLXV�
in A220-300. Reinforcement with Boeing 777-300 are 
planned on certain week days 
- 2 rotations / week between Pierrefonds and Mauritius 
operated by A220-300. Pierrefonds Airport is operating 
ȵLJKWV� ZLWK� $LU� $XVWUDO� VLQFH� 1RYHPEHU� ������ 7KH� �UG�
ȵLJKW�LV�MXVW�VHDVRQDO��'HF��-DQXDU\��
��5RGULJXHV��RQH�R΍HU�PDLQWDLQHG�DOO�\HDU�ZLWK���ȵLJKW���
week

Outbound tourism trend : destinations visited as opposed 
to Mauritius

�� ΖQFUHDVLQJ� WUHQG� WRZDUGV� RQOLQH� ERRNLQJ�� ZLWK�
competition for TOs with website such as Zil Maurice and 
Marideal. 
��+LJK�OHYHO�RI�ȵLJKW�WLFNHWV�DQG�KRWHOV�FDQ�LQȵXHQFH�WKH�
decision in destinations / trips for Reunionese and the 
frequency of traveling
��7UHQG�IRU�SDFNDJHV��ȵLJKW���KRWHOV�HWF���DQG�SURPRWLRQV�
which impact directly the sales
- Competitive destination : South Africa ; Thailand
- Combo Mauritius - Rodrigues is increasing in Reunion 
ΖVODQG�DV�SHRSOH� DUH�PRUH� DQG�PRUH� LQWHUHVWHG� LQ� WKLV�
package.

Numbers comparisons 2019 vs 2022 vs 2023 
(January to December)
6LQFH�2FWREHU�������YLVLWV�WR�0DXULWLXV�E\�WKH�5HXQLRQHVH�DUH�DSSURDFKLQJ�DQG�HYHQ�H[FHHGLQJ�WKH�OHYHOV�
before covid (2019).

Recovery rate: 2023 / 2019 = 98% 
�-DQXDU\�WR�'HFHPEHU�SHULRG�

January February March April May June July August Sept. Oct. Nov Dec CUMUL
(-DQ�'HF�

2019 (PRE-COVID) ������ ����� ������� ����� ������ ����� ������ ������� ������ ������� ����� ������ ��������

2022 121 321 ����� ����� ����� ����� ����� ������ ������ ������� 6,864 16,833 �������

2023 ������� ����� ������ ����� 15,309 ����� ������ ����� ����� ������ ������ 18,176 �������

2024 ������ 5,248 12,731 ����� 16,718 ������ 16,950 - - - - -

MARKET July 2018 – June 2019 July 2022 – June 2023 July 2023 – June 2024
RECOVERY 

(July23-June24 / July18-June19)

REUNION ISLAND 135 847 121 286 135 936
+100,07% recovery rate 

(july to june period)
= 135 936 /135 847
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MARKET ACTIVITIES

Digital activities

CAMPAIGNS WITH AIR MAURITIUS

'Ζ63/$<���ȴ[�NH\�YLVXDOV�DQG�PDQ\�IRUPDWV
YouTube - Video + Video/ motion production
Social media campaign Periods 
April 2023 (before low season)
November 2023 (before end of the year)
December 2023 - January 2024 
(before Valentine’s day period)

CAMPAIGNS WITH AIR AUSTRAL

'Ζ63/$<���ȴ[�NH\�YLVXDOV�DQG�PDQ\�IRUPDWV
YouTube - Video 
Social media
Period : 2 weeks from August 14th till August 27th 

One digital Campaign : First campaign in 
collaboration with Air Austral to promote Mauritius 
destination from Pierrefonds

launched on June 27th
Radio
%LOOERDUG�LQ�5HXQLRQ�ΖVODQG
'LJLWDO�&DPSDLJQ��'LVSOD\���<RX7XEH
&UHDWLRQ�RI�YLGHR�DQLPDWLRQ���ȴ[HG�NH\�YLVXDO
Creation of tools kit for travel Agents + Posters 
printed

LOW SEASON CAMPAIGN 
DATE: JUNE 2024

Trade marketing co-branded with on site 
activation with Kellogs’ / Candia and relay on 
social media (September)
Christmas period activation on shopping malls 
���ZHHN����ELJ�FRQWHVW��DQLPDWLRQ��JRRGLHV��
SKRWRERRWKȐ��'HFHPEHU�
ZLWK�UHOD\�RQ�5DGLR��&K«ULH�)0���
social media

ON SITE ACTIVATION 
WITH ANIMATION AND CONTEST

MARKET ACTIVITIES
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MARKET ACTIVITIES MARKET ACTIVITIES

KEY MATERIALS CREATION 

Conception, creation, search and writing of tools 
and materials for TOs and public :
Tourist map of Mauritius
Mauritius entry conditions Flyer 
Mauritius, Golf destination Brochure
Mauritius, Adventure destination (sport) Brochure
Production of goodies for public events / 
animation

SOCIAL MEDIA

Video shooting for social media : 
YLGHR�6HULH�FDOOHG�Ȋ.RW«�0RULVȋLQ�ZKLFK�7UDYHO�
Agencies give their top selection to discover Mauritius

https://www.facebook.com/re.mauritius/reels/ 

Travel agent contest launched with Air Mauritius 

SOCIAL MEDIA CONTENT CREATION 

ΖQQRYDWLRQ�=RRULW��������FUHDWLRQ�RI�SLFWXUH�DQG�YLGHR�
contents taken during eductours to feed the MTPA 
VRFLDO�PHGLD��KRWHOV��DFWLYLWLHV��UHVWDXUDQWV��HWF���

027Ζ21�DQG�9Ζ'(2�&5($7Ζ21�IRU�VRFLDO�PHGLD��
6(5*(�0$5Ζ=<��VXVWDLQDEOH���'Ζ0Ζ75Ζ�5$8/7����
videos); and social media videos

&ROODERUDWLRQ�ZLWK�6LVVL�&XVVRW��D�ZHOO�IROORZHG�DQG�
DSSUHFLDWHG�5HXQLRQ�WUDLO�UXQQHU��ZKR�KDV�PRUH�WKDQ�
�������IROORZHUV�RQ�ΖQVWDJUDP��WR�HVWDEOLVK�0DXULWLXV�
DV�D�VSRUW�GHVWLQDWLRQ�DPRQJ�5HXQLRQ�ΖVODQGHUV��:H�
asked Mauritian photographer and videographer 
'LPLWUL�5DXOW�WR�IROORZ�KHU��GXULQJ�KHU�VWD\��KH�KDV�
PRUH�WKDQ��������IROORZHUV�RQ�ΖQVWDJUDP��FUHDWLRQ�RI�
��YLG«RV���SLFWXUHV��
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SOUTH AFRICA

6RXWK�$IULFDQ� WUDYHOHUV�DUH�VKRZLQJ�D�VWURQJ�SUHIHUHQFH� IRU�VXQ�DQG�EHDFK�KROLGD\V��ZLWK�GHVWLQDWLRQV� OLNH�0DXULWLXV��
7KDLODQG��DQG�WKH�0DOGLYHV�EHLQJ�SDUWLFXODUO\�SRSXODU��WUDYHOHUV��&RVW�DQG�DFFHVVLELOLW\�DUH�PDMRU�IDFWRUV�LQȵXHQFLQJ�WUDYHO�
decisions.

'HVSLWH�WKH�SRVLWLYH�WUHQGV��WKH�PDUNHW�LV�VWLOO�IDFLQJ�FKDOOHQJHV�GXH�WR�HFRQRPLF�IDFWRUV�VXFK�DV�KLJK�LQȵDWLRQ�DQG�LQWHUHVW�
UDWHV��ZKLFK�FDQ�D΍HFW�WUDYHO�EXGJHWV�

Market Situation/
Performance

Year Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Total Arrival
2022/2023 ����� ����� ����� ����� ����� ������ ����� ����� ����� ����� ����� ����� �������

2023/2024 ����� ����� ������ ����� ����� ������ ����� ����� ����� ����� ����� ������ �������

7KH�DUULYDOV�FDOFXODWHG�IURP�-XO\������WR�-XQH������VKRZ�DQ�LQFUHDVH�RI�������IURP�WKH�VDPH�SHULRG�WKH�SUHYLRXV�\HDU�
The majority of the stakeholders have had a positive year (June 2023 – July 2024) with expected future sales to increase in 
the coming quarter.
$UULYDO�QXPEHUV�LQ�0DUFK��$SULO��-XQH��DQG�-XO\�YDU\�\HDUO\�GXH�WR�VFKRRO�KROLGD\V�DQG�(DVWHU�ZHHNHQG�GDWHV�
$LU�0DXULWLXV�DQG�6RXWK�$IULFDQ�$LUZD\V�FRQWLQXH�WR�RSHUDWH�GDLO\�ȵLJKWV��ZKLOH�$LU�0DXULWLXV�HQMR\V�JRRG�VXSSRUW�RQ�WKH�
Cape Town to Mauritius route. FlySafair has increased its frequency to three times a week from Johannesburg.
7KH�PDLQ�FRPSHWLWRU�GHVWLQDWLRQV�IRU�0DXULWLXV�UHPDLQ�=DQ]LEDU��7KDLODQG��0DOGLYHV��%DOL���DQG�6H\FKHOOHV�

Market strategy
ΖW�KDV�DOZD\V�EHHQ�LPSRUWDQW�WR�NHHS�WKH�GHVWLQDWLRQ�LQ�WKH�
QHZV�DQG�RQOLQH��IRU�WKH�ORFDO��WUDYHO�VHFWRU�DQG�FRQVXPHUV�
alike.

The focus was on delivering key messages to the B2B and 
B2C target markets:
0DXULWLXV�LV�D�VKRUW�KDXO�GHVWLQDWLRQ�ZLWK�ORQJ�KDXO�EHQHȴWV��
it delivers the full-package luxury island holiday experience 
from arrival to departure.
7UDYHO�R΍�WKH�EHDWHQ�WUDFN�DQG�H[SORUH�WKH�JHPV�RI�WKH�2XU�
ΖVODQG�(QHUJ\�FDPSDLJQ�

The main activities driving the strategy during this period 
were:
'LJLWDO���SDLG�PHGLD�FDPSDLJQV�Ȃ�)HHO�2XU�ΖVODQG�(QHUJ\
Social media – monthly content calendars and community 

management/engagement
Online training and communication with travel trade via 
7UDYHO�ΖQIR�3ODWIRUP
Marketing support for top tour operators and airline 
partners
Educational trips for travel agents
7UDYHO�WUDGH�URDGVKRZV��ZRUNVKRSV�DQG�WUDYHO�H[SRV
Radio promotions
0HGLD�DQG�ΖQȵXHQFHU�WULSV
Media releases
2QJRLQJ�XSGDWHV��FRPPXQLTXHV�DQG�QHZV�DOHUWV�ZHUH�
VKDUHG�ZLWK�WKH�WRXU�RSHUDWRUV��WUDYHO�DJHQWV�DQG�PHGLD�
to keep all target markets informed and educated on 
updates

MARKET ACTIVITIES
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MARKET ACTIVITIES
TRAVEL INFO PORTAL 
DATE: JULY 2023 TO JUNE 2024

Uploaded MTPA Workshop online destination 
training modules to educate travel agents
3RVWHG�XSGDWHV��FRPPXQLTXHV��LQYLWDWLRQV��WUDYHO�
DOHUWV��LQWHUDFWLYH�RQOLQH�TXL]]HV��YLGHRV�DQG�PHGLD�
releases for travel agents nationally to access the 
latest destination information.

DEPARTMENT OF INTERNATIONAL RELATIONS
(DIRCO) AFRICA DAY CELEBRATIONS

The Mauritius High Commissioner invited the 
Mauritius Tourism Promotion Authority (MTPA) 
DQG�$LU�0DXULWLXV�WR�SDUWLFLSDWH�LQ�DQ�$IULFD�'D\�
&HOHEUDWLRQ�RUJDQL]HG�E\�'Ζ5&2�6RXWK�$IULFD�
7KH�0DXULWLXV�VWDQG�ZDV�YHU\�SRSXODU��DQG�WKH�
traditional Sega dance was a big hit with the 
DWWHQGLQJ�SXEOLF��$GGLWLRQDOO\��$LU�0DXULWLXV�
VSRQVRUHG�WZR�ȵLJKWV��ZKLFK�ZHUH�ZRQ�E\�D�OXFN\�
individual.

NATIONAL ROADSHOW : 
DURBAN, JOHANNESBURG, CAPE TOWN
DATE: 31 JAN -2 FEB 2024
The roadshows reinforced the premium Mauritius 
product to the travel/tourism industry
The roadshow events were an excellent opportunity 
for travel agents to network and engage with 
WKH�073$�EUDQG��WKH����KRVWHG�SDUWQHUV�IURP�
0DXULWLXV�����/RFDO�WRXU�RSHUDWRUV�DQG���DLUOLQHV
Between 85 – 120 agents attended each of the 
three roadshows and were appreciative of the 
opportunity to interact with the MTPA and partners 
face-to-face.

Johannesburg:

Durban:

Cape Town:

ENTERTAINMENT:
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GERMANY

The German market is the third source market for Mauritius. 
Uncertainty caused by fast changes in economics and world 
events such as the Ukrainian war or the energy crisis did not 
LQȵXHQFH� WKH� WUDYHO� EHKDYLRXU� DV� PXFK� DV� SUHGLFWHG�� VWLOO�
there has been a slower recovery than in other markets. 

$FFRUGLQJ�WR�WKH�QHZ������(FRQRPLF�ΖPSDFW�7UHQGV�5HSRUW�
RI�WKH�:RUOG�7UDYHO�	�7RXULVP�&RXQFLO��:77&���WKH�86$�NHHSV�
the pole position as the world’s most powerful travel and 
WRXULVP�PDUNHW��IROORZHG�E\�&KLQD�DQG�*HUPDQ\�

'HXWVFKHU� 5HLVHYHUEDQG� �'59�� DQWLFLSDWHV� D� PRGHUDWH�
revenue growth of four percent compared to the previous 
year in the market for holidays and private trips lasting at 
OHDVW�RQH�RYHUQLJKW�VWD\��ΖW�LV�H[SHFWHG�WKDW�FLWL]HQV�ZLOO�VSHQG�
a total of 78 billion euros on travel services booked before the 
VWDUW�RI�WKHLU�YDFDWLRQV��LQFOXGLQJ�ERWK�SDFNDJH�WRXUV�R΍HUHG�
by travel agencies and individually tailored holidays. 
 
Travelers want to make sure to get as many new experiences 
as possible and to not miss out on opportunities. 

They were willing to spend more money on their travel plans 
as well and invest even in more luxury options when it comes 
WR� WUDQVSRUWDWLRQ�� DFFRPPRGDWLRQ�� DQG� GHVWLQDWLRQ�� )RU�
*HUPDQ�WUDYHOOHUV��VZLWFKLQJ�R΍�DQG�ȴQGLQJ�SHDFH�DQG�TXLHW�
and the desire to leave everyday life behind are particularly 
important on vacation. 

+RZHYHU��DFWLYLWLHV�VXFK�DV�VSHQGLQJ�WLPH�LQ�QDWXUH�DQG�YLVLWLQJ�
cultural or historical sights are also popular with German 
holidaymakers. The luxury market continues to boom while 
Germany as a highly fragmented market continues with this 
characteristic. 

ΖQ������LW�ZDV�WKH�ELJJHVW�JRDO�IRU�WKH�0DXULWLXV�7RXULVP�
Promotion Authority to return to pre-Covid numbers 
��������$9Ζ$5(36������FRQFHQWUDWHG�WKH�VWUDWHJ\�DQG�H΍RUWV�
around this. While facing challenges around recession 
DQG�SROLWLFDO�FRQȵLFWV� LQ������D�UHFRYHU\�UDWH� � �RI������
was reached. 

To position Mauritius as a premier island destination in 
WKH�*HUPDQ�	�$XVWULDQ�PDUNHW��HVSHFLDOO\�LQ�OLJKW�RI�WKH�
FKDOOHQJHV�DQG�VXFFHVVHV� IURP�������D� IRFXVHG�PDUNHW�
strategy is crucial.

��� 6WUHQJWKHQLQJ� %UDQG� ΖGHQWLW\� DV� D� 3UHPLHU� ΖVODQG�
'HVWLQDWLRQ�WKURXJK�RXU�)HHO�RXU�LVODQG�HQHUJ\�FDPSDLJQ�
and by activities such as the airport display campaign

��� 7DUJHWLQJ� 6SHFLȴF� 6HJPHQWV� LQ� WKH� *HUPDQ� 0DUNHW�
especially in the luxury segment (incl. golf)

���6WUDWHJLF�3DUWQHUVKLSV�ZLWK�$LUOLQHV��WRXU�RSHUDWRUV�DQG�
7UDYHO�$JHQWV�E\�DFWLYLWLHV�VXFK�DV�WKH�'(5�&DPSXV�HYHQW�
where 100+ agents travelled to Mauritius or the Germany 
URDGVKRZ�RU�Ζ7%

���3URPRWLQJ�<HDU�5RXQG�7UDYHO�HVSHFLDOO\�WR�FXOWXUDO��HFR�
conscious travellers and active and adventure seekers as 
D�WRSLF�IRU�HYHQWV��ZHELQDUV�DQG�DOO�RWKHU�FRPPXQLFDWLRQ�
WR�35��FRQVXPHUV�DQG�WUDGH

Market Situation/
Performance

Market Strategies

MARKET 2019 2022 2023 Jan-Jul 2024

Germany 129.100 96.767 
(-25% vs. 2019)

118.546 
��������YV�������

58.218
�������������������

Tourist Arrivals from Germany 

MARKET ACTIVITIES
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MARKET ACTIVITIES

FTI ROADSHOW
/RXLVD��0DUNHWLQJ�0DQDJHU��ZDV�SDUW�RI�WKH�)7Ζ�
ΖQGLDQ�2FHDQ�5RDGVKRZ�IURP�0RQGD\��$XJXVW���WR�
)ULGD\��$XJXVW�����$GGLWLRQDOO\��.HUVWLQ��0DUNHWLQJ�
'LUHFWRU��DWWHQGHG�WKH�ȴUVW�GD\�RI�WKH�HYHQW�LQ�
0XQLFK��$IWHUZDUGV�/RXLVD�ZHQW�ZLWK�)7Ζ�WR�
6WXWWJDUW��:LHVEDGHQ��'¾VVHOGRUI�DQG�+DQQRYHU�

ΖQ�HDFK�FLW\�WKHUH�ZDV�DERXW�������SHRSOH�DWWHQGLQJ�
WKH�HYHQW��$W�WKH�EHJLQQLQJ�RI�WKH�HYHQLQJ��WKHUH�
was a small trade show where we could talk to 
the participants about Mauritius and answer their 
TXHVWLRQV��$IWHU�WKH�IDLU��ZKLFK�ODVWHG�DERXW���KRXU��
we gave a 2-minute presentation on stage and 
talked to everyone about Mauritius

SPECIALIST TOUR OPERATOR CAMPAIGN
Work together with top selling specialist tour 
operators to directly activate the right target groups 
for Mauritius:

Feinreisen Podcast
Kerstin and Louisa travelled to Hannover for a 
podcast recording with CEO Timo Kohlenberg of 
)HLQUHLVHQ�F�R�$PHULFD�8QOLPLWHG���ΖQ�D����PLQXWH�
informal interview hosted by CEO Timo Kohlenberg 
Kerstin had the opportunity to paint a picture of 
what travelers can look forward to in Mauritius. 
The recorded episode is available on platforms 
like Apple Podcasts and Spotify since 10/09/2023. 
Until January the episode had 2.754 listeners on 
SODWIRUPV�OLNH�$SSOH�3RGFDVWV��6SRWLI\��$PD]RQ�
Podcasts etc. The visual podcast recording was 
SURPRWHG�DV�Ȋ5HFRPPHQGHG�9LGHRȋ�UHODWHG�WR�WKH�
users’ search history. The viewer stayed engaged 
by receiving suggestions to view relevant content 
placed beside their original video selection. 
<RX7XEH�YLHZV���������([SHFWHG�ΖPSUHVVLRQV��
204.043

/LQN�WR�SRGFDVW��0DXULWLXV��ΖQVLGHU�7LSSV�I¾U�GLH�
ΖQVHO�LP�LQGLVFKHQ�2]HDQ��\RXWXEH�FRP�
Meso Client Event in Berlin

Kerstin was part of the MESO Evening in Berlin 
at the 10th of November. She had fruitful 
conversations with the consumers as well as the 
hosts Meso Reisen. There were 100 consumers at 
this event and it was additionally live-streamed to a 
broader audience.

AVIAREPS ROADSHOW
2XU�$9Ζ$5(36�*HUPDQ\�7RXULVP�WHDP�KHOG�RXU�
QHZ�URDGVKRZ�IRUPDW�IRU�WKH�VHFRQG�\HDU�QRZ��WKH�
$9Ζ$5(36�/HLVXUH�0DUNHW���$/0�������LQ�2FWREHU��D�
networking event series for the travel trade. While 
HQMR\LQJ�WKH�EUHDWKWDNLQJ�PRXQWDLQ�YLHZV��WKH�
guests learned the latest news from Mauritius and 
had lots of opportunities for networking. 

ΖQ�WRWDO�����SDUWQHUV�DQG�KRVWHG�EX\HUV�MRLQHG�WKH�
event.

Results: 
20 German high-end hosted buyers were met for 
an individual exchange in 1-to-1 meetings and 
networking possibilities during two exclusive dinner 
events and fun activities during the day.

Participation in tourism fairs, 
roadshows, workshops and 
window dressing 
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INDIA

7KH� ΖQGLDQ� *RYHUQPHQW� DOORZHG� VFKHGXOHG� ȵLJKWV� IURP� ���
March 2022.

0XPEDL�� $LU� 0DXULWLXV� RSHUDWHV� VL[� ZHHNO\� ȵLJKWV� VLQFH�
August 2022.

9LVWDUD�VWDUWHG�ȴYH�ZHHNO\�ȵLJKWV�DV�IURP����0DUFK�����

'HOKL��$LU�0DXULWLXV�RSHUDWHV� WKUHH�ZHHNO\�ȵLJKWV� IURP�1RY�
2023

&KHQQDL�� $LU�0DXULWLXV� RSHUDWHV� ���ZHHNO\� ȵLJKW� IURP���WK�
April 2024

$LU�0DXULWLXV�IUHTXHQW�ȵLJKW�FDQFHOODWLRQ�

Market Situation/
Performance

7RXULVW�$UULYDO Seat capacity 7RXULVW�$UULYDOV

2019 ������� ������

2022 ������ ������

2023 ������ ������

2024
�������
(Till July)

�������
(Till July)

MARKET ACTIVITIES
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MARKET ACTIVITIES

ROADSHOW
AUGUST 2023

0XPEDL�Ȃ�'LUHFW�FRQQHFWLYLW\�WR�0DXULWLXV

Ahmedabad – Tier 2 City & largest contributor to 
*'3�LQ�*XMUDW

&KHQQDL�Ȃ�ΖQGLDȇV�ODUJHVW�LQGXVWULDO�DQG
FRPPHUFLDO�FHQWHU�LQ�6RXWK�ΖQGLD�

DESTINATION TRAININGS (MUMBAI & DELHI) 
THROUGHOUT THE YEAR

Regular destination trainings conducted at 
YDULRXV�WUDYHO�DJHQF\�RɝFHV�ZKHUH�PXOWLSOH�VWD΍�
from various departments are trained on selling 
Mauritius.

DESTINATION TRAININGS (OUTSTATION) 
THROUGHOUT THE YEAR

ΖQ�FROODERUDWLRQ�ZLWK�$LU�0DXULWLXV�	�9LVWDUD
• Surat
• Chandigarh
• Amritsar
ȏ� ΖQGRUH
• Hyderabad
• Vadodara
ȏ� 'HOKL

IHN KONNECT – NEW DELHI
OCTOBER 2023

ȏ� 7KH�Ζ+1�&RQQHFW�/X[XU\�%X\HU�6HOOHU�%�%�0HHW�
served as an excellent platform for professionals 
IURP�GLYHUVH�VHFWRUV�VXFK�DV�FRUSRUDWH��KRVSLWDOLW\��
WUDYHO��WRXULVP��DQG�UHODWHG�ȴHOGV�

ȏ� ΖW�IDFLOLWDWHG�FRQQHFWLRQV�DQG�EXVLQHVV�
RSSRUWXQLWLHV�DPRQJ�D�EURDG�VSHFWUXP�RI�HQWLWLHV��
LQFOXGLQJ�KRWHOV��UHVRUWV��DLUOLQHV��WRXULVP�ERDUGV��
HYHQW�PDQDJHPHQW�FRPSDQLHV��DQG�PRUH�

ȏ� +LV�([FHOOHQF\�0U��+D\PDQGR\DO�'LOOXP�ZDV�WKH�
chief guest.

B2B ACTIVITIES

25 300+ 19
Private SectorTravel Agents Media for Press 

conference
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SWITZERLAND

The Swiss market is currently navigating a challenging 
HQYLURQPHQW� LQȵXHQFHG� E\� VHYHUDO� NH\� IDFWRUV�� (FRQRPLF�
'HYHORSPHQW�� 6ZLW]HUODQGȇV� HFRQRPLF� JURZWK� LV� FXUUHQWO\�
VXEGXHG�� 7KH� ȴQDQFLDO� VHFWRU�� SDUWLFXODUO\� IROORZLQJ� 8%6ȇV�
WDNHRYHU�RI�&UHGLW�6XLVVH��FRQWLQXHV�WR�IDFH�FKDOOHQJHV��7KH�
LQWHJUDWLRQ�SURFHVV�EHWZHHQ�WKH�WZR�EDQNV�LV�SURYLQJ�GLɝFXOW��
D΍HFWLQJ� FRQȴGHQFH� LQ� WKH� ȴQDQFLDO� PDUNHW�� $GGLWLRQDOO\��
JOREDO�HFRQRPLF�XQFHUWDLQWLHV�DUH�FRQWULEXWLQJ�WR�VLJQLȴFDQW�
ORVVHV�LQ�WKH�6ZLVV�0DUNHW�ΖQGH[��60Ζ���ZLWK�WHFK�DQG�ȴQDQFLDO�
stocks being particularly hard-hit.

3ROLWLFDO� ΖQȵXHQFHV�� :KLOH� 6ZLW]HUODQG� UHPDLQV� SROLWLFDOO\�
VWDEOH�� RQJRLQJ� QHJRWLDWLRQV�ZLWK� WKH� (XURSHDQ�8QLRQ� DQG�
potential changes in immigration policy could impact the 
market. The recent increase in VAT and the Swiss National 
%DQNȇV� GHFLVLRQ� WR� ORZHU� LQWHUHVW� UDWHV� DUH� DOVR� VLJQLȴFDQW�
IDFWRUV�WKDW�FRXOG�D΍HFW�HFRQRPLF�VWDELOLW\�

0DUNHW�6HQWLPHQW��&XUUHQWO\��PDUNHW� VHQWLPHQW� LV� FDXWLRXV��
ZLWK�LQYHVWRUV�IRFXVLQJ�RQ�GHIHQVLYH�VWRFNV��ZKLFK�DUH�VHHQ�
DV�VDIHU�LQYHVWPHQWV�GXULQJ�YRODWLOH�WLPHV��'LYLGHQG�\LHOGLQJ�
stocks are particularly attractive to investors looking for 
stability in an uncertain market.

2YHUDOO��WKH�6ZLVV�PDUNHW� LV�FKDUDFWHUL]HG�E\�D�KLJK�OHYHO�RI�
XQFHUWDLQW\��LQȵXHQFHG�E\�ERWK�LQWHUQDO�FKDOOHQJHV�DQG�JOREDO�
HFRQRPLF�FRQGLWLRQV��ΖQYHVWRUV�DUH�NHHSLQJ�D�FORVH�ZDWFK�RQ�
these developments.

Market Situation/
Performance

Close contact with trade & media. Showcase Mauritius 
not only as a typical luxury and honeymoon destination 
EXW� ZLWK� D� ODUJH� YDULHW\� RI� DFWLYLWLHV�� SRVVLELOLWLHV� DQG�
DWWUDFWLRQV�� 6KLIW� IRFXV� WR� VXVWDLQDEOH� WRXULVP�� FXOWXUDO�
and culinary experiences and wellness. Promoting 
Mauritius as a perfect winter getaway – highlighting 
the contrast between Swiss cold winter and the warm 
DQG�VXQQ\�EHDFKHV�RI� WKH� LVODQG��7DUJHW�JURXSV�� DFWLYH��
JROIHUV��VXVWDLQDEOH��OX[XU\��KRQH\PRRQ��IDPLOLHV��QDWXUH�
DSSURDFK��GLYHUVLW\�DQG�FXOWXUH�DGYHUWLVHPHQW��.HHS�%�&�
DQG�%�%�XSGDWHG�RQ�KRWHO�GHYHORSPHQWV��QHZ�DWWUDFWLRQV�
and things to do.

Market strategies

MARKET ACTIVITIES
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ΖQ�WKH�UHWDLO�VHFWRU��LW�LV�WKH�VKRS�ZLQGRZ�WKDW�
FUHDWHV�WKH�SULPDU\�OLYH�LPSUHVVLRQ��7KH�/('�GLVSOD\�
screens act as a magnet that attracts potential 
customers and pulls them into the travel agencies 
R΍�WKH�VWUHHW��ΖQ�FROODERUDWLRQ�ZLWK�/HWȇV�JR�7RXUV��
ZH�VHW�XS�QHZ�/('�GLVSOD\�VFUHHQV�LQ�WKHLU�SDUWQHU�
agencies to display Mauritius in travel agencies of 
ZKROH�*HUPDQ�VSHDNLQJ�6ZLW]HUODQG��DSSUR[LPDWHO\�
covering 50 locations. The display images change 
HYHU\�WZR�WR�WKUHH�PRQWKV��7KH�GXUDWLRQ�RI�WKH�/('�
display booking can be extended to the whole year.

7KH�/('�GLVSOD\V�ZHUH�VHW�XS�WR�DWWUDFW�WKH�DWWHQWLRQ�
of potential customers and pedestrians and 
increase the number of bookings in the respective 
travel agencies.

Output: 
ΖQFUHDVHG�DZDUHQHVV�RI�0DXULWLXV�DQG�LWV�SURGXFW�
R΍HULQJV�DV�ZHOO�DV�DXWXPQ�DQG�ZLQWHU�VDOHV�
increase of Let’s go Tours.

Reisekompass is a B2C Event organized by 
'(5WRXULVWLN�6ZLW]HUODQG�RQ�������������$OO�EUDQGV�
�.XRQL��0DQWD�5HLVHQ��3ULYDWH�6DIDUL��DVLD�����
&R7UDYHO��UDLOWRXUV��.RQWLNL��.XRQL�&UXLVHV��'RUDGR��
were showcasing their products at a marketplace at 
WKH�FRQYHQWLRQ�FHQWHU�DW�=XULFK�$LUSRUW��ΖQ�DGGLWLRQ�
presentations were held in separate workshops. 
Pre-registrations by guests was necessary. About 
1000 end-consumers registered for this event.

Mauritius was the only destination to participate 
in this event. Presentation was held in front of 103 
SHRSOH��DQG�SUHVHQFH�WKURXJK�WKH�HQWLUH�GD\�������Ȃ�
17:00hr) with table next to Manta Reisen was given. 
���EURFKXUHV�ZHUH�GLVWULEXWHG��LQWHUHVW�LQ�0DXULWLXV�
LV�KLJK��SHRSOH�DUH�SODQQLQJ�ZD\�LQ�DGYDQFH�
e.g. family vacation in 2025.

7KH�LPDJH�YLGHR�IURP�Ȋ)HHO�RXU�ΖVODQG�(QHUJ\�
&DPSDLJQȋ�KDV�EHHQ�DGDSWHG�WR�ȴW�WKH���VHF�
requirement for the cinema campaign. The spots 
�RQH�LQ�*HUPDQ��RQH�LQ�)UHQFK��KDYH�EHHQ�GLVSOD\HG�
on 15 cinema screens in the German and French 
speaking parts of Switzerland during 5 weeks. The 
VSRWV�KDYH�EHHQ�EURDGFDVWHG�EHIRUH�HDFK�PRYLH��
LQ����GL΍HUHQW�PRYLH�WKHDWHUV�LQ�WKH�IROORZLQJ�PDLQ�
6ZLVV�FLWLHV��=XULFK��%DVHO��%HUQ��$EWZLO��'LHWOLNRQ��
&DURXJH��(ELNRQ���/XFHUQH��6W��*DOOHQ��6SUHLWHQEDFK�
�*HUPDQ�6SRW���DQG�/DXVDQQH��*HQHYD��%LHO�%LHQQH�
(French Spot).

:LWK�WKH�FLQHPD�FDPSDLJQ��ZH�UHDFKHG�RXW�WR�WKH�
IDPLO\��FRXSOHV�DQG�IULHQG�JURXSV�ZKR�KDYH�EHHQ�
waiting for several movies to be broadcasted since 
2021.

Output:���VHF�DGV�GXULQJ���ZHHNV�����ORFDWLRQV�DQG�
15 screens

LET’S GO TOURS

LET’S GO TOURS

CINEMA CAMPAIGN

MARKET ACTIVITIES
Joint Marketing Activities with TOs

Output:�ΖQFUHDVHG�DZDUHQHVV�RI�0DXULWLXV�DV�
SUHIHFW�DQG�GLYHUVH�KROLGD\�GHVWLQDWLRQ��YLVLWRUV�
WUDLQHG������VWUHQJWKHQ�UHODWLRQVKLS�ZLWK�WUDYHO�
trade
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The strategy implemented from July 2023 to June 2024 
DLPHG�DW�FRQWLQXLQJ�WR�SRVLWLRQ�0DXULWLXV�DV�DQ�DWWUDFWLYH��
YHUVDWLOH�DQG�FRPSOHWH�GHVWLQDWLRQ��IRFXVLQJ�RQ����r�R΍HU��
KLJKOLJKWLQJ�WKH�GL΍HUHQW�W\SHV�RI�H[SHULHQFHV�DQG�DYDLODEOH�
DFFRPPRGDWLRQ�VXLWDEOH�WR�GL΍HUHQW�VHJPHQWV�

Activities were carried out on three levels (trade/media/
FRQVXPHU��WR�VSUHDG�NH\�PHVVDJHV��ZKLFK�PHDQV��LQVSLUH�
WUDYHOHUV� WR� FUHDWH� GHPDQG�� LQIRUP�HGXFDWH� PHGLD� DQG�
trade to let travelers get clear and updated information 
when they decide/are proposed by their travel agent to 
travel to Mauritius.

We worked with key tour operators and media to ensure 
WKDW� WKHVH� PHVVDJHV� ȴOWHU� WKURXJK� WR� FRQVXPHUV��
stimulating the demand for the destination.

The strategy was also aimed at cultivating strong 
relationships with strategic trade (both tour operators and 
WUDYHO�DJHQWV��DQG�PHGLD�SDUWQHUV��DQG�DW�FRPPXQLFDWLQJ�
in the market the new brand identity of the destination.

Market strategies

Trade & Marketing Number

Sales Calls 252

Travel Agents trained 548

Trade Campaigns 12

Workshops 5

FAM visitors N.A.

B2C Events N.A.

B2C Fam N.A.

Month 2018 2019 2022 2023 2024
YoY

2024 vs 2023

January ����� ����� ����� ����� ����� -7.07%

February ����� ����� 717 ����� ����� -1.53%

March ����� ����� ����� ����� �����
 -5.81%

April ����� ����� ����� ����� �����
 -10.08%

May ����� ����� ����� ����� �����
 13.48%

June ����� ����� ����� ����� �����
 1.26%

July ����� ����� ����� �����

August ����� ����� ����� �����

September ����� ����� ����� �����

October ����� ����� ����� �����

November ����� ����� ����� �����

'HFHPEHU ����� ����� ����� �����

������ ������ ������ ������ ������

6RFLDO�0HGLD�	�%ORJ�WULSV�DFKLHYHG�.3Ζ Number

Engagement rate N.A.

Number of new fam N.A.

1XPEHU�RI�LQȵXHQFHUV� 1

Total reach blog trips �������

Number of publications produced 215

Number of interaction blog trips ������

PR achieved Number

Media Audience �����������UHDGHUVKLS�
������������RQOLQH�DXG

Media Value 2,240,410.00  € AEV

Press pieces 275  generated  articles

Media visits   6 individual + 1 group press trips

Media support  20

Media events N.A.

Media calls/Meetings 8 1to1 interviews

Achievements in
terms of KPI

Arrivals

Market Situation/
Performance

*Only air arrivals, sea arrivals not yet available

Considerations: 
ΖQ� 0DUFK� (.� ZDV� ZRUWK� DSSUR[LPDWHO\� ���� RI� WKH� WRWDO��
WKHUHIRUH�� DVVXPLQJ� �� RU� �� FDQFHOODWLRQV� LQ� $SULO�� ZH� DUH�
talking about approximately 150 pax.
Easter in March certainly also penalized April (+ Beachcomber 
had less groups in April 2024 vs April 2023).
1HJDWLYH�SHUIRUPDQFH�RI�6H\FKHOOHV�DOVR�WR�EH�FRQVLGHUHG��
ZKLFK�PD\�LQYROYH�D�VWDVLV�LQ�WKH�$IULFDQ�ΖQGLDQ�2FHDQ�DUHD�
in favor of the Maldives.
Airfares increased by approximately 17.5% on MRU 
compared to JUN 23 (BSP data). This could also have had an 
LQȵXHQFH�ȴU�WKH�VORZGRZQ�LQ�WKH�QXPEHU�RI�DUULYDOV�
7KH�FDQFHOODWLRQ�RI�0.�GLUHFW�ȵLJKW�ZLOO�KDYH�D�GHHS�LPSDFW�
on the arrivals to Mauritius as competitors will take 
DGYDQWDJH�RI�WKH�ZLWKGUDZ�RI�WKH�ȵLJKW�
'HVSLWH�WKH�FDQFHOODWLRQ�RI�0.�GLUHFW�FRQQHFWLRQ��ZH�H[SHFW�
an increase in arrivals towards the end of the year thanks 
to the high season coming and restart of NEOS seasonal 
GLUHFW�ȵLJKW�

Airlift
7RS� �� DLUOLQHV� IURP� ΖWDO\� �VRXUFH� $'Ζ� 6DEUH� 0DUNHW�
ΖQWHOOLJHQFH��SRLQW�RI�VDOH�ΖWDO\��ȵRZQ�GLUHFWLRQDO�SDVVHQJHUV�
from January to June 2024):
1. Turkish Airlines market share 23%
2. Air Mauritius market share 21%
3. Neos Air market share 19% (winter operation only)
4. Emirates market share 16%
5. Air France market share 11%

1HRV�$LU�ZLOO�ȵ\� LQ� WKH�FRPLQJ�ZLQWHU� VHDVRQ�ZLWK�%RHLQJ�
%��������'UHDPOLQHU�DLUFUDIW������VHDWV��IURP�0;3�WR�058�
starting from 30 OCT 2024 until 27 MAR 2025.

)RFXV�ΖWDOLD�7UDVSRUWR�$HUHR��Ζ7$�
7KH� (XURSHDQ� &RPPLVVLRQ� KDV� DSSURYHG�� XQGHU� WKH� (8�
0HUJHU�5HJXODWLRQ��WKH�SURSRVHG�DFTXLVLWLRQ�RI�MRLQW�FRQWURO�
RI�Ζ7$�$LUZD\V��ȆΖ7$ȇ��E\�'HXWVFKH�/XIWKDQVD�$*��Ȇ/XIWKDQVDȇ��
DQG� WKH� ΖWDOLDQ� 0LQLVWU\� RI� (FRQRP\� DQG� )LQDQFH� �Ȇ0()ȇ���
The approval is conditional upon full compliance with the 
UHPHGLHV�R΍HUHG�E\�/XIWKDQVD�DQG�WKH�0()�
The decision follows an in-depth investigation of the 
SURSRVHG� WUDQVDFWLRQ�� LQFOXGLQJ� WKH� VHQGLQJ� RI� D�
6WDWHPHQW� RI� 2EMHFWLRQV�� /XIWKDQVD� DQG� Ζ7$� RSHUDWH� DQ�
extensive network of routes from their respective hubs 
LQ�$XVWULD��%HOJLXP��*HUPDQ\��6ZLW]HUODQG�DQG� ΖWDO\��7KHLU�
RSHUDWLRQV� DUH� WR� D� VLJQLȴFDQW� H[WHQW� FRPSOHPHQWDU\� DV�
WKH\� RSHUDWH� IURP� GL΍HUHQW� KXEV� LQ� &HQWUDO� (XURSH� DQG�
ΖWDO\�UHVSHFWLYHO\��/XIWKDQVD�KDV�MRLQW�YHQWXUHV�ZLWK�8QLWHG�
Airlines and Air Canada for transatlantic routes as well as 

ZLWK�$OO�1LSSRQ�$LUZD\V� IRU� URXWHV� WR� -DSDQ��:KLOVW� Ζ7$� LV�
SHUIRUPLQJ�ZHOO� WRGD\�� Ζ7$ȇV� ORQJ�WHUP� VXVWDLQDELOLW\� DV� D�
stand-alone carrier would have remained highly uncertain 
absent the transaction. https://ec.europa.eu/commission/
presscorner/detail/en/ip_24_3604

Mauritius Tourism Promotion Authority Annual Report 2023/24 41



Mauritius Tourism Promotion Authority Annual Report 2023/2442

MARKET ACTIVITIES

2 DAYS CONVENTION 
DATE: 14-15 OCTOBER 2023 JOINT PROMOTIONAL 

CAMPAIGN WITH NEOS 
DATE: SEPTEMBER 2023 - APRIL 2024Objectives & description

2 days educational workshop dedicated to selected 
WUDYHO�DJHQWV������WR�LQFUHDVH�0DXULWLXV�DZDUHQHVV��
attract their interest towards the island vs other 
ΖQGLDQ�2FHDQ�GHVWLQDWLRQV�ZKLFK�DUH�SRSXODU�LQ�ΖWDO\�
and increase Mauritius sales.TAs attended a plenary 
GHVWLQDWLRQ�DQG�VWDNHKROGHUVȇ�SUHVHQWDWLRQ��PHW�
with stakeholders and participated in a funny and 
engaging team building activity connected to the 
destination.

Partners
([RWLF�+ROLGD\�0DXULWLXV��0DXWRXUFR��3URPRWRXU�DQG�
Sunlife

Achievements
Strengthen relationships with travel agents selling 
0DXULWLXV���ZLWK�SRWHQWLDO�RQ�WKH�GHVWLQDWLRQ��LQFUHDVH�
DZDUHQHVV�RI�WKH�GHVWLQDWLRQ��HQJDJH�ZLWK�WKH�DJHQWV�
in a funny way.

Objectives & description
'HȴQLWLRQ�DQG�LPSOHPHQWDWLRQ�RI�D�MRLQW�
marketing campaign to support the NEOS winter 
route to Mauritius.

Main objectives 
increase the number of passengers travelling to 
0DXULWLXV�WKURXJK�1(26�ȵLJKWV�

Partners
NEOS

Achievements
B2C / B2B actions and support to press trips 
WR�LQFUHDVH�WKH�DZDUHQHVV�RI�WKH�GHVWLQDWLRQ��
stimulate the demand and push sales/bookings 
WR�0DXULWLXV�LQFOXGLQJ�1(26�ȵLJKWV�

Trade activities

MARKET ACTIVITIES
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MARKET ACTIVITIES MARKET ACTIVITIES

JOINT PROMOTIONAL 
CAMPAIGN WITH ALPITOUR 
WORLD
DATE: DECEMBER 2023 - JANUARY 2024 JOINT CAMPAIGNS WITH TOUR

OPERATORS/ HOTEL CHAINS
DATE: MARCH 2024 - ONGOING

Objectives & description
'HȴQLWLRQ�DQG�LPSOHPHQWDWLRQ�RI�D�MRLQW�%�&�
campaign focused on increasing the number of 
bookings to Mauritius through the Alpitour Group.

Main objectives 
increase the destination awareness among the 
ȴQDO�FRQVXPHU��VKRZFDVH�WKH�YHUVDWLOLW\�RI�WKH�
GHVWLQDWLRQ�DQG�LWV�YDULHG�R΍HU��DWWUDFW�GL΍HUHQW�
audience segments; increase the number of 
passengers travelling to Mauritius through Alpitour 
packages.

Partners
Alpitour World

Achievements
B2C actions to stimulate the demand and push 
sales/bookings to Mauritius.

Objectives & description
Co-operations with Tour Operators/Hotel Chains 
IRU�WKH�DFKLHYHPHQW�RI�MRLQW�PDUNHWLQJ�FDPSDLJQV��
engagement with and training of top/potential 
travel agencies.

Presentation and dinner in Naples in co-operation 
with Beachcomber and Air Mauritius.

Co-marketing campaign with Volonline and 
Constance Hotels & Resorts. The campaign 
LQFOXGHV�D�PL[�RI�RQOLQH��EDQQHUV�RQ�WKH�ZHEVLWH��
1HZVOHWWHUV��VRFLDO�PHGLD�SRVWV��ZHELQDU��DQG�
RɞLQH��%�%�HYHQWV�IRU�WUDYHO�DJHQFLHV��DFWLYLWLHV�

Partners
%HDFKFRPEHU�5HVRUWV�	�+RWHOV��9RORQOLQH�DQG�
Constance Hotels & Resorts
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MARKET ACTIVITIES

TRAVEL TRADE MARKETING
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AUSTRIA

Market Situation 
& Performance
The Austrian market is an emerging source market 
delivering a high potential due to a high spending power 
DQG� JRRG� FRQQHFWLYLW\�� )RU� ����� DQG� ������ WKHUH� LV� D�
SURMHFWLRQ�IRU�D�VOLJKW�DFFHOHUDWLRQ�LQ�JURZWK�RI�*'3��PDLQO\�
driven by the recovery of private consumption.

ΖQ�WKH�\HDU�����������RI�WKH�$XVWULDQ�SRSXODWLRQ�SODQV�WR�
travel – the desire to explore extends across all age groups. 
9DFDWLRQ�EXGJHWV�DUH�RQFH�DJDLQ�EHLQJ�LQFUHDVHG��DQG�WKH�
trend towards longer vacation days continues. Whether 
during the peak season or in the increasingly attractive 
shoulder seasons: The yearning for the sea and beach is 
pronounced in (almost) all generations. 

$IWHU�D�VXFFHVVIXO�WUDYHO�\HDU�LQ������������LV�DOVR�VKDSLQJ�
XS� WR� EH� DQ� H[WUHPHO\� SRVLWLYH� \HDU� IRU� WUDYHO�� GHVSLWH�
HFRQRPLF� FKDOOHQJHV� SRVHG� E\� LQȵDWLRQ�� $XVWULDQV� KDYH�
no intention of abstaining from traveling in 2024 – this is 
evident from the Ruefa Travel Compass 2024.

Market
Strategies
ΖQ������LW�ZDV�WKH�ELJJHVW�JRDO�IRU�WKH�0DXULWLXV�7RXULVP�
Promotion Authority to return to pre-Covid numbers 
�������� $9Ζ$5(36� FRQFHQWUDWHG� WKH� VWUDWHJ\� DQG� H΍RUWV�
around this. While facing challenges around recession 
DQG� SROLWLFDO� FRQȵLFWV� LQ� ����� $XVWULD� RXWSHUIRUPHG�
WKH�PDUNHW� DQG� FUHDWHG� D� SOXV� RI� ������ DQG� WKHUHIRUH�
positioned itself as an emerging market.

Generation Domestic 
vacation  

European 
country overseas 

Generation Z 
(1994 – 2010) 57% 83% 33% 

Millenials 
(1980  - 1993)  68% 79% 22% 

Generation X 
(1965 – 1979)  68% 78% 17% 

Baby Boomer 
(1946 – 1964) 80% 73% 18% 

Traditionalists
 (1922 – 1945) 67% 67% -- 

MARKET ACTIVITIES
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GOLF ADVERTORIAL
DATE: NOVEMBER 2023
Objectives
Promote Golf Tourism in Mauritius via one of the 
biggest Austrian Golf magazines simplyGolf with 
a circulation of 25.000 and around 40.000 unique 
visitors per month with a 1/1 page and online 
H[WHQVLRQ�WR�DGGUHVV�WKH�WRS�DQG�DɞXHQW�WDUJHW�
group of golfers and to inspire them for a golf 
vacation in Mauritius

Achievements
Position Mauritius as a luxury brand and increase 
destination awareness for golfers

Together with the Austrian golf magazine 
ExtraGolf & Reisen we created a 11-pages Cover 
story on golf in Mauritius in cooperation with a 
travel agency partner to share the costs.
The issue was released on 15 November 2023.

The lifestyle magazine ExtraGolf & Reisen is 
published with four issues and a print run of 
�������FRSLHV��WKH�KLJKHVW�RI�D�JROI�	�WUDYHO�
magazine in Austria) per year. The readership is 
�������DQG�WKH�H[WHQGHG�UHDGHUVKLS�LV��������

We gained a total Media Value of 64.000 EUR and 
a PR Value of 192.000 EUR.

INDIVIDUAL MEDIA TRIPS 
(PRINT & ONLINE, RADIO & TV)
ALL YEAR

Objectives
Coordinating and running individual media 
press trips in order to increase coverage of 
the destination. We work with our partners to 
DUUDQJH�FRVW�H΍HFWLYH�FRPSOLPHQWDU\�ȵLJKWV�
DQG�DFFRPPRGDWLRQ
��)XUWKHUPRUH��ZH�PDNH�
sure that media representatives have a detailed 
LWLQHUDU\��IRFXVLQJ�RQ�VXEMHFWV�VXFK�DV�FXOWXUH��JROI��
HFR�WRXULVP�DQG�VXVWDLQDELOLW\��IRRG��0Ζ&(�DQG�
honeymoon/wedding. 

Achievements
ΖQ�)<������ZH�RUJDQL]HG�DQG�FRRUGLQDWHG�LQGLYLGXDO�
media press trips in order to increase coverage of 
the destination. 

ΖQ�)HEUXDU\�����������������������WKH�IUHHODQFH�
MRXUQDOLVW�:LQ�6FKXPDFKHU��ZULWLQJ�WUDYHO�UHSRUWV�
IRU�WRS�PHGLD�LQ�*HUPDQ\��$XVWULD�DQG�6ZLW]HUODQG��
VXFK�DV�6¾GGHXWVFKH�=HLWXQJ��)UDQNIXUWHU�
$OOJHPHLQH�6RQQWDJV]HLWXQJ��:HOW�DP�6RQQWDJ��
6SLHJHO�2QOLQH��'HU�6WDQGDUG��'LH�3UHVVH��1==��
Schweiz am Wochenende and Luxemburger 
:RUW��WUDYHOOHG�WR�0DXULWLXV�IRU�D�UHVHDUFK�WULS�
with the focus on family holidays and species 
conservation (rare birds and marine life on the 
LVODQGV���:H�VXSSRUWHG�ZLWK�ȵLJKWV��WUDQVIHUV�DQG�
activities on the island. Hotel partners were Club 
Med and Le Meridien (arranged by the journalist). 

CONNOISSEUR CIRCLE CAMPAIGN

ΖQ�)<�������ZH�RUJDQL]HG�RQH�*URXS�LQȵXHQFHU�WULS�
in order to increase Social Media coverage of the 
destination.

• 1 Page Ad in Connoisseur Circle
• 1 page ad in B2C E-Magazin
• Advertorial in B2B E-Magazin
• Newsletter integration
• Social Media Post: Lnked in
• Online Article on www.ccircle.cc

Projects

MARKET ACTIVITIES
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BENELUX

2XWJRLQJ�WUDYHO�IURP�WKH�%HQHOX[�UHJLRQ�KDV�VHHQ�D�VLJQLȴFDQW�
XSWLFN�LQ�������7KHUH�LV�D�QRWDEOH�ULVH�LQ�ERRNLQJV�IRU�ORQJHU��
multi-destination trips and luxury travel experiences

Rise in longer and multi-destinations holidays

6LJQLȴFDQWO\�ERRVW�YLVLWRU�DUULYDOV�IURP�����������
the Benelux.

There is a growing demand for sustainable and eco-friendly 
RSWLRQV�� RSWLQJ� IRU� GHVWLQDWLRQV� WKDW� HPSKDVL]H� QDWXUH��
ZHOOQHVV��DQG�FXOWXUDO�LPPHUVLRQ�

Sustainable travel

Families are increasingly traveling together across 
generations. These trips focus on shared experiences and 
bonding.

Travelers are increasingly seeking destinations where they 
can disconnect from technology. Remote locations and 
wellness retreats that promote relaxation and mental well-
being are gaining popularity.

There’s a notable shift towards experiencing local cultures 
LQ�D�JHQXLQH�ZD\��7UDYHOHUV�DUH�VHHNLQJ�RXW�XQLTXH��R΍�WKH�
EHDWHQ�SDWK�GHVWLQDWLRQV�WKDW�R΍HU�ULFK�WUDGLWLRQV�DQG� ORFDO�
ȵDYRU�

&XOLQDU\�H[SHULHQFHV�DUH�D�PDMRU�GUDZ��ZLWK�WUDYHOHUV�ORRNLQJ�
WR�H[SORUH�ORFDO�FXLVLQH��)RRG�WRXUV��FRRNLQJ�FODVVHV��DQG�YLVLWV�
to local markets are in high demand.

Multi-Generational Travel

Digital Detox

Cultural & Authentic Experience

Food Tourism

Market Situation 
& Performance

Market Strategy

Boost the interest of Benelux travelers via trade 
and media highlighting its unique selling points: 
leisure - adventure – nature beyond traditional 
R΍HULQJV�RI�VHD��VXQ��DQG�VDQG�

Cut through the noise of other competitors’ 
FDPSDLJQV� WKURXJK� FUHDWLYLW\� DQG� RULJLQDOLW\��
ensuring that Mauritius becomes top of mind.

ΖQVSLUH� �� HQJDJH� �� HGXFDWH� ZLWK� WKH� JRDO� WR�
onboard as many new trade and media partners 
DV� SRVVLEOH�� WR� FDWHU� WR� WKH� GHPDQGV� RI� QHZ�
travelers and adapt to the evolving preferences 
of existing customers.

ΖQFUHDVH� YLVLWRUVȇ� DYHUDJH� OHQJWK� RI� VWD\� E\�
highlighting the wide range of activities available 
for everyone’s taste and the interesting yet 
XQGLVFRYHUHG�VSRWV�WR�H[SORUH�WKH�GHVWLQDWLRQ�R΍�
the beaten path.

 #1

 #2

 #3

 #4

MARKET ACTIVITIES
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BT EXPO 2023
DATE: NOVEMBER 2023
The participation of MTPA in the BTexpo has been 
D�VXFFHVV��ZLWK�VLJQLȴFDQW�LQWHUHVW�DQG�HQJDJHPHQW�
generated among travel agents and attendees. The 
event served as a platform to showcase the diverse 
R΍HULQJV�RI�0DXULWLXV��KLJKOLJKWLQJ�LWV�DSSHDO�DV�D�
tourism destination. The positive feedback received 
LQGLFDWHV�D�SURPLVLQJ�IXWXUH�IRU�LQFUHDVHG�WRXULVP��
with opportunities for enhanced collaborations and 
DOWHUQDWLYH�ȵLJKW�DUUDQJHPHQWV�WR�IXUWKHU�ERRVW�
accessibility.

Attraction Highlights: during the one-to-one
PHHWLQJV�ZH�H΍HFWLYHO\�KLJKOLJKWHG�0DXULWLXVȇV�
GLYHUVH�DWWUDFWLRQV��LQFOXGLQJ�LWV�VWXQQLQJ�EHDFKHV��
FXOWXUDO�ULFKQHVV��DGYHQWXUH�DFWLYLWLHV��DQG�
luxurious accommodations.

Networking and Partnerships: we actively engaged 
LQ�QHWZRUNLQJ�VHVVLRQV��IRVWHULQJ�UHODWLRQVKLSV�ZLWK�
SRWHQWLDO�SDUWQHUV�DQG�WRXU�RSHUDWRUV��'LVFXVVLRQV�
RQ�DOWHUQDWLYH�ȵLJKW�RSWLRQV�DQG�FROODERUDWLRQV�
with various airlines were promoted to improve 
accessibility to the island.

TRADE EVENT - MTPA 
DATE: APRIL 2024
Mauritius Tourism Promotion Authority (MTPA) 
VXFFHVVIXOO\�KRVWHG�D�VLJQLȴFDQW�HYHQW�RQ�$SULO�
����������EULQJLQJ�WRJHWKHU�QHDUO\����WUDYHO�WUDGH�
decision- makers from renowned organizations. 
The event served as a pivotal platform for 
networking and fostering partnerships aimed 
at promoting Mauritius as a premier travel 
destination.

The primary goal of this gathering was to enhance 
visibility and encourage collaborations between 
073$�DQG�LQȵXHQWLDO�WUDYHO�WUDGH�SURIHVVLRQDOV�LQ�
%HOJLXP��%\�HQJDJLQJ�ZLWK�NH\�VWDNHKROGHUV��WKH�
event aimed to:

��6KRZFDVH�0DXULWLXVȇ�GLYHUVH�WRXULVP�R΍HULQJV
- Strengthen relationships with leading travel 
agencies and tour operators
��'LVFXVV�HPHUJLQJ�WUHQGV�DQG�PDUNHW�QHHGV�LQ�WKH
travel industry

TRADE EVENT BERTRIX - B2C
DATE: JANUARY 2024
The Salon de Bertrix is a prominent tourism 
event held in the heart of Belgium’s Ardennes 
UHJLRQ��ΖW�VKRZFDVHV�D�GLYHUVH�UDQJH�RI�ORFDO�
DQG�LQWHUQDWLRQDO�WUDYHO�RSSRUWXQLWLHV��IRFXVLQJ�
RQ�RXWGRRU�DFWLYLWLHV��FXOWXUDO�H[SHULHQFHV��DQG�
eco-tourism. Visitors can explore various booths 
R΍HULQJ�LQIRUPDWLRQ�RQ�UHJLRQDO�DWWUDFWLRQV��
DGYHQWXUH�VSRUWV��DQG�VXVWDLQDEOH�WUDYHO�RSWLRQV�

MTPA participated in partnership with Silverjet and
Emirates with a booth and met more than 2000
people ARTICLE TRAVMAGAZINE

DATE: NOVEMBER 2023
To push awareness of Mauritius and enhance 
visibility among the Benelux trade we issued an 
article in Travmagazine which was spread among 
7500 trade people in each market.

ΖW�ZDV�SULQWHG�LQ�D�VSHFLDO�LQVHUW��3DUWQHUV�DQG�WRXU�
operators could also join to raise their visibility and 
promote their product.

Trade Activities

MARKET ACTIVITIES
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AUSTRALIA

$XVWUDOLD� LV� D� SRWHQWLDO� PDUNHW� IRU� 0DXULWLXV� ZLWK� �������
WRXULVWVȇ�DUULYDO�LQ������DQG��������WRXULVWV�LQ�������$XVWUDOLDQ�
consumers are willing to spend more to make sure every 
experience while travelling is the absolute ultimate. Mauritius 
has all the assets to attract the Australian traveller. The multi-
IDFHWHG� LVODQG�DSSHDOV�DQG�FDWHUV� WR� WKH�GL΍HUHQW� W\SHUV�RI�
WUDYHOOHU�� $QG� ZLWK� $LU� 0DXULWLXV� RSHUDWLQJ� ZHHNO\� ȵLJKWV�
EHWZHHQ�0DXULWLXV�DQG�3HUWK�ZLWK�$����DLUFUDIW��LW�LV�LPSRUWDQW�
to create visibility and awareness of the destination among 
the travellers. 

Market Situation 
& Performance

MTPA had a joint campaign contract with Air Mauritius for a 
WRWDO�FRVW�RI�$8'��������

The main objective was to further enhance the visibility of 
Mauritius as being a ‘Beyond the beach destination’ to the 
Australian market.

Tourist Arrivals from Australia:

Jan to Dec 2019 Jan to Dec 2022 Jan to Dec 2023 Jan to Dec 2024
18,997 6986 19,687 11,201

MARKET ACTIVITIES
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FAM trips (5 TOs): Includes – Excursions, lunch, 
networking session and taxes on air tickets 
(excluding YQ and YR).

Mega FAM Trip (46 Agents) - Excursions, lunch, 
networking session, taxes on air tickets 
(excluding YQ and YR) and transport.

The travel junction campaign: 17 April to 01 July 
2024

Project for the year 23/24

Digital campaigns

MARKET ACTIVITIES
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PORTUGAL & SPAIN MARKET ACTIVITIES
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MARKET ACTIVITIES

GOLF BANNERS & INTERVIEWS 1. MIRADAS VIAJERAS

3. PUNTO DE ENCUENTRO TV 

2. TELEMADRID: AUDIENCE 6 M.

TV Shows

40.000 impressions on social media x 2 invitations

audience x 4 invitations: 269.800
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RUSSIA MARKET ACTIVITIES
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MARKET ACTIVITIES

MEDIA CALLS - MEDIA, BLOGGERS
ALL REPORTED PERIOD
3HUPDQHQWO\�FRPPXQLFDWHG�DPRQJ�35�SDUWQHUV��
held constant meetings with media and bloggers. 
+HOG�D�FROODERUDWLRQ�ZLWK�6OLPȴW�FOXE�DQG�EORJJHU�
Polina Kitsenko. Realized the project with radio 
business fm (Saint-Petersburg) and Sesons 
PDJD]LQH��RQOLQH�DQG�RɞLQH��

ONLINE TRAINING / E-LEARNING
+ OTM (ONLINE TRAVEL MART EXHIBITION)

DURING THE ENTIRE CONTRACT

E-Learning project successfully developed and 
realised during several months on the base of 
3URȴ�7UDYHO�SODWIRUP��2YHU������SDUWLFSDQWV�WRRN�
part in learning Mauritius as travel destination. 
3DUWLFLSDWLRQ�LQ�270��:HELQDUV�ZDWFKHG�E\������
agents around Russia. 

/LQN��KWWSV���PDXULWLXV�SURȴ�WUDYHO�"XWPB
VRXUFH SURȴWUDYHO	XWPBPHGLX�P EDQQHU	XWPB
campaign=specialproject

COMPETITION AMONG THOSE WHO PASSED 
SUCCESSFULLY MAURITIUS ONLINE ACADEMY

AUGUST 2024

&RPSHWLWLRQ�WRRN�SODFH��VW�RI�$XJXVW��7UDYHO�$JHQW�
IURP�1L]KLQ\�1RYJRURG�ZRQ�WKH�SUL]H���ΖSKRQH�����
�3URȴ�WUDYHO���SDUWQHU�LQ�SUL]H�GUDZ�

NEWSLETTER DISTRIBUTION, TRAVEL TRADE
ON REGULAR BASIS
E-Mailings after the travel trade events with all the 
LQIR�DQG�UHVRXUFHV�DERXW�0DXULWLXV��'LVWULEXWLQJ�
press releases with news digest.

PERFORMANCE REPORT & MEDIA MONITORING
MONTHLY
5HSRUWHG�DOO�DFWLYLWLHV�GRQH�ZLWKLQ�D�PRQWK��PHGLD�
monitoring and provided MTPA with screenshots 
RI�PHGLD�FRQWHQW��ZKLFK�LV�RI�VSHFLȴF�LQWHUHVW�DQG�
subject to changing demand.

GENERAL ACTIVITIES
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POLAND MARKET ACTIVITIES
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MARKET ACTIVITIES

OPENING ACCOUNT ON FACEBOOK & INSTAGRAM

LUXURY BRAND OF THE YEAR

PRESS RELEASE

Social Media
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KENYA

MTPA and Kenya Airways investment in joint marketing 
KDV�\LHOGHG�D� ORW�� OHDGLQJ�WR�DQ� LQFUHDVH� LQ�GHPDQG�LQ������
compared to 2022. Kenyan authorities have requested the 
Mauritian Authorities to grant permission to Kenya Airways 
WR�RSHUDWH�WKUHH�DGGLWLRQDO�ZHHNO\�ȵLJKWV�WR�0DXULWLXV�GXULQJ�
the low season 2023.  Kenya Airways was granted permission 
WR� RSHUDWH� WKH� �� DGGLWLRQDO� ZHHNO\� ȵLJKWV� IURP� -XQH� WR�
September 2023. Kenya Airways is now operating 10 weekly 
IUHTXHQFLHV�ZLWK�D�%���������'UHDPOLQHU�DQG�(������
9LVLWRUV�IURP�1LJHULD��8JDQGD�DQG�$QJROD�ȵ\�WKURXJK�1DLUREL�
hub.

ΖW�LV�WR�EH�QRWHG�WKDW�LQ����������YLVLWRUV�IURP�86$�WUDYHOOHG�
through Nairobi hub to visit the destination. KQ operates a 
GDLO\�ȵLJKW� IURP�1HZ�<RUN� WR�1DLUREL��9LVLWRUV� IURP�1LJHULD��
8JDQGD�DQG�$QJROD�ȵ\�WKURXJK�1DLUREL�KXE�

Market Situation 
& Performance
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MARKET ACTIVITIES

EASTER CAMPAIGN 
ON 20 FEBRUARY - 11 APRIL 2024
.HQ\D�$LUZD\V��.4��LQFUHDVHG�LWV�ȵLJKW�IUHTXHQF\�WR�
Mauritius in October 2023 to tap into the growing 
GHPDQG�IRU�WKH�GHVWLQDWLRQ��7R�VXVWDLQ�WKLV�JURZWK��
ΖQWHUPHGLD�ZDV�FRPPLVVLRQHG�WR�SURPRWH�WKH�
Ȋ)HHO�2XU�ΖVODQG�(QHUJ\ȋ�FDPSDLJQ�WRJHWKHU�ZLWK�
.4�VSHFLDO�R΍HUV�IRU�(DVWHU�������7KH�FDPSDLJQȇV�
objective was to create awareness and drive 
SXUFKDVH�RI�.4�ȵLJKWV�WR�0DXULWLXV��$�GHVWLQDWLRQ�
YLGHR�DQG�.HQ\D�$LUZD\V�SURPRWLRQDO�R΍HU�RQ�
9';�ZDV�FUHDWHG�DQG�UDQ�RQ�D�QHWZRUN�RI�VLWHV��
7KH�SUHPLXP�YLGHR�SODWIRUP�DOORZHG�IRU�D�ULFK��
engaging and uninterrupted user experience.  

'(/Ζ9(5('�9LHZV�'HOLYHUHG����������$GGHG�
YDOXH�YLHZV���������(QJDJHPHQWV��������9LGHR�
&RPSOHWLRQV����������&OLFNV�WR�ZHEVLWH��������
Average Time Spent: 20 seconds Engagement rate: 
3.1% View through rate: 55% Click through rate: 
0.8%

ΖQȵLJKW�0DJD]LQH�$GV

DIGITAL CAMPAIGN (LAUNCHED BY 
KENYA AIRWAYS) 
6TH APRIL – 6TH MAY  2024
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UNITED ARAB EMIRATES

Independence Day celebrated in Dubai on 17 
Mars 2023 at One & Only royal Mirage Dubai

MARKET ACTIVITIES
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MARKET ACTIVITIES

MTPA - WEBINAR
WEBINAR DATE: 31 JAN 2024
'HVWLQDWLRQ�ΖQWURGXFWLRQ�
Audience: GCC
Channel: Webinar
Reach: 90+
3URSHUW\��5DɞHV��:Dȴ�0DOO
Guest: Key Travel Agents 
Reach: 70

INTERNATIONAL BOOKINGS DOUBLE IN VOLUME
FROM THE UAE FOR EID AL-FITR 2024
WEBINAR DATE: 14 MARCH 2024
Channel: Media Coverage Reach: 2412

MK/MTPA FAMTRIP
DATE: 21ST JUNE – 29TH JUNE 2024

&DPSDLJQ��'QDWD�DQG�0DXULWLXV�7RXULVP�SDUWQHU�WR�
attract UAE travellers in 2024
Channel: Media Coverge 
5HDFK��������MTPA – IFTAR EVENT 

DATE: 28 MAR 2024
3URSHUW\��(ZDDQ��3DODFH�'RZQWRZQ
Guest: Key Travel Agents 
Reach: 20

TRADE ARABIA – MEDIA COVERAGE 
DATE: 14 MARCH 2024
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6WDWHPHQW�RI�)LQDQFLDO�3RVLWLRQ�
as at 30 June 2024

Mrs C. S. F. M. Le Lay-Commins 
(Chairperson)

Mrs I. Rugjee
(Member of MTPA Board)

Approved by the Board on 11 June 2025 and signed on its behalf by:

The notes on pages 77 to 91 form an integral part of the Financial Statements.

30 June 2024 30 June 2023
Notes Rs Rs

ASSETS
Current Assets

Cash and Cash Equivalents 11  97,561,284 ������������
Receivables from Exchange Transactions 13  15,713,336 ����������

ΖQYHQWRULHV 12  1,536,455 �����������
Prepayments 13  5,805,588 �����������

 120,616,662 �������������

Non-Current Assets
3URSHUW\��3ODQW�DQG�(TXLSPHQW 9  4,474,382 �����������
ΖQWDQJLEOH�$VVHWV 10  2,456,380 �����������

 6,930,762 ������������
Total Assets  127,547,423 �������������
 
LIABILITIES
Current Liabilities
Payables 18  51,788,096 ������������
Provisions & Other Liabilities 15  38,962,033 ������������

 90,750,128 ������������

Non Current Liabilities
(PSOR\HH�%HQHȴWV� 21  9,674,540 �����������
5HWLUHPHQW�%HQHȴW�2EOLJDWLRQV 27  145,529,773 �������������

155,204,313 �������������
TOTAL LIABILITIES 245,954,441 �������������
Net Assets  (118,407,017) ��������������

NET ASSETS/EQUITY
Accumulated Fund 14 (118,407,017) ��������������
Total Net Assets/Equity (118,407,017) ��������������
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The notes on pages 77 to 91 form an integral part of the Financial Statements.

6WDWHPHQW�RI�)LQDQFLDO�3HUIRUPDQFH�
for the year ended 30 June 2024

Year ended Year ended
30 June 2024 30 June 2023

Notes Rs Rs
Revenue
Revenue from Non-Exchange Transactions 16  761,888,912  682,004,263 
Revenue from Exchange Transactions 17  69,045,906  51,617,731 

Total Revenue 830,934,818  733,621,994

Operating Expenses
Administrative Expenses 19  (75,428,883)  (70,133,184)
Promotional Activities 20  (760,593,861)  (632,770,190)
Covid-19 Expenses 20  - (462,324)
Depreciation & Amortisation 9 & 10  (5,591,497)  (5,717,442)
Assets Written Off 9 & 10  (9,233)  (11,780)
Bad Debts (2,264,314) -
Financial Charges  (1,293,091)  (872,448)
Exchange Fluctuation - Gain/(Loss) 7,106,738 (5,745,596)
Total Expenses  (838,074,141)  (715,712,964)
�'H¿FLW����6XUSOXV�IRU�WKH�\HDU (7,139,323)  17,909,030



Mauritius Tourism Promotion Authority Annual Report 2023/2472

Statement of Changes in Net Assets/Equity 
for the year ended 30 June 2024 

$FFPXODWHG�
Funds ended 

5HYDOXDWLRQ�
Reserve 

Total Net Assets 
��(TXLW\

7RWDO�1HW�$VVHWV���
(TXLW\

30 June 2024 30 June 2024 30 June 2024 30 June 2023
Rs Rs Rs Rs 

2SHQLQJ�%DODQFH� (105,995,206) 479,650 (105,515,556) (118,404,550)

&KDQJHV�LQ�QHW�DVVHWV���HTXLW\�IRU�WKH
SHULRG�WR����-XQH�����

Prior Year Adjustments (4,915,954) - (4,915,954) (980,262)
Actuarial Gain / Loss on remeasurement of 
Pension Assets & Liability 

(7,448,597) - (7,448,597) (8,254,634)

*Contribution from MOFEPD 6,396,452 - 6,396,452 (4,068,360)
Movement in Revaluation Reserve - 215,960 215,960 146,500
Total  (5,968,098) 215,960 (5,752,138)  (5,020,036)
1HW�UHYHQXH�UHFRJQLVHG�GLUHFWO\�LQ�QHW�DVVHWV�
��HTXLW\

 (111,963,304) 695,610  (111,267,694)  (123,424,586)

�'H¿FLW����6XUSOXV�IRU�WKH�SHULRG  (7,139,323) - (7,139,323)  17,909,030

%DODQFH�DV�DW����-XQH�����  (119,102,627) 695,610  (118,407,017)  (105,515,556)

* Special Contribution of Rs 6,396,452 from MOFEPD towards Retirement Pension Plan paid directly to the Pension Administrator.
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&DVK�)ORZ�6WDWHPHQW
for the year ended 30 June 2024

Notes to the Cash Flow Statement

 Cash and cash equivalents 
 
Cash and cash equivalents held by the Authority at the reporting date are as follows:

These balances are available for use by the Authority in compliance with the Mauritius Tourism Promotion Authortiy Act 
No.5 of 1996.

(b)  Property, Plant and Equipment

'XULQJ�WKH�SHULRG��WKH�0DXULWLXV�7RXULVP�3URPRWLRQ�$XWKRULW\�DFTXLUHG�SURSHUW\��SODQW�DQG�HTXLSPHQW�DW�WKH�DJJUHJDWH�
cost of Rs ����������

30 Jun 2024 
Rs

30 Jun 2023 
Rs

Cash at Bank 100,723,735  �������������

Outstanding payments  (3,162,451) ������������

97,561,284 �����������

 
Year ended Year ended
30 June 2024 30 June 2023

 CASH FLOWS FROM OPERATING ACTIVITIES Rs Rs
��'HȴFLW����6XUSOXV (7,139,323) �����������
 Non-cash movements 
����'HSUHFLDWLRQ�RI�33(�	�$PRUWLVDWLRQ��  5,591,497 �����������
����$VVHWV�ZULWWHQ�R΍� 9,233 ��������
�����3URȴW����/RVV�RQ�'LVSRVDO� (964,500)  - 
    Adjustment of Revalued Assets not capitlised 24,060 �������
����5HWLUHPHQW�EHQHȴWV�FKDUJH�LQ�3	/ 8,009,135 ���������
�����'HFUHDVH����ΖQFUHDVH�LQ�3D\DEOHV��3URYLVLRQV�	�2WKHU�/LDELOLWLHV�  (3,756,480) �������������
����(PSOR\HH�%HQHȴWV� 694,735 ����������
����'HFUHDVH����ΖQFUHDVH��LQ�ΖQYHQWRULHV�  134,105 ��������
����'HFUHDVH����ΖQFUHDVH��LQ�3UHSD\PHQWV�	�5HFHLYDEOHV�� (4,311,704) �����������
1HW�FDVK�ȵRZV�IURP�2SHUDWLQJ�$FWLYLWLHV  (1,709,241) �������������
 
CASH FLOWS FROM FINANCING ACTIVTIES 

1HW�FDVK�ȵRZV�IURP�)LQDQFLQJ�$FWLYLWLHV�  - -

CASH FLOWS FROM INVESTING ACTIVTIES 
3URFHHGV�IURP�'LVSRVDO�RI�$VVHWV� 964,500  - 
Expenditure on Non Current Assets  (1,086,014) ������������
1HW�FDVK�ȵRZV�IURP�ΖQYHVWLQJ�$FWLYLWLHV  (121,514) ������������

Net Increase/(Decrease) in cash and cash equivalents  (1,830,755) �������������
Cash and cash equivalents at beginning of period  99,392,039 �������������
Cash and cash equivalents at end of period 97,561,284 ������������

(a)  
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Note:
(1) - Represents the original approved budget of the MTPA for period July 2023 to June 2024.
(2) - Represents the revised budget for period July 2023 to June 2024 which includes revenue from other sources.
(3) - Represents the actual revenue on a comparable basis for period July 2023 to June 2024.
(4) - Represents the actual revenue on cash basis for period July 2023 to June 2024.

Statement of Comparison of Budget and 
$FWXDO�$PRXQWV��5HYHQXH�� 
for the year ended 30 June 2024

Details of Revenue Original Budget Revised Budget Actual Revenue Actual Revenue
Cash Basis

FY 2023/24 FY 2023/24 FY 2023/24 FY 2023/24
Rs Rs Rs Rs 
1 2 3 4

*UDQW���'HVWLQDWLRQ�0DUNHWLQJ ������������ ������������ ������������� �����������

Grant - Operating Expenses 
incl. Revamping ������������ ������������ ����������� ������������

Grant - Low Season Campaign ����������� ����������� ����������� ����������

Grant - LFC Project ����������� ����������� ����������� �����������

Private Sector Contribution ���������� ���������� ���������� ����������

'LVSRVDO�RI�0RWRU�9HKLFOH� - - ������� �������

2WKHU�ΖQFRPH�  - ��������� ��������� ���������

Transportation Service Agreements  - ���������� ����������� -

Gain on Revaluation  -  - ���������� -

Total Revenue 796,000,000 833,800,000 830,934,818  804,423,718
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Statement of Comparison of Budget and  
$FWXDO�$PRXQWV�IRU�2SHUDWLQJ�([SHQVHV�
for the year ended 30 June 2024

ITEMS Original Budget Revised 
Budget

Actual 
Expenses  

(Cash Basis)

Variations Remarks

Rs Rs Rs

Administrative Expenses (A)

6WD΍�6DODULHV�	�(PROXPHQWV ���������� ���������� ���������� ���������� Claims received after year end

6WD΍�$OORZDQFHV�	�2WKHU�%HQHȴWV ������������ ������������ ��������� ���������� 6DYLQJV�RQ�DOORZDQFHV�	�2WKHU�%HQHȴWV

7UDYHOOLQJ�DQG�7UDQVSRUW���%XVIDUHV��7D[L�	�7UDYHO�*UDQW� ��������� ��������� ��������� ������� Claims received after year end

6WD΍�:HOIDUH ��������� ��������� ������� ������

Legal & Professional Fees ��������� ���������� ��������� ��������� Claims received after year end

&RQVXOWDQF\���1HWZRUN�ΖQIUDVWUXFWXUH ��������� ��������� ��������� -

ΖQFLGHQWDOV�	�2ɝFH�([SHQVHV ����������� ����������� ��������� �������� Claims received after year end

8WLOLWLHV���7HOHSKRQH��(OHFWULFLW\�	�:DWHU� ����������� ����������� ��������� �������� Claims received after year end

5HQW��2ɝFH��VWRUH��ΖQIRUPDWLRQ�&RXQWHU�	�3DUNLQJ� ����������� ����������� ��������� ��������

Running & Maintenance of Vehicles ����������� ����������� ��������� ��������� Claims received after year end

&RQWULEXWLRQV���3HQVLRQ��16)��)36�	�0HGLFDO� ����������� ����������� ��������� �������� Claims received after year end

7UDLQLQJ�RI�6WD΍ ��������� ��������� ������� �������

General Maintenance Plant & Non-Capitalised Assets ����������� ����������� ��������� ���������� Additional  Expenses incurred

Marketing & Other Expenses (B)

France ���������� ���������� ���������� ������������ Claims received after year end

UK ���������� ���������� ���������� ����������� Claims received after year end

ΖWDO\ ���������� ���������� ���������� ����������� Claims received after year end

Germany ���������� ���������� ���������� ����������� Claims received after year end

Reunion ���������� ���������� ���������� ��������� Claims received after year end

South Africa ���������� ���������� ���������� ����������� Claims received after year end

Switzerland ���������� ���������� ���������� ����������� Claims received after year end

ΖQGLD� ���������� ���������� ���������� ����������� Claims received after year end

China ���������� ��������� ��������� ����������� Claims received after year end

Spain ���������� ���������� ���������� ����������� Claims received after year end

Russia ��������� ���������� ��������� ����������� Claims received after year end

Australia ��������� ��������� ��������� ��������� Claims received after year end

U.A.E / Middle East ���������� ���������� ���������� ����������� Claims received after year end

$IULFD�	�ΖQGLDQ�2FHDQ�&RXQWULHV ��������� ��������� ������� ��������� Claims received after year end

Belgium 
Netherland
Luxemburg ���������� ���������� ���������� ��������� Claims received after year end

Sweden
Norway/Finland
'HQPDUN

��������� ��������� ��������� ��������� Additional Expenses incurred

Japan ������� - - -

Singapore ������� ������ - ������ Projects not carried out.

Malaysia ��������� ������� ������� ������� Claims received after year end

South Korea ������� ��������� ��������� ������� Claims received after year end

Others - Eur/Asia/America ��������� ��������� ��������� ��������� Claims received after year end

Austria/Czech/Poland/Hungary/ Romania ���������� ���������� ���������� ��������� Claims received after year end

Website/E-Marketing ���������� ���������� ���������� ��������� Claims received after year end

0Ζ&(��&UXLVH��*ROI��0HGLFDO�	�:HGGLQJ�SURPRWLRQ ��������� ��������� ��������� 226

Communication & Promotional Tools ���������� ��������� ��������� ��������� Claims received after year end

Worldly  Events / Local Events (incl Golf) ���������� ���������� ���������� ������� Claims received after year end

Small and Medium Entreprises ��������� ��������� ������� ����������� Claims received after year end

Mauritius Now Campaign ���������� ���������� ���������� ���������� Additional  Expenses incurred

Low Season Campaigns ����������

Total Administrative Expenses (A) ���������� ���������� ����������

Total Marketing & Low Season (B) ����������� ����������� �����������

LFC Project ����������� ����������� �����������

Total Budget, Estimates & Actual Revenue Cash Basis  771,000,000  813,304,585  746,315,587 

Benelux

Scandinavian
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6WDWHPHQW�6KRZLQJ�5HFRQFLOLDWLRQ�RI�$FWXDO�
&DVK�)ORZV�ZLWK�%XGJHW
for the year ended 30 June 2024

30 June 2024
Statement of Reconciliation of Actual Expenses with Cash Flows Rs
Actual amount on comparable basis as presented in the Budget & Actual Comparative statement �������������

Capital Expenditure ����������

�������������

Less:-
Prepayments ������������

�������������

%DVLV�'L΍HUHQFHV
Non-Budgeted Items 

Financial Charges ���������

Reversal of Prepayments ���������

Provisions & Accruals
Sick Leave �������

3DVVDJH�%HQHȴWV� �������

Vacation Leave �������

Adjustments for Creditors ����������

5HWLUHPHQW�%HQHȴW�2EOLJDWLRQV ���������

Non Cash Items:
'HSUHFLDWLRQ�	�$PRUWLVDWLRQ ���������

%DG�'HEWV ���������

$VVHWV�ZULWWHQ�R΍ �����

Actual amount in the Statement of Financial Performance  838,074,141 

Statement of Reconciliation of Actual Revenue with Cash Flows Rs
Actual amount on comparable basis as presented in the Budget & Actual comparative Statement �������������

Basis Diferrences
Non cash Items:
Trade Service Agreements ������������

Revaluation Gain ����������

Actual amount in the Statement of Financial Performance  830,934,818 
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1RWHV�WR�WKH�)LQDQFLDO�6WDWHPHQWV
for the year ended 30 June 2024

1. THE REPORTING ENTITY

 The Mauritius Tourism Promotion Authority is a 
corporate body established under the Mauritius 
Tourism Promotion Authority Act No.5 of 1996.

 The main objectives of the Authority are to promote 
Mauritius abroad as a tourist destination by:

 (i) conducting advertising campaigns and participating  
� �LQ�WRXULVP�IDLUV��DQG
(ii) RUJDQLVLQJ�� LQ�FROODERUDWLRQ�ZLWK� WKH� ORFDO� WRXULVP�

LQGXVWU\��SURPRWLRQDO�FDPSDLJQV�DQG�DFWLYLWLHV� LQ�
Mauritius and abroad

(iii) to initiate such action as may be necessary to 
promote cooperation with other tourism agencies 

(iv) to conduct research into market trends and market 
opportunities and disseminate such information 
and other relevant statistical data on Mauritius 
and 

(v) to advise the Minister on all matters relating to the 
promotion of tourism.

2. BASIS OF PREPARATION

 The Financial Statements of the MTPA have been 
SUHSDUHG� LQ�DFFRUGDQFH�ZLWK� WKH� ΖQWHUQDWLRQDO�3XEOLF�
6HFWRU� $FFRXQWLQJ� 6WDQGDUGV� �Ζ36$6V�� LVVXHG� E\� WKH�
ΖQWHUQDWLRQDO�3XEOLF�6HFWRU�$FFRXQWLQJ�%RDUG��Ζ36$6%��
ZKLFK� LV� D� %RDUG� RI� WKH� ΖQWHUQDWLRQDO� )HGHUDWLRQ� RI�
$FFRXQWDQWV�&RPPLWWHH��Ζ)$&��� 

 :KHUH�DQ� Ζ36$6�GRHV�QRW�DGGUHVV�D�SDUWLFXODU� LVVXH��
WKH� DSSURSULDWH� ΖQWHUQDWLRQDO� )LQDQFLDO� 5HSRUWLQJ�
6WDQGDUGV� �Ζ)56V�� DQG� ΖQWHUQDWLRQDO� $FFRXQWLQJ�
6WDQGDUGV� �Ζ$6V�� RI� WKH� ΖQWHUQDWLRQDO� $FFRXQWLQJ�
6WDQGDUGV�%RDUG��Ζ$6%��DUH�DSSOLHG�

 The Financial Statements have been prepared under 
the historical cost and on a going-concern basis and 
the accounting policies have been applied consistently 
throughout the period. 

 The preparation of the Financial Statements is 
LQ� FRQIRUPLW\� ZLWK� Ζ36$6� DQG� JHQHUDOO\� DFFHSWHG�
accounting practices which require the use of estimates 
DQG� DVVXPSWLRQV� WKDW� D΍HFW� WKH� UHSRUWHG� DPRXQWV�
of assets and liabilities at the date of the Financial 
Statements and the reported amounts of revenue and 
expenses during the reporting period.

 ΖQ� WKH�DSSOLFDWLRQ�RI� WKH�073$ȇV� bDFFRXQWLQJ�SROLFLHV��
ZKLFK�DUH�GHVFULEHG�LQ�1RWH����PDQDJHPHQW�LV�UHTXLUHG�
WR� PDNH� MXGJHPHQWV�� HVWLPDWHV� DQG� DVVXPSWLRQV�
about the carrying amounts of assets and liabilities 
that are not readily apparent from other sources. 
The estimates and associated assumptions are based 
on historical experience and other factors that are 
FRQVLGHUHG� WR� EH� UHOHYDQW�� $FWXDO� UHVXOWV� PD\� GL΍HU�
from these estimates. The estimates and underlying 
assumptions are reviewed on an ongoing basis.

 Revisions to accounting estimates are recognised 
in the period in which the estimate is revised if the 
HVWLPDWH�D΍HFWV�RQO\�WKDW�SHULRG�RU�LQ�WKH�SHULRG�RI�WKH�
UHYLVLRQ�DQG�IXWXUH�SHULRGV�LI�WKH�UHYLVLRQ�D΍HFWV�ERWK�
FXUUHQW�DQG�IXWXUH�SHULRGV��(VWLPDWHV�LQFOXGH��EXW�DUH�
QRW� OLPLWHG� WR� IDLU� YDOXDWLRQ� RI� LQYHQWRULHV�� DFFRXQWV�
UHFHLYDEOHV�� DFFUXHG� FKDUJHV�� FRQWLQJHQW� DVVHWV� DQG�
OLDELOLWLHV� DQG� WKH� GHJUHH� RI� LPSDLUPHQW� RI� SURSHUW\��
plant and equipment.

 The Financial Statements are presented in Mauritian 
Rupees.

3.  ADOPTION OF IPSAS

 The Financial Statements have been prepared ni 
DFFRUGDQFH� ZLWK� DQG� FRPSO\� ZLWK� WKH� ΖQWHUQDWLRQDO�
3XEOLF�6HFWRU�$FFRXQWLQJ�6WDQGDUGV� �Ζ36$6�� LVVXHG�E\�
WKH� ΖQWHUQDWLRQDO�3XEOLF� 6HFWRU�$FFRXQWLQJ�6WDQGDUGV�
%RDUG��Ζ36$6%��

�L��� 7KHIROORZLQJ� Ζ36$6V� EHFDPH� H΍HFWLYH� RQ� �� -DQXDU\�
������ DQG� KDYH� EHHQ� DGRSWHG� E\� WKH� 073$� LQ� WKH�
preparation ofthe Financial Statements for the 
ȴQDQFLDO�\HDU�HQGHG����-XQH������
Ζ36$6������)LQDQFLDO�ΖQVWUXPHQW�
Ζ36$6������6RFLDO�%HQHȴW

�LL�� 1HZ�Ζ36$6�ZHUH�LVVXHG�WR����-XQH�������EXW�KDYH�QRW�
yet been adopted by the MTPA:

 

 Management has assessed that adoption of these 
Ζ36$6V� ZLOO� QRW� VLJQLȴFDQWO\� LPSDFW� WKH� )LQDQFLDO�
Statements ofthe MTPA at 30 June 2024. 

4.  MEASUREMENT BASE

 The accounting principles recognised as appropriate 
IRU� WKH� PHDVXUHPHQW� DQG� UHSRUWLQJ� RI� WKH� ȴQDQFLDO�
SHUIRUPDQFH��FDVK�ȵRZV��DQG�ȴQDQFLDO�SRVLWLRQ�RQ�DQ�
accrual basis using historical cost are followed in the 
SUHSDUDWLRQ�RI�WKH�ȴQDQFLDO�VWDWHPHQWV��

IPSAS Issued in (΍HFWLYH�'DWH
43 - Leases January 2022 1 January 2025

44 - Non-Current Asset Held for Sale May 2022 1 January 2025

�����3URSHUW\��3ODQW�DQG�(TXLSPHQW May 2023 1 January 2025

46 - Measurement May 2023 1 January 2025

47 - Revenue May 2023 1 January 2026

48 - Transfer Expenses May 2023 1 January 2026

�����5HWLUHPHQW�%HQHȴWV November 2023 1 January 2026
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1RWHV�WR�WKH�)LQDQFLDO�6WDWHPHQWV
for the year ended 30 June 2024

5.  STATEMENT OF FINANCIAL PERFORMANCE AND 
CASH FLOW STATEMENT

 7KH� 6WDWHPHQW� RI� )LQDQFLDO� 3HUIRUPDQFH� FODVVLȴHV�
expenses on the basis of their nature.  The Cash 
Flow Statement has been prepared using the indirect 
method.

6.  ACCOUNTING PERIOD

 7KH�)LQDQFLDO�6WDWHPHQWV�IRU�WKH�FXUUHQW�ȴQDQFLDO�\HDU�
have been prepred for the twelve months ended 30 
June 2024.

7.  BUDGET INFORMATION

� 7KH� %XGJHW� (VWLPDWHV� DUH� SUHSDUHG� RQ� FDVK� EDVLV��
FODVVLI\�E\�QDWXUH�RI�H[SHQVHV��FRYHU�WKH�)LQDQFLDO�<HDU�
1 July 2023 to 30 June 2024. The Financial Statements 
have been prepared on accrual basis. As a result 
RI� DGRSWLRQ� RI� FDVK� EDVLV� IRU� EXGJHWLQJ� SXUSRVHV��
additional Statement of Comparison of Budget 
and Actual amount spent on cash basis have been 
prepared together with Statement of Reconciliation of 
Actual Revenues with Cash Flows.

8.  ACCOUNTING POLICIES

(a)  Revenue Recognition

Revenue from Non-Exchange Transactions

Assets and revenues arising from transfer transactions 
are recognised in accordance with the requirements 
RI�Ζ36$6�����5HYHQXH�IURP�1RQ�([FKDQJH�7UDQVDFWLRQV�
(Taxes and Transfers) as from 1 January 2014.

Transfers from other government entities

Revenues from non-exchange transactions with other 
government entities are measured at fair value and 
UHFRJQLVHG� RQ� REWDLQLQJ� FRQWURO� RI� WKH� DVVHW� �FDVK��
JRRGV�� VHUYLFHV� DQG� SURSHUW\�� LI� WKH� WUDQVIHU� LV� IUHH�
from conditions and it is probable that the economic 
EHQHȴWV� RU� VHUYLFH� SRWHQWLDO� UHODWHG� WR� WKH� DVVHW�ZLOO�
ȵRZ� WR� WKH� $XWKRULW\� DQG� FDQ� EH�PHDVXUHG� UHOLDEO\��
:KHUH� D� WUDQVIHU� LV� VXEMHFW� WR� FRQGLWLRQV� WKDW�� LI�
XQIXOȴOOHG�� UHTXLUH� WKH� UHWXUQ� RI� WKH� WUDQVIHUUHG�
UHVRXUFHV��WKH�$XWKRULW\�UHFRJQLVHV�D�OLDELOLW\�XQWLO�WKH�
FRQGLWLRQ�LV�IXOȴOOHG�

Government contribution for recurrent expenditure is 
recognised in the Statement of Financial Performance 
in the year to which it relates. 

Revenue from Exchange Transactions

&RQWULEXWLRQ� IRU� SDUWLFLSDWLRQ� LQ� IDLUV�� URDGVKRZV��
events and tickets received under Transportation 
Service Contracts are recognised in the Statement of 

Financial Performance in the year to which they relate.

Same treatment is applied to other income from 
RSHUDWLRQ��UHVXOWLQJ�IURP�QRUPDO�FRXUVH�RI�DFWLYLWLHV�

(b)  Property, Plant and Equipment

3URSHUW\��3ODQW�DQG�(TXLSPHQW�DUH�VWDWHG�DW�FRVW��QHW�
RI�DFFXPXODWHG�GHSUHFLDWLRQ��'HSUHFLDWLRQ�LV�SURYLGHG�
RQ�D�VWUDLJKW�OLQH�EDVLV�VR�DV�WR�ZULWH�R΍�WKH�GHSUHFLDEOH�
value of the assets over their estimated useful lives. 
The annual rates used for that purpose are as follows: 

Class of Assets Annual Rate (%)
� ΖPSURYHPHQW�WR�%XLOGLQJ� ������
 Furniture & Fittings 10.00 
 Motor Vehicles 12.50 
� 2ɝFH�(TXLSPHQW� ������
� &RPSXWHU�	�2WKHU�Ζ7�(TXLSPHQW� ������
 

$� IXOO� \HDUȇV� GHSUHFLDWLRQ� LV� FKDUJHG� RQ� ȴ[HG� DVVHWV�
DFTXLUHG� GXULQJ� WKH� \HDU�� LUUHVSHFWLYH� RI� WKH� GDWH� RI�
purchase. No depreciation will be charged in the year 
of disposal.

*DLQV� DQG� ORVVHV� RQ� GLVSRVDO� RI� 3URSHUW\�� 3ODQW� DQG�
(TXLSPHQW�DUH�GHWHUPLQHG�E\�WKH�GL΍HUHQFH�EHWZHHQ�
the carrying values of the assets and their disposal 
proceeds and is accounted for in the Statement of 
Financial Performance in determining operating 
VXUSOXV�RU�GHȴFLW�

Assets less than� 5V� ������ SHU� LWHP� DUH� H[SHQVHG� WR�
the Statement of Financial Performance in the year in 
which they are incurred.

Fully depreciated assets which are still in use are 
revalued at fair value and accounted in a revaluation 
reserve account.

(c)  Leases
Rentals payable under operating leases are charged to 
income on an accrual basis.

The future minimum lease payments under non-
cancellable operating leases in the aggregate and for 
each of the following periods are as follows:
(i)  Not later than one year: 5V�����������
�LL��� /DWHU�WKDQ�RQH�\HDU�DQG�QRW�ODWHU�WKDQ�ȴYH�\HDU�LV�

Nil.
�LLL��� /DWHU�WKDQ�ȴYH�\HDUV�LV�1LO�

(a) Total contingent rents recognised in the 
Statement of Financial Performance for period 
HQGHG����-XQH������ZDV�5V�����������

�E�� 073$� KLUHG� �WK� 	� �WK� ȵRRU� ������ VT� IW�� DQG�
Mezzanine (860 sq ft) for period 1 July 2023 to 30 
June 2024 with Jolima Ltd.

The Authority also rents a counter at the SSR 
ΖQWHUQDWLRQDO�$LUSRUW�ZLWK�$72/�
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8.  ACCOUNTING POLICIES (continued)

(d)  Inventories 

ΖQYHQWRULHV�FRPSULVH�PDLQO\�RI�SURPRWLRQDO�PDWHULDOV�
which are valued at the lower of cost and net realisable 
value. Cost is based on the invoiced value of materials 
RQ� ȴUVW� LQ� ȴUVW� RXW� EDVLV�� 7KH� FDUU\LQJ� DPRXQW� RI�
inventories is recognised as an expense in the 
period when these inventories are used in respect of 
promotional activities. 

 
�H��� (PSOR\HH�%HQHȴWV�

�L��� 'HȴQHG�%HQHȴW�3ODQ

 The Authority is made under the Statutory Bodies 
3HQVLRQ� )XQG� $FW�� DV� VXEVHTXHQWO\� DPHQGHG�� 7KH�
6FKHPH� LV� D� 'HȴQHG� %HQHȴW� 3ODQ� IXQGHG� E\� WKH�
Mauritius Tourism Promotion Authority and its assets 
DUH� PDQDJHG� E\� WKH� 6WDWH� ΖQVXUDQFH� &RPSDQ\� RI�
0DXULWLXV��6Ζ&20��/WG��

� 7KH�SUHVHQW� YDOXH�RI� D� GHȴQHG�EHQHȴW� REOLJDWLRQ� LV�
WKH�SUHVHQW�YDOXH��ZLWKRXW�GHGXFWLQJ�DQ\�SODQ�DVVHWV�
of expected future payments required to settle the 
obligation resulting from employee in service in the 
current and prior periods.

� 7KH� GHȴFLW� RU� VXUSOXV� LV� WKH� SUHVHQW� YDOXH� RI� WKH�
GHȴQHG� EHQHȴW� REOLJDWLRQ� OHVV� WKH� IDLU� YDOXH� RI� SODQ�
assets (if any).

�LL��� 'HȴQHG�&RQWULEXWLRQ�3ODQ�

7KH�3XEOLF�3HQVLRQ�'HȴQHG�3HQVLRQ�6FKHPH�ZDV�VHW�
up after amendment to the Statutory Bodies Pension 
)XQGV� $FW� ������ IXUWKHU� WR� UHFRPPHQGDWLRQV� RI� WKH�
PRB Report 2013.

$V� IURP� -DQXDU\�������DOO�QHZ�HQWUDQWV�ZKR� MRLQHG�D�
VWDWXWRU\�ERG\�PXVW�DOVR�MRLQ�WKH�'HȴQHG�&RQWULEXWLRQ�
Scheme with employee contribution amounting to 6% 
and employer contribution at 12%.

(iii)  Family Protection Scheme

 A separate Family Protection Scheme exists at the 
Mauritius Tourism Promotion Authority whereby 
4% of the monthly salary of each employee on the 
permanent and pensionable establishment is paid to 
WKH�6WDWH�ΖQVXUDQFH�&RPSDQ\�RI�0DXULWLXV��6Ζ&20��/WG�
which manages the scheme.  The Mauritius Tourism 
Promotion Authority contributes 2% and the remaining 
���E\�HDFK�HPSOR\HH���ΖQ�FDVH�RI�GHDWK�RI�DQ�HPSOR\HH��
DQ�DPRXQW�WKDW�LV�DFWXDULDOO\�GHWHUPLQHG��LV�SDLG�WR�WKH�
estate of the deceased person in accordance with the 
terms and conditions of the scheme.  

(iv)  Vacation Leave

 Provision is made for the estimated liability in respect 
of vacation leave as accumulated by the employee for 
a maximum of 210 working days. 

(v) Sick Leave Entitlement

(PSOR\HHV�HQWLWOHPHQW�WR�EDQN�VLFN�OHDYHV�DV�GHȴQHG�
in the PRB Report are recognised as and when they 
accrue to employees. Employees are allowed to 
accumulate sick leave not taken at the end of each 
calendar year up to a maximum of 110 days in a sick 
leave bank. The balance of the bank sick leave is valued 
at the end of the Statement of Financial Position date 
DQG� LV� UHFRJQLVHG� DV� (PSOR\HH� %HQHȴWV� XQGHU� 1RQ�
Current Liabilities.

�YL��� 3DVVDJH�%HQHȴWV�

A provision is made for the estimated liability for 
SDVVDJH� EHQHȴWV�� 7KH� SDVVDJH� EHQHȴWV� DUH� YDOXHG�
at year end and are included under the item. 
Current Liabilities as Provisions and Other Liabilities. 

(f)  Receivables 

Receivables are initially recognised at fair value. A 
provision for impairment of accounts receivable is 
established when there is objective evidence that 
Mauritius Tourism Promotion Authority will not be 
able to collect all amounts due according to the original 
terms of receivables. 

(g)  Cash and Cash Equivalents 

 Cash comprises cash at bank and in hand and demand 
deposits. Cash equivalents are short-term highly 
liquid investments that are readily convertible to 
known amounts of cash and which are subject to an 
LQVLJQLȴFDQW�ULVN�RI�FKDQJH�LQ�YDOXH�

 The Authority operates one credit Card in the name 
DQG�FXVWRG\�RI�WKH�'LUHFWRU��7KH�FUHGLW�FDUG�OLPLW�LV�5V�
��������DV�DXWKRULVHG�E\�WKH�073$�%RDUG�RI�'LUHFWRUV���
ΖW�LV�PDLQO\�XVHG�IRU�WKH�RQ�OLQH�SD\PHQWV�IRU�SURMHFWV�
under E-Marketing and for settlement of bills on behalf 
of MTPA while on mission abroad.

(h)  Payables 

Payables do not carry any interest and are stated at 
their cost which approximate to fair value.
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8.  ACCOUNTING POLICIES (continued) 

(i) Provisions 

 A provision is recognised in the Statement of Financial 
Position when Mauritius Tourism Promotion Authority 
has a legal or constructive obligation as result of a past 
HYHQW�DQG�LW� LV�SUREDEOH�WKDW�DQ�RXWȵRZ�RI�HFRQRPLF�
EHQHȴWV� ZLOO� EH� UHTXLUHG� WR� VHWWOH� WKH� REOLJDWLRQ��
Provisions are reviewed at each Statement of Financial 
3RVLWLRQ�GDWH�DQG�DUH�DGMXVWHG� WR� UHȵHFW� WKH� FXUUHQW�
best estimate.

(j) Intangible Assets

ΖQWDQJLEOH�$VVHWV�ZKLFK�FRPSULVH�FRPSXWHU�VRIWZDUH�
on acquisition and websites will be initially recorded at 
cost and will be amortised using straight line method 
over its estimated useful life of 4 years. The assets will 
be assessed for impairment every year and the carrying 
value amount will be reviewed annually and adjusted 
for impairment where it is considered necessary. 

(k)  Foreign Currencies 

Monetary assets and liabilities denominated in foreign 
currencies are translated at the rate of exchange 
prevailing at the Statement of Financial Position date. 
Transactions in foreign currencies are recorded at the 
SUHYDLOLQJ�UDWHV�RQ�D�GDLO\�EDVLV��$OO�GL΍HUHQFHV�DULVLQJ�
from the transactions of foreign currencies are taken 
to the Statement of Financial Performance. 

(l)     Comparative Information

 Comparative information has been restated or 
UHFODVVLȴHG��DV�QHFHVVDU\��WR�FRQIRUP�WR�FXUUHQW�\HDUȇV�
presentation.  The comparative information covers the 
period 1 July 2022 to 30 June 2023 while the current 
Financial Statements cover the period 1 July 2023 to 30 
June 2024.

(m)  Risk Management Policies 

 MTPA adopts a conservative approach to risk 
PDQDJHPHQW�� $� GHVFULSWLRQ� RI� WKH� VLJQLȴFDQW� ULVN�
factors is given below together with the relevant risk 
management policies.

�L�� 2SHUDWLRQDO�5LVN�0DQDJHPHQW�

� 2SHUDWLRQDO�ULVN��ZKLFK�LV�LQKHUHQW�LQ�DOO�RUJDQLVDWLRQV�
DFWLYLWLHV��LV�WKH�ULVN�RI�ȴQDQFLDO�ORVV��LQVWDELOLW\�DULVLQJ�
IURP�IDLOXUHV�LQ�LQWHUQDO�FRQWUROV��RSHUDWLRQDO�SURFHVVHV�
RU� WKH� V\VWHP� WKDW� VXSSRUWV� WKHP�� ΖW� LV� UHFRJQLVHG�

that such risks can never be entirely eliminated and 
the costs of controls in minimising these risks may 
RXWZHLJK�WKH�SRWHQWLDO�EHQHȴWV��

(ii)  Fair Value

 The Board considers that the carrying amounts of 
073$ȇV� ȴQDQFLDO� DVVHWV� DQG� OLDELOLWLHV� DSSUR[LPDWH�
their fair value.

(iii)  Credit Risks 

 These are incurred from receivables. The Authority 
manages its exposure to credit risks through the 
application of relevant receivables control measures.

 The Authority does not require any collateral or 
security as support for its local receivables due to the 
ORZ�ULVN�DVVRFLDWHG�ZLWK� WKHLU� UHDOLVDWLRQ��+RZHYHU��D�
VLJQLȴFDQW� OHYHO� RI� ULVN� LV� DVVRFLDWHG�ZLWK� UHFHLYDEOHV�
from overseas. The Authority is doing its level best to 
mitigate such risks but some of the risk elements are 
outside the control of the Authority.

(iv)  Interest Rate Risks 

 MTPA is not exposed to any interest rate risk on car 
ORDQV�WR�VWD΍�DV�LW�LV�JRYHUQPHQW�VHFXUHG��

(v)  Liquidity Risks 

 The liquidity risk is the risk that MTPA will not be 
DEOH�WR�PHHW� LWV�ȴQDQFLDO�REOLJDWLRQV�DV�WKH\�IDOO�GXH��
MTPA’s approach to managing liquidity is to ensure 
WKDW� LW�ZLOO�DOZD\V�KDYH�VXɝFLHQW� OLTXLGLW\� WR�PHHW� LWV�
liabilities when they become due without incurring 
unacceptable losses or risking damage to the MTPA’s 
reputation.

�YL��� )RUHLJQ�&XUUHQF\�([FKDQJH�5LVNV

 Expenses for promotional activities are incurred in 
FXUUHQFLHV� RWKHU� WKDQ� WKH� IXQFWLRQDO� &XUUHQF\�� WKH�
0DXULWLDQ�5XSHH��$V�D�FRQVHTXHQFH��073$�LV�H[SRVHG�
WR� IRUHLJQ� H[FKDQJH� ULVN� DULVLQJ� IURP� ȵXFWXDWLRQ� RI�
currency exchange rates.
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 Software Costs:  Website  Total 
 Rs   Rs  

At 1 July 2023 ������������ ������������

Additions  -    -   

At 30 June 2024 ������������ ������������

Amortisation:
At 1 July 2023 ����������� �����������

Charge for the year ����������� �����������

At 30 June 2024 ����������� �����������

 Net Book Value 
 At 30 June 2024  2,456,380  2,456,380 

 At 30 June 2023 ����������� �����������

9. PROPERTY, PLANT AND EQUIPMENT

10. INTANGIBLE ASSETS

Improvement   Furniture  Motor �2ɝFH�  Computer 

 to Buildings  &  Fittings  Vehicles  Equipment  & Other IT Others Total
  Equipment 

 Rs   Rs   Rs   Rs   Rs   Rs   Rs  
Cost 
At 1 July 2023 ��������� ����������� ������������ ����������� ����������� �������� ������������

Additions  -   �������� �������� �����������  -   �����������

Revaluation of Assets ������� �������� ��������� ���������

'LVSRVDO�RI�$VVHVWV ������������

$VVHWV�:ULWWHQ�2΍ ���������� ��������� ��������� ���������� ����������  -   ������������

 At 30 June 2024 ��������� ����������� ������������ ����������� ����������� �������� ������������

Depreciation 
At 1 July 2023 ��������� ��������� ������������ ����������� �����������  -   ������������

Charge for the year �������� ��������� ����������� ��������� �����������  -   �����������

'LVSRVDO�RI�$VVHVWV ������������

$VVHW�:ULWWHQ�2΍� ���������� ��������� ��������� ���������� ����������  -   ������������

At 30 June 2024 ��������� ����������� ����������� ����������� �����������  -   ������������

Net Book Value 
At 30 June 2024  34,186  798,902  1,668,750  430,585  1,495,558  46,400  4,474,382 
At 30 June 2023 �������� ��������� ����������� ��������� ����������� �������� �����������
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11. CASH AND CASH EQUIVALENTS
Cash and cash equivalents held by the Authority at the reporting date are as 
follows:

Year ended Year ended
30 June 2024 30 June 2023

Rs Rs

Cash at Bank  100,723,735 �������������

Outstanding payments  (3,162,451) ������������

 97,561,284 ������������

7KH�IDLU�YDOXH�RI�FDVK�LV�5V�������������DQG�WKH�RSHUDWLRQDO�FUHGLW�FDUG�RI�073$�VKRZHG�D�FUHGLW�RI�5V��������DV�DW����-XQH������

12. INVENTORIES 30 June 2024 30 June 2023
%URFKXUHV��0DSV�	�2WKHUV  750,975 ���������

Handicrafts & Others  785,480 ���������

 1,536,455 �����������

13. RECEIVABLES & PREPAYMENTS 30 June 2024 30 June 2023
5HFHLYDEOHV�IURP�([FKDQJH�7UDQVDFWLRQV
Receivables  13,645,389 ������������

'HSRVLWV  107,006 ���������

Car Loan Receivable  1,960,942 ���������

 15,713,336 ������������

Prepayments  5,805,588 �����������

Total Receivables & Prepayments  21,518,924 ������������

14. ACCUMULATED FUND 30 June 2024 30 June 2023
Balance at 1 July 2023  (105,515,556) ��������������

�'HȴFLW����6XUSOXV�IRU�WKH�\HDU�  (7,139,323) ������������

Prior Year Adjustments  (4,915,954) ����������

Measurement of Pension in NAE  (1,052,145) ������������

Revaluation Reserve  215,960 ���������

Balance at 30 June 2024  (118,407,017) ��������������
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Year ended Year ended
30 June 2024 30 June 2023

Rs Rs
15. PROVISIONS & OTHER LIABILITIES

3DVVDJH�%HQHȴWV  3,182,757 �����������

Vacation Leave  10,169,367 �����������

Legal Proceedings  2,587,827 �����������

Car Loan Payable  1,960,942 ���������

Legal fees : Covid-19  10,000,000 ������������

$OORZDQFHV�IRU�'RXEWIXO�'HEWV 11,020,141  - 

5HIXQGDEOH�'HSRVLWV�  41,000 ��������

 38,962,033 ������������

16. REVENUE FROM NON-EXCHANGE TRANSACTIONS 30 June 2024 30 June 2023
 Grant received from Government 

Promotional Activities  447,306,940 �������������

Administrative Expenses (incl: Consultancy)  70,610,000 ������������

Low Season Campaigns  49,326,169 ������������

LFC Project  194,645,803 �������������

BLJ Project  - �����������

Total Grant Received (Accountant-General)  761,888,912 �������������

17.  REVENUE FROM EXCHANGE TRANSACTIONS 
 (a)  PRIVATE SECTOR CONTRIBUTIONS 30 June 2024 30 June 2023

)DLUV��5RDGVKRZV��(YHQWV��HWF�  38,271,600 ������������

Transportation Service Contracts  20,762,995 ������������

 59,034,595 ������������

(b) OTHER INCOME 
Revaluation Gain  5,748,105 �����������

Vat Refunds & Others  3,298,706 �����������

'LVSRVDO�3URFHHGV�  964,500  - 

 10,011,311 �����������

TOTAL  69,045,906 ������������

18. PAYABLES 30 June 2024 30 June 2023
Accruals: Promotional  50,273,692 ������������

Accruals: Administrative  1,514,404 �����������

 51,788,096 ������������
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Year ended Year ended
30 June 2024 30 June 2023

Rs Rs
19.  ADMINISTRATIVE EXPENSES

 STAFF COSTS 

�6WD΍�6DODULHV�	�(PROXPHQWV�  25,173,298 ������������

�6WD΍�$OORZDQFHV�	�2WKHU�%HQHȴWV�  12,165,674 ������������

 Travelling & Transport  5,014,295 �����������

 Pension Costs  11,163,880 �����������

 Contributions  3,261,741 �����������

�6WD΍�:HOIDUH�  334,365 ���������

�7UDLQLQJ�RI�6WD΍�  156,300 ���������

 57,269,553 ������������

 OTHER ADMINISTRATIVE EXPENSES 
 Rent   4,502,886 �����������

 Utilities  1,693,710 �����������

�ΖQFLGHQWDO�	�2ɝFH�([SHQVHV�  3,396,245 �����������

 Motor Vehicles Running Expenses  1,885,138 �����������

 Legal & Professional Fees  787,391 �����������

�&RQVXOWDQF\���1HWZRUN�ΖQIUDVWUXFWXUH  1,610,000 -

 Board Member Fees  840,000 ���������

 Other Committee Fees   1,782,418 �����������

 General Maintenance & Others  1,661,542 �����������

 18,159,330 ������������

 75,428,883 ������������
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Year ended Year ended
30 June 2024 30 June 2023

Rs Rs
20. PROMOTIONAL EXPENSES

Public Relations Contracts  145,799,371 �������������

Advertising Campaigns  38,190,376 ������������

Fairs / Workshops / Roadshows & Others  141,943,608 �������������

E-Marketing  22,790,099 ������������

Educationals & Public Relations  36,464,911 ������������

Worldly / Local Events  86,163,979 ������������

Communication & Promotional Tools  6,219,986 �����������

Small and Medium Entreprises  1,066,143 �����������

0Ζ&(��&UXLVH�	�2WKHUV�  3,437,684 �����������

Low Season Campaigns  48,893,764 ������������

LFC Project  204,851,500 �������������

Mauritius Now Campaign  24,772,440 ������������

Covid-19 Expenses  - ���������

 760,593,861 ������������

23. KEY MANAGEMENT PERSONNEL
7KH�PDQDJHPHQW�RI�WKH�073$�LV�FDUULHG�RXW�E\�WKH�NH\�SHUVRQQHO�LQFOXGLQJ�WKH�'LUHFWRU��+HDGV�RI�6HFWLRQV�DQG�
RWKHU�VHQLRU�VWD΍V�ZKR�DUH�UHVSRQVLEOH�IRU�SODQQLQJ��GLUHFWLQJ�DQG�FRQWUROOLQJ�WKH�DFWLYLWLHV�RI�WKH�RUJDQLVDWLRQ��7KH�
aggregate remuneration of key management personnel was Rs 16.59 M for the period ending 30 June 2020

30 June 2020 30 June 2019
Rs Rs

'LUHFWRU��1 on Contract)  1,737,661 ����������

Head of Sections (4 on substantive Capacity) 2,772,182 ����������

2WKHU�6HQLRU�6WD΍V�����RQ�VXEVWDQWLYH�&DSDFLW\�DQG���RQ�&RQWUDFW�  12,075,639 ������������

TOTAL  16,585,482 �����������

BOARD OF DIRECTORS REMUNERATION
Chairperson fees  355,239 ���������

Board members fees 124,920 �������

TOTAL  480,159 ��������

1RWHV�WR�WKH�)LQDQFLDO�6WDWHPHQWV
for the year ended 30 June 2020

30 June 2024 30 June 2023
21. EMPLOYEE BENEFITS

Provision as at 30 June 2024  9,674,540 �����������

 9,674,540 �����������

Provision has been made for accumulated sick leaves and current year sick leaves entitlement.

22. LOANS & RECEIVABLES
Loans comprise advances made to eligible employees for the acquisition of Motorcars and

EHDU�LQWHUHVW�UDWHV�RI����DQG�UHSD\PHQW�WHUPV�YDU\�EHWZHHQ�ȴYH�WR�VHYHQ�\HDUV�

30 June 2024 30 Jun 2023
Opening Balance Payable  811,042 ���������

Loans made during the year  1,417,400 ���������

Repayment of Car Loan  (267,500) ����������

 1,960,942 ���������

Amount payable within one year  (518,725) ����������

Amount payable after one year  1,442,217 ���������
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Year ended Year ended
30 June 2020 30 June 2019

Rs Rs
22. PROMOTIONAL AND COVID-19 EXPENSES

Advertising Campaigns 119,386,409 ������������

Public Relations Contracts 77,723,662 ������������

Fairs / Workshops / Roadshows & Others 82,473,514 ������������

Worldly / Local Events 83,914,251 �����������

E-Marketing 21,379,573 �����������

Educationals / Public Relations 15,713,187 �����������

Special Assignments 8,092,735 ����������

Communication & Promotional Tools 4,654,020 ����������

Promotion of Rodrigues 3,187,782 ����������

Low Season Campaigns 2,649,530 �����������

0Ζ&(��&UXLVH�	�2WKHUV� 2,597,237 ����������

Small and Medium Entreprises 1,192,451 ����������

Covid-19 214,163,199 -

637,127,550 ������������

24. KEY MANAGEMENT PERSONNEL
7KH�PDQDJHPHQW�RI�WKH�073$�LV�FDUULHG�RXW�E\�WKH�NH\�SHUVRQQHO�LQFOXGLQJ�WKH�'LUHFWRU��+HDGV�RI�6HFWLRQV�DQG�
RWKHU�VHQLRU�VWD΍V�ZKR�DUH�UHVSRQVLEOH�IRU�SODQQLQJ��GLUHFWLQJ�DQG�FRQWUROOLQJ�WKH�DFWLYLWLHV�RI�WKH�RUJDQLVDWLRQ��7KH�
aggregate remuneration of key management personnel was Rs 19.41 M for the period ending 30 June 2024

30 June 2024 30 June 2023
Rs Rs

'LUHFWRU  2,306,814 �����������

Head of Sections  3,502,655 �����������

2WKHU�6HQLRU�6WD΍V  13,602,584 ������������

TOTAL  19,412,053 ������������

BOARD OF DIRECTORS REMUNERATION
Chairperson  360,000 ���������

Board members  480,000 ���������

TOTAL  840,000 ���������

23. RELATED PARTY TRANSACTIONS

25. EVENTS AFTER THE REPORTING PERIOD

26. CLAIM FROM EX RESEARCH & DEVELOPMENT MANAGER 

)RU�WKH�SXUSRVHV�RI�WKHVH�ȴQDQFLDO�VWDWHPHQWV��SDUWLHV�DUH�FRQVLGHUHG�WR�EH�UHODWHG�WR�WKH�$XWKRULW\�LI�WKH\�KDYH�WKH�
DELOLW\��GLUHFWO\�RU�LQGLUHFWO\��WR�FRQWURO�WKH�$XWKRULW\�RU�H[HUFLVH�VLJQLȴFDQW�LQȵXHQFH�RYHU�WKH�$XWKRULW\�LQ�PDNLQJ�
ȴQDQFLDO�DQG�RSHUDWLQJ�GHFLVLRQ�RU�YLFH�YHUVD��7KLV�$XWKRULW\�KDG�QR�UHODWHG�SDUW\�WUDQVDFWLRQV�DV�DW����-XQH������

7KHUH�LV�QR�HYHQW�DIWHU�UHSRUWLQJ�SHULRG�ZKLFK�PD\�KDYH�D�PDWHULDO�H΍HFW�RQ�WKH�)LQDQFLDO�
Statements as at 30 June 2024.

7KH�([�5HVHDUFK�	�'HYHORSPHQW�0DQDJHU�DW�073$�KDG�HQWHUHG�D�FDVH�DJDLQVW�WKH�073$�IRU�XQMXVWLȴHG�WHUPLQDWLRQ�
RI�HPSOR\PHQW�DQG�LV�FODLPLQJ�GDPDJHV�WR�WKH�WXQH�RI�5V������������7KH�FDVH�ZDV�KHDUG�RQ����-XQH������E\�WKH�
Supreme Court of Mauritius in its appellate jurisdiction and judgement is reserved.
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27. RETIREMENT BENEFIT OBLIGATIONS 
(a) 'HȴQHG�%HQHȴW�6FKHPH��Ζ36$6�����

073$�RSHUDWHV�D�GHȴQHG�SHQVLRQ�EHQHȴW�VFKHPH�IRU�TXDOLI\LQJ�HPSOR\HHV�ZKLFK�LV�KHOG�DQG�DGPLQLVWHUHG�
LQGHSHQGHQWO\�E\�6Ζ&20�/WG���8QGHU�WKH�VFKHPH��WKH�HPSOR\HHV�DUH�HQWLWOHG�WR�UHWLUHPHQW�EHQHȴWV�XS�WR�D�
PD[LPXP�RI�WZR�WKLUGV�RI�WKHLU�ȴQDO�VDODU\�RQ�DWWDLQPHQW�RI�UHWLUHPHQW�DJH��7KH�VFKHPHV�LV�SDUWO\�IXQGHG�E\�
employees of the Authority and partly by MTPA. 

7KH�PRVW�UHFHQW�DFWXDULDO�YDOXDWLRQV�RI�WKH�SODQ�DVVHWV�DQG�WKH�SUHVHQW�YDOXH�RI�WKH�GHȴQHG�EHQHȴW�REOLJDWLRQ�
ZHUH�FDUULHG�RXW�DW����-XQH������E\�6Ζ&20�/WG�DV�SHU�Ζ36$6����$GRSWLRQ�

7KH�SODQ�LV�GHȴQHG�EHQHȴW�DUUDQJHPHQW�IRU�WKH�HPSOR\HHV�DQG�LW�LV�D�IXQGHG�SODQ���7KH�DVVHWV�RI�WKH�IXQGHG�
SODQ�DUH�KHOG�LQGHSHQGHQWO\�DQG�DGPLQLVWHUHG�E\�7KH�6WDWH�ΖQVXUDQFH�&RPSDQ\�RI�0DXULWLXV�/WG��

Year ended Year ended
Amounts recognised in Statement of Financial 30 June 2024 30 June 2023
Position at end of year: Rs Rs

'HȴQHG�EHQHȴW�REOLJDWLRQ  171,503,142 �������������

Fair value of plan assets  (25,973,369) �������������

Liability recognised in Statement of Financial Position at end of year  145,529,773 �������������

  

Amounts recognised in Statement of Financial Performance: 30 June 2024 30 June 2023
Service Cost:
Current service cost  3,330,268 �����������

(Employee contributions)  (932,195) ����������

Fund expenses  221,938 ���������

1HW�ΖQWHUHVW�H[SHQVH����ΖQFRPH�  7,797,294 �����������

P & L Charge  10,417,305 �����������

Remeasurement:
Liability (gain) / Loss  8,233,745 �����������

Assets (gain) / Loss  (785,148) ���������

Net Assets / Equity (NAE)  7,448,597 �����������

Total  17,865,902 ������������

Movements in liability recognised in Statement of Financial Position: 30 June 2024 30 June 2023
At start of year  136,468,493 �������������

Amount recognised in P & L  10,417,305 �����������

(Past Service Liability contribution)  (6,396,452) ������������

(Contributions paid by employer)  (2,408,170) ������������

Amount recognised in NAE  7,448,597 �����������

At end of year  145,529,773 �������������
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27. RETIREMENT BENEFIT OBLIGATIONS (continued)

Year ended Year ended

30 June 2024 30 June 2023

5HFRQFLOLDWLRQ�RI�WKH�SUHVHQW�YDOXH�RI�GHȴQHG�EHQHȴW�REOLJDWLRQ Rs Rs

Present value of obligation at start of period  157,447,554 �������������

Current service cost  3,330,268 �����������

ΖQWHUHVW�FRVW  9,124,559 �����������

�%HQHȴWV�SDLG�  (6,632,984) ������������

Liability (gain) / loss  8,233,745 �����������

Present value of obligation at end of period  171,503,142 �������������

Reconciliation of fair value of plan assets 30 June 2024 30 June 2023

Fair value of plan assets at start of period  20,979,061 ������������

Expected return on plan assets  1,327,265 �����������

Employer contributions  2,408,170 �����������

Employee contributions  932,194 ���������

Past Service liability contribution  6,396,452 �����������

�%HQHȴWV�SDLG�DQG�RWKHU�RXWJR�  (6,854,922) ������������

Asset gain / (loss)  785,148 ����������

Estimated Fair value of plan assets at end of period  25,973,368 ������������

Distribution of plan assets at end of period 30 June 2024 30 June 2023
3HUFHQWDJH�RI�DVVHWV�DW�HQG�RI�SHULRG
)L[HG�ΖQWHUHVW�VHFXULWLHV�DQG�GHSRVLWV 49.9% 53.9%

Loans 3.1% 2.8%

Local equities 15.2% 14.0%

Overseas bonds and equities 31.3% 28.8%

Property 0.5% 0.5%

Total 100.0% 100%

$GGLWLRQDO�GLVFORVXUH�RQ�DVVHWV�LVVXHG�RU�XVHG�E\�WKH�UHSRUWLQJ�HQWLW\

30 June 2024 30 June 2023
Percentage of assets at end of year (%) (%)

$VVHWV�KHOG�LQ�WKH�HQWLW\ȇV�RZQ�ȴQDQFLDO�LQVWUXPHQWV 0 0

Property occupied by the entity 0 0

Other assets used by the entity 0 0
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Components of the amount recognised in NAE
Year 30 June 2024 30 June 2023
Currency Rs Rs 

Asset experience gain / (loss) during the period  785,148 ����������

Liability experience gain / (loss) during the period  (1,229,987) ������������

/LDELOLW\�JDLQ����ORVV��GXH�WR�FKDQJH�LQ�ȴQDQFLDO�DVVXPSWLRQV�  (7,003,758)  N/A 

 (7,448,597) ������������

Year 2024/2023

Expected employer contributions 2,581,623

:HLJKWHG�DYHUDJH�GXUDWLRQ�RI�WKH�GHȴQHG�EHQHȴW�REOLJDWLRQ� 14 years
        (Calculated as a % change in PV of liabilities for a 1% change in discount rate)

Year ending Year ending
30 June 2024 30 June 2023

'LVFRXQW�UDWH� 5.60% 5.92%

Future salary increases 4.50% 4.50%

Future pension increases 3.50% 3.50%

Mortality before retirement Nil Nil

Mortality in retirement 
PA (90) Tables 

rated down by 2 years

Retirement age 65 Years

7KH�SODQ�LV�H[SRVHG�WR�DFWXDULDO�ULVNV�VXFK�DV���LQYHVWPHQW�ULVN��LQWHUHVW�UDWH�ULVN��ORQJHYLW\�
ULVN�DQG�VDODU\�ULVN���7KH�ULVN�UHODWLQJ�WR�GHDWK�LQ�VHUYLFH�EHQHȴWV�LV�UHLQVXUHG�

7KH�FRVW�RI�SURYLGLQJ�WKH�EHQHȴWV�LV�GHWHUPLQHG�XVLQJ�WKH�3URMHFWHG�8QLW�0HWKRG���
principal assumptions used for the purpose of the actuarial valuation were as follows:

The discount rate is determined by reference to market yields on bonds.

6LJQLȴFDQW�DFWXDULDO�DVVXPSWLRQV�IRU�GHWHUPLQDWLRQ�RI�WKH�GHȴQHG�EHQHȴW�REOLJDWLRQ�DUH�GLVFRXQW�UDWH��H[SHFWHG�
salary increase & mortality.  The sensitivity analyses below have been determined based reasonably on possible 
changes of the assumptions occuring at the end of the reporting period.

ΖI�WKH�GLVFRXQW�UDWH�ZRXOG�EH�����EDVLV�SRLQWV��RQH�SHUFHQW��KLJKHU��ORZHU���WKH�GHȴQHG�EHQHȴW�REOLJDWLRQ�ZRXOG�
decrease by Rs 21.0 million (increase by Rs 26.0 million) if all other assumptions were held unchanged.

27. RETIREMENT BENEFIT OBLIGATIONS (continued)
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27. RETIREMENT BENEFIT OBLIGATIONS (continued)

ΖI�WKH�H[SHFWHG�VDODU\�JURZWK�ZRXOG�LQFUHDVH��GHFUHDVH��E\�����WKH�GHȴQHG�EHQHȴW�REOLJDWLRQ�ZRXOG�LQFUHDVH�E\�5V�
9.8 million (decrease by Rs 8.7 million) if all assumptions were held unchanged.

ΖI�WKH�OLIH�H[SHFWDQF\�ZRXOG�LQFUHDVH��GHFUHDVH��E\�RQH�\HDU��WKH�GHȴQHG�EHQHȴW�ZRXOG�LQFUHDVH�E\�5V�����PLOOLRQ�
(decrease by 5.4 million) if all other assumptions were held unchanged.

ΖQ�UHDOLW\�RQH�PLJKW�H[SHFW�LQWHUUHODWLRQVKLSV�EHWZHHQ�WKH�DVVXPSWLRQV��HVSHFLDOO\�EHWZHHQ�GLVFRXQW�UDWH�DQG�
H[SHFWHG�VDODU\�LQFUHDVHV��JLYHQ�WKDW�ERWK�GHSHQGV�WR�D�FHUWDLQ�H[WHQW�RQ�H[SHFWHG�LQȵDWLRQ�UDWHV���7KH�DQDO\VLV�
above abstracts from these interdependence between the assumptions.

1.  Active Members As at 30 June 2024 2023
Number of 
Members

Average 
Age

Average 
Salary

Average
Service

Number of 
Members

(Years) (Rs) (Months)
Male 15 53 54,008 282 15
Female 11 52 47,098 287 11
Total / Overall 26 53 51,085 284 26

2.  Pensioners As at 30 June 2024 2023
Number of 
Members

Average 
Age

Average Monthly 
Pension

Number of 
Members

(Years) (Rs)
Male 14 70 25,093 15
Female 6 68 25,080 6
Total / Overall 20 70 25,089 21

Appendix

Data Summary
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27. RETIREMENT BENEFIT OBLIGATIONS (continued)
(b) 'HȴQHG�&RQWULEXWLRQ�6FKHPH

7KH�'HȴQHG�&RQWULEXWLRQ�3HQVLRQ�6FKHPH�ZDV�VHW�XS�DIWHU�DPHQGPHQW�WR�6WDWXWRU\�%RGLHV�3HQVLRQ�)XQGV�$FW�������IXUWKHU�
to recommendations of the PRB report 2013.

$V�IURP�-DQXDU\�������DOO�QHZ�HQWUDQWV�ZKR�MRLQHG�D�VWDWXWRU\�ERG\�PXVW�DOVR�MRLQ�WKH�'HȴQHG�&RQWULEXWLRQ�6FKHPH�ZLWK�
employee contribution amounting to 6% and employer contribution at 12%.

8QGHU�WKLV�3HQVLRQ�6FKHPH��WKH�UHSRUWLQJ�HQWLW\ȇV�REOLJDWLRQ�IRU�HDFK�SHULRG�LV�GHWHUPLQHG�E\�WKH�DPRXQWV�FRQWULEXWHG�IRU�
WKDW�SHULRG���&RQVHTXHQWO\��QR�DFWXDULDO�DVVXPSWLRQV�DUH�UHTXLUHG�WR�PHDVXUH�WKH�REOLJDWLRQ�RU�WKH�H[SHQVH�DQG�WKHUH�LV�QR�
actuarial gain or loss.

7KH�WRWDO�FRQWULEXWLRQV�SDLG�LQ�UHVSHFW�RI�'HȴQHG�&RQWULEXWLRQ�6FKHPH�IRU�WKH�\HDU�HQGHG����-XQH������DQG�WKH�FXPXODWLYH�
balance as at 30 June 2024 are as follows:-

Contribution Cumulative 
period ended Balance as at
30 June 2024 30 June 2024

Rs Rs

Employer Contribution  746,575  5,101,132 
Employee Contribution  373,197  2,549,089 
Total Contribution  1,119,772  7,650,221 
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   INTERNATIONAL TRAVEL AND TOURISM  

1st Semester 2024 
 
 

1. INTRODUCTION 
This issue of the Economic and Social Indicators presents data on International Travel and Tourism 
for the first semester of 2024. A brief on the compilation of these statistics is given at Annex I and a 
glossary of terms at Annex II. 
 

 
2. INTERNATIONAL TRAVEL  

                                           Passenger traffic, 1st Semester, 2023 and 2024 

   1st Semester 2023 1st Semester 2024 1 
Arrivals by   

 Air 789,529 851,384 
 Sea 24,261 … 
     of which Cruise travellers 21,986 … 

Total  813,790 … 
Departures by   
 Air 824,102 880,786 
 Sea 23,825 … 
Total   847,927 … 

 
 1 Provisional  
…not available 
 

2.1 Arrivals by air in 1st Semester 2024 
 

Compared to 1st Semester 2023: 
(i) passenger arrivals by air increased from 789,529 to 851,384;   
(ii) tourist arrivals by air increased from 589,305 to 624,896 (Table 5).   
(iii)  the number of excursionists by air (arriving and leaving on the same day) increased from 3,936 

to 6,526. 
 

 
2.2 Departures by air in 1st Semester 2024 

 

Compared to 1st Semester 2023: 
(i) passenger departures by air increased from 824,102 to 880,786; and 
(ii) departures of Mauritian residents by air rose from 145,258 to 156,432 (Table 2). 

 

Comparative figures for the first semesters of 2023 and 2024 for Mauritian departures by air and by main 
country of disembarkation are given in Figure 1 and Table 2.  In the first semester of 2024, the main 
countries of disembarkation (country of final destination or transit country) for Mauritian residents were 
United Arab Emirates (37,788 or 24.2%), Reunion Island (19,204 or 12.3%), India (17,318 or 11.1%), 
France (16,661 or 10.7%), Republic of South Africa (13,285 or 8.5%) and United Kingdom (11,414 or 
7.3%). 
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Figure 1 - Mauritian departures by air and by main country of disembarkation,  

1st Semester 2023 and 1st Semester 2024 
 

 
 

3. TOURISM 
 

3.1 Tourist arrivals by air in 1st Semester 2024 
 

Tourist arrivals by air from selected markets were as follows: 
France (155,937), United Kingdom (66,551), Reunion Island (64,155), Germany (51,244), Republic of 
South Africa (47,916), India (28,451), Russian Federation (18,901), Switzerland (14,455) and Italy 
(12,428) (Table 5). 
 

Figure 2 – Main changes in tourist arrivals by air and selected country of residence, 
1st Semester 2024 compared to 1st Semester 2023 

 
 
Compared to first semester of 2023, tourist arrivals by air from France, our top tourist generating country, 
increased by 8,939 from 146,998 to 155,937. Increases in tourist arrivals were also observed in the other 
selected markets as follows: 
Russian Federation (+10,799), United Kingdom (+3,447), Republic of South Africa (+2,300), Reunion 
Island (+1,716), India (+1,067) and Switzerland (+443).  
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3.2 Tourist arrivals by air and age group 
 

During the period under review, the number of tourists aged 60 years and above was 105,874 representing 
16.9% of tourist arrivals by air (Table 6b). 
 
 

Figure 3 - Tourist arrivals by air and age group, 1st Semester 2024 
  

 
 
 
3.3 Tourist arrivals by air and by main port of last embarkation for selected markets 

 

From Table 7, it is observed that during the first semester of 2024, tourists from United Kingdom 
(58.8%), France (57.1%), Russian Federation (52.2%), Switzerland (48.0%) and Germany (41.8%) 
arrived mainly by direct flights from their own country of residence. Tourists from People’s Republic 
of China and Netherlands travelled mainly through United Arab Emirates which was the most used 
transiting port. For the period under review, the proportion of tourists from People’s Republic of China 
and Netherlands who travelled to Mauritius through United Arab Emirates were 62.1% and 48.2% 
respectively. 
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3.4 Tourist arrivals by air - Selected tourist destinations in the Indian Ocean region  
 

Compared to the first semester of 2023, increases in tourist arrivals by air were noted for the following 
tourist destinations in the Indian Ocean region during the first semester of 2024: 
Maldives (from 929,605 to 1,015,529), Sri Lanka (from 604,721 to 990,190) and Mauritius (from 
589,305 to 624,896).   However, a decrease in tourist arrivals by air was observed for Seychelles from 
170,584 to 168,186. 
 

Figure 4 - Tourist arrivals by air for Mauritius, Maldives, Sri Lanka & Seychelles, 
1st Semester 2023 and 1st Semester 2024 

 

 
 

Source: Ministry of Tourism, Republic of Maldives; Sri Lanka Tourism Development Authority; Seychelles 
National Bureau of Statistics 
 
 

 

3.5 Employment  
 

Employment data for the tourism sector obtained from the Survey of Employment and Earnings, 
relate to employment in food service, hotels and travel and other services establishments with 10 or 
more workers. Latest available data for March 2023 indicate that employment in these establishments 
increased by 1.7% to 28,014 as compared to 27,539 for March 2022 (Table 11). 
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3.6 Accommodation  
 

(i) Licensed hotels in the Island of Mauritius 
As at end of June 2024, there were 110 licensed hotels of which one was temporarily closed, 6 were 
closed due to renovation works and one is not yet operational. The total room capacity of the 102 
hotels in operation was 13,011 with 29,382 bed places (Table 9).  
   
During the 1st Semester 2024,  
x the room occupancy rate of all licensed hotels in operation averaged 69%, lower compared to 73% 

in 1st Semester 2023; and 
x the bed occupancy rate was 62%, lower compared to 65% in 1st Semester 2023 (Table 10). 

 
(ii) ‘Large’ hotels in the Island of Mauritius 
At the end of June 2024, there were 56 ‘large’ hotels (i.e. well-established beach hotels with more 
than 80 rooms) in operation. The total room capacity of these 56 ‘large’ hotels was 10,441 with 
23,903 bed places. These ‘large’ hotels represent 55% of all licensed hotels in operation but comprise 
80% of total room capacity and 81% of total bed places (Table 9).  
 
During the 1st Semester 2024,  
x the room occupancy rate of ‘large’ hotels was 71%, lower than the 75% registered in 1st Semester 

of 2023; and 
x the bed occupancy rate was 65%, lower than the 68% recorded in 1st Semester of 2023 (Table 10). 

 
 
 
Statistics Mauritius 
Ministry of Finance, Economic Planning and Development 
Port Louis 
30 August 2024 
 
 
 
 
 
 
 
 
 

Contact persons 
Mrs. T. Joomun, Statistician/Senior Statistician 
Mrs. M. Koolwant-Beesoondoyal, Statistical Officer/            
Senior Statistical Officer 
Statistics Mauritius 
LIC Centre, John Kennedy Street, Port Louis 
Tel: (230) 208 1800, Fax: (230) 211 4150 
Email: sm-tourism@govmu.org 
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Table 1:- Passenger traffic 1 by month, 2022 - 2024

Arrivals Departures Arrivals Departures Arrivals Departures 

January 56,085  68,870  154,776  177,334  170,827  199,256  

February 66,438  59,844  123,149  122,232  157,235 3 150,274 3

March 84,868  86,002  144,269  148,044  151,407 4 149,790 4

1st Quarter 207,391  214,716  422,194  447,610  … …

April 104,081  103,812  145,348  144,220  142,542 4 147,945 4

May 93,573  101,112  132,636  143,444  139,725 4 149,738 4

June 88,408  87,104  113,612  112,653  124,431  119,457  

2nd Quarter 286,062  292,028  391,596  400,317  … …

1st Semester 493,453  506,744  813,790  847,927  « «

July 127,599  112,785  146,658  137,622  

August 121,112  129,635  138,424  144,304  

September 108,705  108,124  133,359  129,487  

3rd Quarter 357,416  350,544  418,441  411,413  

Jan. to Sep. 850,869  857,288  1,232,231  1,259,340  

October 149,070  137,924  161,611  151,942  

November 144,309  147,480  165,265  167,486  

December 183,134  160,276  203,070  174,206  

4th Quarter 476,513  445,680  529,946  493,634  

2nd Semester 833,929  796,224  948,387  905,047  

Whole Year 1,327,382  1,302,968  1,762,177  1,752,974  

2  Provisional
3  Revised

… not available

4  Figures on passenger traffic by sea for March to May 2024 are not yet available.

Month
2022 2023 2024 2

1  Excluding inter island traffic between the main Island of Mauritius and the other constituent islands of the Republic of  
Mauritius and direct transit but includes international traffic between Islands of Rodrigues and Reunion.
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Table 2:- Departure of Mauritian residents by air and by country of disembarkation1, 1st Semester, 2023 and 2024

 1st Semester 2023  1st Semester 2024 2

EUROPE 39,656    39,069    

Austria 420    492    

France 18,686    16,661    

Germany 1,914    3,078    

Italy 244    85    

Netherlands 0    0    

Switzerland 659    1,610    

Turkey 4,445    5,562    

United Kingdom 12,438    11,414    

Other European countries 850    167    

AFRICA 42,101    43,677    

Kenya 3,867    3,682    

Malagasy Republic 4,480    5,427    

Reunion Island 19,771    19,204    

Seychelles 2,039    2,065    

South Africa, Rep. of 11,931    13,285    

Other African countries 13    14    

ASIA 58,874    69,797    

People's Rep. of China 0    0    

Hong Kong SAR 3 0    0    

India 14,044    17,318    

Malaysia 6,608    7,298    

Saudi Arabia 4,752    7,390    

Singapore 0    0    

United Arab Emirates 33,468    37,788    

Other Asian countries 2    3    

OCEANIA 4,627    3,888    

Australia 4,627    3,888    

NOT STATED 0    1    

145,258    156,432    

1  Country of disembarkation may either be the country of final destination or the transit country
2  Provisional          
3  Special Administrative Region of China

Country of disembarkation

All countries
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Month 2022 2023 2024 1

January 40,028 107,684 119,305
February 52,724 91,850 109,266 2

March 66,066 105,663 116,384 3

1st Quarter 158,818 305,197 …
April 84,268 109,031 104,114 3

May 70,462 100,030 104,240 3

June 63,008 82,208 88,416
2nd Quarter 217,738 291,269 …

1st Semester 376,556 596,466 …
July 94,084 107,832
August 86,605 98,990
September 81,087 97,838

3rd Quarter 261,776 304,660
Jan. to Sep. 638,332 901,126

October 117,323 125,645
November 106,905 119,494
December 134,730 149,145

4th Quarter 358,958 394,284
2nd Semester 620,734 698,944

Whole Year 997,290 1,295,410
1   Provisional 2   Revised

… not available

Table 4:- Tourist arrivals by air and by main purpose of visit, 1st Semester, 2023 and 2024  

Purpose of visit  1st Semester 2023  1st Semester 2024 1

Holiday 561,988     592,304     

Business 16,666     17,378     

Transit 8,226     12,889     

Conference 654     1,163     

Sports 1,115     570     

Other purposes 656     592     

Total 589,305     624,896     

1   Provisional

Table 3:- Tourist arrivals by month, 2022 - 2024

3   Figures on tourist arrivals by sea for March to May 2024 are not yet available.
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Table 5:- Tourist arrivals by country of residence and by mode of travel, 1st Semester, 2023 and 2024

Air Sea Total Air Sea Total
EUROPE 384,160                 3,993                     388,153  403,480                 … …

Austria 9,881  110  9,991  8,688  … …
Belgium 7,633  35  7,668  7,360  … …
Bulgaria 2,012  13  2,025  1,895  … …
Czech Republic 10,123  8  10,131  8,635  … …
Croatia 532  14  546  526  … …
Denmark 4,788  38  4,826  4,384  … …
Estonia 825  0  825  872  … …
Finland 1,966  18  1,984  1,804  … …
France 146,998  327  147,325  155,937  … …
Germany 51,810  2,275  54,085  51,244  … …
Greece 435  40  475  490  … …
Hungary 2,918  2  2,920  2,506  … …
Ireland 1,476  6  1,482  1,670  … …
Italy 12,788  144  12,932  12,428  … …
Latvia 456  7  463  588  … …
Lithuania 1,000  1  1,001  1,075  … …
Luxembourg 1,095  9  1,104  870  … …
Netherlands 4,781  181  4,962  4,460  … …
Norway 2,118  24  2,142  2,150  … …
Poland 7,667  21  7,688  7,814  … …
Portugal 2,485  18  2,503  2,712  … …
Romania 3,876  36  3,912  3,778  … …
Serbia 734  5  739  692  … …
Slovakia 3,693  8  3,701  3,170  … …
Slovenia 1,336  3  1,339  984  … …
Spain 4,443  74  4,517  4,365  … …
Sweden 5,024  14  5,038  5,005  … …
Switzerland 14,012  98  14,110  14,455  … …
Turkey 2,614  21  2,635  3,318  … …
United Kingdom 63,104  320  63,424  66,551  … …
CIS 2  countries 10,314  114  10,428  21,920  … …
 of which:
Belarus 382  1  383  539  … …
Kazakhstan 327  2  329  325  … …
Russian Federation 8,102  55  8,157  18,901  … …
Ukraine 1,077  55  1,132  1,599  … …
Other CIS countries 426  1  427  556  … …
Other European countries 1,223  9  1,232  1,134  … …

AFRICA 129,103  404  129,507  137,661  … …
IOC 3  countries 71,383  17  71,400  75,821  … …
 of which:

Comoros 412  2  414  383  … …
Malagasy Republic 6,381  14  6,395  9,132  … …
Reunion Island 62,439  1  62,440  64,155  … …
Seychelles 2,151  0  2,151  2,151  … …

Algeria 141  0  141  195  … …
Angola 157  8  165  192  … …
Benin 19  0  19  74  … …
Botswana 418  0  418  380  … …
Burundi 58  0  58  71  … …
Cameroon 238  0  238  255  … …
Congo 116  0  116  211  … …
Egypt 361  1  362  385  … …
Ethiopia 104  1  105  160  … …
Gabon 38  0  38  52  … …
Ghana 515  12  527  695  … …
Ivory Coast 203  10  213  286  … …
Kenya 1,404  3  1,407  1,582  … …
Lesotho 90  0  90  94  … …
Malawi 215  0  215  186  … …

1  Provisional          2  Commonwealth of Independent States         3  Indian Ocean Commission             … not available

Note: Figures on tourist arrivals by sea for 1st Semester 2024 are not yet available.

Country of residence
1st Semester 2023 1st Semester 2024 1
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Table 5 (Cont'd):- Tourist arrivals by country of residence and by mode of travel, 1st Semester, 2023 and 2024

Air Sea Total Air Sea Total
Mayotte 572  0  572  465  … …
Morocco 382  0  382  324  … …
Mozambique 328  1  329  335  … …
Namibia 689  1  690  705  … …
Niger 26  2  28  64  … …
Nigeria 1,810  27  1,837  1,936  … …
Rwanda 135  0  135  164  … …
Senegal 108  12  120  140  … …
South Africa, Rep. of 45,616  292  45,908  47,916  … …
Sudan 29  0  29  18  … …
Kingdom of Eswatini 4 155  0  155  219  … …
Tanzania 331  4  335  471  … …
Togo 23  0  23  81  … …
Tunisia 188  3  191  267  … …
Uganda 373  0  373  399  … …
Zimbabwe 1,125  1  1,126  1,320  … …
Zambia 515  0  515  386  … …
Other African countries 1,238  9  1,247  1,812  … …

ASIA 57,857                  1,621                    59,478  61,041                  … …
Afghanistan 87  0  87  107  … …
Bangladesh 257  3  260  533  … …

Hong Kong SAR 5 225  3  228  265  … …
India 27,384  138  27,522  28,451  … …
Indonesia 818  405  1,223  1,061  … …
Israel 2,054  3  2,057  980  … …
Japan 384  254  638  549  … …
Korea Republic 1,547  79  1,626  1,933  … …
Malaysia 527  10  537  534  … …
Maldives 24  0  24  28  … …
Nepal 212  4  216  903  … …
Pakistan 301  9  310  271  … …
People's Rep. of China 2,617  89  2,706  5,650  … …
Philippines 957  489  1,446  1,340  … …
Singapore 629  1  630  611  … …
Sri Lanka 359  26  385  332  … …
Taiwan, China 441  33  474  509  … …
Thailand 200  4  204  223  … …
Vietnam 166  53  219  191  … …

MIDDLE EAST countries 18,583  2  18,585  16,476  … …
 of which:

Bahrain 154  0  154  110  … …
Iran 148  0  148  198  … …
Jordan 139  0  139  129  … …
Kuwait 324  0  324  271  … …
Lebanon 161  0  161  182  … …
Oman 102  1  103  91  … …
Qatar 166  0  166  139  … …
Saudi Arabia 9,419  1  9,420  9,610  … …
United Arab Emirates 7,932  0  7,932  5,716  … …
Other Middle East countries 38  0  38  30  … …

Other Asian countries 85  16  101  94  … …
OCEANIA 8,036  703  8,739  10,215  … …

Australia 7,545  549  8,094  9,414  … …
New Zealand 327  143  470  503  … …
Other Oceanian countries 164  11  175  298  … …

AMERICA 9,910  435  10,345  12,169  … …
Brazil 354  104  458  1,219  … …
Canada 3,630  59  3,689  3,994  … …
USA 5,063  222  5,285  5,849  … …
Other American countries 863  50  913  1,107  … …

Others & not stated 239  5  244  330  … …
All countries 589,305  7,161  596,466  624,896  … …

1  Provisional             4  Kingdom of Eswatini was formerly known as Swaziland 5  Special Administrative Region of China
Note: Figures on tourist arrivals by sea for 1st Semester 2024 are not yet available.
… not available

Country of residence
1st Semester 2023 1st Semester 2024 1
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Table 6a:- Tourist arrivals by air, age group and sex, 1st Semester, 2023 and 2024

Male Female Total Male Female Total

Under 5 12,728  12,589  25,317  12,961  13,251  26,212  

5 - 9 13,121  13,079  26,200  14,400  14,292  28,692  

10 - 14 12,566  12,617  25,183  13,597  13,721  27,318  

15 - 19 8,706  10,480  19,186  9,498  11,389  20,887  

20 - 24 9,696  14,591  24,287  11,198  16,116  27,314  

25 - 29 21,202  29,214  50,416  22,743  29,906  52,649  

30 - 34 29,768  33,214  62,982  30,429  33,360  63,789  

35 - 39 28,628  28,859  57,487  30,474  30,665  61,139  

40 - 44 26,716  26,205  52,921  28,238  27,504  55,742  

45 - 49 24,488  24,245  48,733  25,452  25,456  50,908  

50 - 54 25,642  25,977  51,619  26,382  26,341  52,723  

55 - 59 24,857  24,734  49,591  25,525  26,124  51,649  

60 - 64 20,257  19,269  39,526  21,978  21,091  43,069  

65 - 69 13,662  13,009  26,671  15,193  14,460  29,653  

70 & over 15,678  13,508  29,186  17,390  15,762  33,152  

Total 287,715  301,590  589,305  305,458  319,438  624,896  

1  Provisional

Table 6b:- Tourist arrivals by broad age group and mode of travel, 1st Semester, 2023 and 2024

Air Sea Total Air Sea Total

Under 15 76,700  59  76,759  82,222  … …

15 - 59 417,222  2,776  419,998  436,800  … …

60 & over 95,383  4,326  99,709  105,874  … …

Total 589,305  7,161  596,466  624,896  … …

1  Provisional

… not available
Note: Figures on tourist arrivals by sea for 1st Semester 2024 are not yet available.

Age group (years)
1st Semester 2023 1st Semester 2024 1

1st Semester 2024 1
Age group (years)

1st Semester 2023
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14
Table 8:- Tourist arrivals, tourist departures, tourist nights, average length of stay and tourism earnings,
                2021 - 2024

Tourist 
arrivals 

(Number)

Tourist 
departures 
(Number)

Tourist     
Nights 1

Average 
Length of stay 

Tourism 
earnings 2

(Rs Mn)

2021 1st Semester 3,225  3,253  299,804  92.2   907  

2nd Semester 176,555  144,190  1,868,437  13.0   14,346  

Year 179,780  147,443  2,168,241  14.7   15,253  

2022 1st Semester 376,556  380,694  4,719,867  12.4   25,272  

2nd Semester 620,734  579,452  6,643,175  11.5   39,573  

Year 997,290  960,146  11,363,042  11.8   64,845  

2023 1st Semester 596,466  620,304  7,089,989  11.4   41,701  

2nd Semester 698,944  648,691  7,294,027  11.2   44,292  

Year 1,295,410  1,268,995  14,384,016  11.3   85,993  

2024 3 1st Semester … … … … 44,402  

1  Tourist nights for a reference period refer to nights spent by tourists departing in that reference period
2  Source: Bank of Mauritius 3 Provisional               … not available

Hotels Rooms Bedplaces Hotels Rooms Bedplaces
2021 1st Qr. 93 3 10,837    24,895    49 3 8,470    19,730    

2nd Qr. 81 3 9,358    20,663    39 3 7,057    15,761    

3rd Qr. 92 3 10,810    24,824    45 3 8,243    19,311    

4th Qr. 111     13,902    32,157    61     11,178    26,261    

2022 1st Qr. 111     13,917    32,244    61     11,171    26,295    

2nd Qr. 106     13,649    31,745    58     10,965    25,928    

3rd Qr. 105     13,508    31,338    58     10,847    25,616    

4th Qr. 105     13,017    30,145    56     10,326    24,408    

2023 1st Qr. 105     13,022    29,591    56     10,338    23,836    

2nd Qr. 101     12,426    28,416    53     9,735    22,563    

3rd Qr. 102     12,502    28,450    56     9,961    23,014    

4th Qr. 107     13,387    30,752    60     10,804    25,193    

2024 2 1st Qr. 105     13,326    30,066    59     10,777    24,597    

2nd Qr. 102     13,011    29,382    56     10,441    23,903    

 2  Provisional
3  Excluding hotels used as quarantine centres 

1  Refers to hotels in the Island of Mauritius which were operational 

"Large" hotels

Year

Year All hotels
Number as at end of period 

Table 9:- Hotels 1, rooms and bedplaces, 2021 - 2024
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ANNEX I 
 

COMPILATION OF PASSENGER TRAFFIC STATISTICS 
 

Sources of data 
 
The main source of data for the compilation of passenger traffic statistics is the Passport and 
Immigration Office, which maintains a database of all travellers entering and leaving the 
country. The data are collected from the passport of travellers, disembarkation cards filled in 
by non-residents and questions put to non-residents entering the country. At the end of every 
month, the electronic database of passenger traffic for that particular month is downloaded and 
supplied to the statistics unit of the Ministry of Tourism within ten days. Additional data on 
cruises are obtained from the Mauritius Ports Authority. 
 
Tourism earnings 
 
The Bank of Mauritius (BoM) is responsible for the estimation of tourism earnings based on 
monthly statements of Inward and Outward Remittances of Commercial Banks. As from 2015, 
BoM is also including data culled from Money changers and Foreign exchange dealers.  
 
Monthly Occupancy Rates  
 
Survey questionnaires are emailed to all hotels at the end of every month to collect data on 
room/bed nights available and rented during the month for the calculation of room and bed 
occupancy rates. Non-responses are contacted by phone. 
 
Short-term projections of tourist arrivals 
 
A Tourism Statistics Committee grouping various stakeholders of the tourism industry meet 
regularly under the chairmanship of Statistics Mauritius to discuss performance of the tourism 
sector and to provide information for short-term forecast of tourist arrivals. 
 
Publications 
 
The regular publications of the unit are: 

(i) Monthly tourist arrivals uploaded on Statistics Mauritius website  
(ii) Fortnightly tourist arrivals by air uploaded on Statistics Mauritius website 
(iii) Quarterly Economic and Social Indicators on International Travel and Tourism 

(with a lag of seven weeks) 
(iv) Yearly Digest of International Travel and Tourism 
(v) Yearly Handbook of statistical data on tourism 
(vi) Report of the Survey of Inbound Tourism 

                     ANNEX II 

 
GLOSSARY OF TERMS 

1. Tourist 

A tourist is defined as a non-resident staying overnight but less than a year, and who 

has no employer-employee relationship with a resident. 

 
2. Transit 

A transit passenger is one who stops over in the country for flight connections to other 

destinations. There are two types of transit passengers:  

 Type I: Passengers who do not leave the transit area of the airport or the harbour. 

Type II: Passengers who do leave the airport or harbour and stay in the country 

overnight but only for flight connection purposes. 

Only Type II transit passengers, as defined above, are included in the definition of 

“Tourists”.  

 
3. Excursionist or same-day Visitor 

Excursionists are non-resident visitors, other than those who do not leave the airport, 

who depart on the same day they arrived.  

 
4. Tourist nights 

"Tourist nights" for year Y refer to nights spent by tourists who departed in year Y. 

 
5. Large hotels 

 Large hotels are well established beach hotels with more than 80 rooms.  

 
6. Occupancy rate 

The room/bed occupancy rate is the ratio of room/bed nights rented to the total     

number of room/bed nights available. 

             =   Total number of room/bed nights rented          x 100 
                 Total number of room/bed nights available 
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Mauritius Tourism Promotion Authority

Level 4, Victoria House, St Louis Street

Port Louis - Republic of Mauritius

Tel: (230) 203 1900 - Fax: (230) 212 5142  |  Email: mtpa@intnet.mu

www.tourism-mauritius.mu


